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Heavy  newspaper 
.  readers  tilt  toward 
Gore;  many  see 
anti-Bush  bias 


Fiijidiiiy  Failure  , 

PressPoint’s 
great  notion  dies 
on  Wall  Street 


From  Montreal  to  Mtidrid, 
papers  tap  top  designei’s  - 
to  clear  out  the  clutter  -  0 


"Diversity  in  the  v/ork  force  -  of  race,  gender  and 
thinking  -  is  essential  to  Knight  Ridder's  success.  Period." 

Tony  Ridder 

Knight  Ridder  Chairman  and  CEO 


>I<nightRidder> 


We're  local, 
coast  to  coast, 
in  newspapers... 


'  The  Philadelphia  Inquirer 
■  Detroit  Free  Press 

'  The  Miami  Herald  &  el  Nuevo  Herald 
•  San  Jose  Mercury  News 
I  The  Kansas  City  Star 
I  The  Charlotte  Observer 


Fort  Worth  Star-Telegram 
’  Saint  Paul  Pioneer  Press 
'  Contra  Costa  Newspapers 
'  Philadelphia  Daily  News 
'  Akron  Beacon  Journal 
■  The  (Columbia,  S.C.)  State 


'  Lexington  (Ky.)  Herald-Leader 
'  The  Wichita  (Kan.)  Eagle 

■  The  Macon  (Ga.)  Telegraph 
'  Tallahassee  (Fla.)  Democrat 

'  The  (Wilkes-Barre,  Pa.)  Times  Leader 

■  Duluth  (Minn.)  News  Tribune 


Knight  Ridder  tops  this  year's  diversity  list,  according  to 
Carl  Morris  Associates,  with  four  of  its  newspapers  in  the 
top  10  and  two  others  in  the  field  of  eight  runners-up. 

The  diversity  list  is  part  of  CMA's  Year  2000 
Newspaper  &  Television  Diversity  by  Race:  A  Report  on 
Middle  and  Upper  Management  in  Newsrooms  and 
Business  Offices. 

Our  list-leading  papers  are  the  Fort  Worth  Star- 
Telegram,  The  Miami  Herald,  The  Philadelphia  Inquirer 
and  the  San  Jose  Mercury  News,  with  the  Detroit  Free 
Press  and  The  Kansas  City  Star  as  runners-up. 

Diversity  is  a  core  value  at  Knight  Ridder.  We  are 
committed  to  reflecting  the  diversity  of  the  audiences  we 

n  serve,  including  viewpoints  and 
cultures,  in  our  content  and  in 
our  work  forces. 

In  an  increasingly  competi¬ 
tive  marketplace  and  multicultural  global  economy,  we 
know  our  continued  growth  depends  on  our  ability  to 
value  differing  groups,  people  and  ideas. 

Diversity  strengthens  our  product,  enriches  our  work¬ 
places,  and  betters  our  communities. 

We  congratulate  all  the  people  at  all  of  our  papers 
named  to  CMA's  diversity  list.  We're  pleased  for  them. 
We're  very  proud  of  them.  But  we're  not  surprised. 
Because  our  papers  embrace  diversity  as  a  strategy  for 
success. 

Knight  Ridder.  What  a  difference  a  newspaper  can  make. 


Information  for  Life 


Belleville  (III.)  New»-Democrat 
Columbus  (Go.)  Ledger-Enquirer 
The  (Biloxi,  Miss.)  Sun  Herald 
The  (Fort  Wayne,  Ind.)  News-Sentinel 
The  (Myrtle  Beach,  S.C.)  Sun  News 
Bradenton  (Flo.)  Herald 
Grand  Forks  (N.D.)  Herald 


'  The  (San  Luis  Obispo,  Calif.)  Tribune 
i  The  Monterey  County  (Calif.)  Herald 
'  (State  College,  Pa.)  Centre  Daily  Times 
'  Aberdeen  (S.D.)  American  News 
'  The  (Warner  Robins,  Go.)  Daily  Sun 
•  The  Olathe  Daily  News 


...and  on  the 
Real  Cities  Network 


WWW. realcities.com 


CocoQ-Puffs  and  Count  Chocuia  are  registered  trademarks  of  Cenerol  Mills. 

^2000  Office.com  Inc.  All  rights  reserved.  Rated  #1  online  business  center  overall  and  on  value  to  end  users  by  Cahners  In-Stat  Group,  Oecember  1999. 


Inspiration  for  International  Commerce  Tower  strikes  while 
deciding  between  Cocoa-Puffs®^  and  Count  Chocuia® 
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Buy  disposable  camera  in  Aisle  2 
to  photograph  creation 


Go  to  studio 

Log  on  to  Office.com 


!  Study  latest  zoning  laws 


Network  with  builders  to  estimate  cost 
of  flying  buttresses 


Conduct  trademark/patent  search 
on  design 

Order  design  software  upgrade 


Go  back  to  supermarket  for  Cocoa-Puffs 


Todays  businesspeople  are  always  thinking.  Always  looking  for  better  answers  and  solutions. 
Now  they  can  find  them  at  Office.com— the  top-rated  online  business  center  with  expert, 
in-depth  information  on  nearly  150  industries  and  professions,  unparalleled  tools  and  access 
to  the  people  and  services  businesspeople  need  the  most.  The  new  way  tO  work.' 
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TIP  TOWARD  GORE  Poll  shows 
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pill  to  swallow.  We  are  hard-pressed  to 
find  a  major  Hearst-owned  newspaper  of 
any  distinction  or  rank  except  that  sacri¬ 
ficial  lamb,  the  local  Examiner. 

The  hope  that  “Hearst  will  bring  a  new 
era  of  change  and  exciting  growth  to  the 
Chronicle”  rings  hollow  and  surely  sticks 
in  the  craw  of  the  editorial  writers  and  re¬ 
porters  who  are  effectively  muzzled  if  they 
know  what’s  good  for  their  jobs  and  fu¬ 
tures.  Prospects  are  dismal,  the  hypocrisy 
is  palpable.  The  ghost  of  Citizen  Kane 
reams  the  city  room  of  the  Chronicle.  I 
commiserate  with  the  staffs  of  both  pa¬ 
pers  who  are  the  innocents  and  heroes  in 
this  danse  macabre. 

The  cynical  assignment  to  oblivion  of 
the  Examiner  to  avert  an  illegal  monop¬ 
oly  charge  by  the  somnambulant  Justice 
Department  aided  by  a  face-licking, 
unsanitary  love-fest  of  local  politicians, 
has  been  called  “a  world-class  screw-up 
by  Hearst”  by  an  Examiner  columnist  for 
the  dirty  insider  dealings.  The  writer  of¬ 
fered  that  Clint  Reilly  did  a  public  service 
by  bringing  the  lawsuit.  Reilly  lost  a  gal¬ 
lant,  unwinning  battle  and  was  right  to 
soak  Hearst  for  a  few  million  to  call  off 
his  dogs. 

The  court  called  the  deal  “malodorous” 
and  the  horses  have  been  traded,  but  left 
behind  their  steaming,  stinking  residue. 
But,  hay,  the  stuff  makes  for  everything 
coming  up  roses  for  Hearst.  The  Hearst- 
ian  banner  said  it  all:  “DEAL  COMPLET¬ 
ED.”  Rest  in  peace.  Herb,  Stan,  Art, 
Charles  and  the  Chronicle. 

VIC  BEFERA 

PRINCIPAL 
Vic  Befera  &  Associates 
Palo  Alto,  Calif. 


Newspaper  readers  of  North- 
em  California  have  been  quack- 
enbushed  by  tbe  sale  of  tbe  San 
Francisco  Chronicle  to  the  Hearst  Corp. 
The  grotesqueness  of  the  ugly  travesty,  es¬ 
pecially  the  mucky  manipulation  leading 
to  the  transfer  of  the  San  Francisco  Ex¬ 
aminer  made  it  a  Black  Friday  for  San 
Francisco  journalism.  It  was  humiliating 
to  read  for  the  first  time  on  the  Chronicle 
editorial  page  (July  29):  “A  Division  of 
Hearst  Communications.” 

We  are  being  asked  to  believe  that  a 
“world-class”  newspaper  (the  Monarch  of 
the  Wilderness?)  will  be  published  by  a 
newspaper  dynasty  that  in  120  years 
failed  to  produce  a  single  newspaper  wor¬ 
thy  of  comparison  to  a  New  York  Times, 
Los  Angeles  Times,  Washington  Post  or 
Wall  Street  Journal. 

To  declare  editorially  that  “the  torch 
has  passed”  to  the  infamous  newspaper 
empire  that  invented  yellow  journalism, 
brazenly  provoked  the  Spanish- 
American  War  to  hype  circulation,  pan¬ 
dered  to  low  sensationalism  and  other 
unsavory  tenets  of  William  Randolph 
Hearst  is  unconscionable.  “A  Hearst 
newspaper  is  like  a  screaming  woman 
running  down  the  street  with  her  throat 
cut”  was  an  early  description  of  the 
chain.  The  sober  realization  that  the  in¬ 
dependent  newspaper  of  the  DeYoungs, 
Thieriots,  and  legends  like  Herb  Caen, 
Stephen  Delaplane,  Arthur  Hoppe, 
Charles  McCabe,  and  literary  giants  like 
Mark  Twain  and  Bret  Harte  is  falling 
into  the  grasp  of  alien  New  York 
Hearstlings  is  numbingly  tragic,  a  bitter 
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50  YEARS  AGO 


NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


rate  structures  to  keep  their  busi¬ 
nesses  on  a  sound  financial  basis. 
The  advice  was  given  this  week  by 
U.  Mowle,  controller  of  Dow. 

Jones  &  Co.,  parent  of  The  Wall 
Street  Journal. 


United  Nations  amphibious 
landing  behind  Communist  lines 
in  Korea  last  week. 


SEPT.  2;J,  1950: 

Reporters  and  photographers 
were  with  the  first  waves  of 
Marines  and  combat  infantrymen 
who  hit  the  bullet-swept  rocks 
of  “Red  Beach”  at  Inchon  in  the 


Classified 


.After  40 


Newspapers  must  do  a  better 
pricing  job  in  their  advertising 


Cover  photo  by  Gordon  Chibroski 


www.editorandpublisher.com 
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pop  culture 


technology 


food 


family  health 


automotive 
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Individual  Readers. 

,  Individual  Interests. 


The  newly  redesigned  US  Express  content 
packages  connect  your  advertisers  with  the  readers 
they  want  to  target.  Each  modular  page 
explodes  with  color  photos,  attention- 
grabbing  graphics,  well-known  columnists 
and  new  features. 


Mix  and  match  the  pages  to  reach 
Gen-Xers  with  Popnation,  now  featuring 
celebrity  birthdays,  movies,  music,  and  top 
10  lists.  Mainstreet  now  includes  seniors,  I 

travel,  home  improvement  and  homelife  content. 

Or  taiget  Baby  Boomers  with  Lifestyle,  now  offering 
a  gadgets  page  together  with  food,  finance, 
technology  and  automotive  content. 


Looking  for  weekly  NASCAR  coverage? 
Check  out  the  KRT  OnePage  That’s  Racin’  at 
www.krtdirect.com/nascar/  or  call  your  TMS 
representative  at  800-245*6536. 


The  Specialty  Pphlicatieiis  Division  ol  Tribune  Meilia  Services 
435  N.  Micbigan  Ave..  Suite  t500 
Cbicago.  IL  60611 


www.onthemarkmedia.com 
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California  Gov. 

Gray  Davis 
signed  into  law  a 
measure  that  gives 
journalists  a  five-day 
grace  period  before 
being  required  to  tes¬ 
tify  under  subpoena. 

The  law  also  clari¬ 
fies  that  information 
produced  in  response 
to  subpoenas  does 
not  constitute  a  waiv¬ 
er  of  their  rights.Fur- 
ther,  the  new  law 
requires  the  judge  to 
detail  the  importance 
of  information  in 
question  and  explain 
why  alternate  sources 
are  insufficient  to  sat¬ 
isfy  the  defendant’s 
right  to  a  fair  trial. 

The  new  law  takes  ef¬ 
fect  Jan.  1. 

-  JOEL  DAVIS 


read  a  newspaper  between  five  and  seven  days  per 
week.  With  the  U.S.  Census  estimating  the  current 
adult  population  at  205  million,  that  equates  to  108.6 
million  people  who  regularly  read  newspapers.  “It  re¬ 
inforces  the  trend  that,  as  other  media  proliferate, 
newspapers  hold  steady,”  said  Cindy  Butner,  research 
director  for  the  St.  Louis  Post-Dispatch.  “Newspapers 
still  have  strong  reach  and  can  be  an  anchor  among 
other  media  that  are  growing.” 

More  than  40%  of  all  adults  read  a  newspaper  sev¬ 
en  days  a  week,  the  poll  found.  “I  don’t  think  it  is  a  sur¬ 
prise  because  you  really  don’t  get  much  news  from 
Other  media,”  Said 
John  a  vet- 

eran  newspaper  an- 
alyst  based  in 
1^  Maryland.  “Televi- 

^  sion  news  has  really 

become  a  headline 
it’s  talk. 


But  survey  shows  it’s  time  for  papers 
to  woo  more  women,  younger  readers 


BY  JOE  STRUPP 

Despite  growing  competition  from  cable 
television  and  the  Internet,  newspapers  re¬ 
main  a  regular  staple  of  most  people’s  lives, 
according  to  a  new  Editor  ^  Publisher /TWY  poll.  It 
reveals  more  than  half  of  all  adults  read  a  newspaper 
at  least  five  days  per  week. 

Moreover,  the  poll 
con- 

ducted  two  weeks 

ago  shows  that  those  ^  ~~s  j 

regular  readers  are 
far  more  likely  to 

vote  than  others,  and  u  ■Rfl 

they  still  rely  on 

newspapers  —  |||p 

network  or  cable  TV  ^ 

programs  for 

most  of  their  presi-  A  l 

dential  campaign  Y\\  ^ 

news  [see  stoT^  page 

iS]. 

But  while  the  survey  offers  a  positive  outlook  for 
overall  newspaper  readership,  it  also  shows  that  a  dis¬ 
proportionate  number  of  regular  newspaper  readers 
are  over  45,  with  the  most  fervent  at  65  or  older,  indi¬ 
cating  more  work  is  needed  to  draw  Generations  X 
and  Y.  “Newspapers  are  becoming  more  challenged  to 
get  that  younger  reader,”  said  Raghavan  Mayur,  TTPP 
president,  who  conducted  the  poll  for  E&P. 

The  survey’s  key  readership  finding  shows  that 
more  than  half  of  those  responding,  53%,  said  they 


nj^  ^1  service 

talk,  t^k,  and  per- 

1 4  vealed 

read  a 

between  one  and 
four  days  per  week.  That  means  that  fully  90%  of  all 
adults  are  newspaper  readers.  Among  the  regular 
readers,  60%  are  45  years  of  age  or  older,  much  high¬ 
er  than  their  share  of  the  general  population.  Retirees, 
in  fact,  make  up  23%  of  regular  newspaper  readers, 
while  they  comprise  just  16%  of  the  general  popula¬ 
tion,  according  to  the  poll. 

In  addition,  the  survey  found  that  there  are  more 
men  among  regular  readers  (52%)  in  contrast  to  their 
census  numbers  (49%).  “TTie  most  startling  thing  here 
is  the  gender  gap,”  said  Mayur.  “It  may  be,  perhqis,  be- 


Richard  D.  Got¬ 
tlieb  announced 
he  will  retire  as  CEO 
of  Lee  Enterprises 
Inc.  in  January.  Mary 
E.  Junck,  Lee’s  presi¬ 
dent  and  chief  oper¬ 
ating  officer,  will 
succeed  him. 
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Junck,  53,  came  to 
Lee  in  July  1999 
from  the  Times  Mirror 
Co.  and  St.  Paul 
(Minn.)  Pioneer 
Press,  where  she  held 
top  executive  spots. 
Davenport,  Iowa- 
based  Lee,  with  24 
small  dailies  and  re¬ 
lated  online  sites,  is 
selling  its  16  TV  sta¬ 
tions  to  focus  on  print 
and  online.  Gottlieb 
will  remain  chairman 
of  the  board  until 
January  2002. 

-  LUCIA  MOSES 


ADS  EXPANDED 

The  Ford  Motor 
Co.  increased  its 
Firestone  tire  recall 
ads  by  placing  ads  in 
black  and  Spanish 
language  newspa¬ 
pers.  Uniworld,  New 
York,  placed  ads  in 
84  black  papers.  Zubi 
Advertising,  Miami, 
placed  ads  in  seven 
Spanish  dailies. 

The  ads  were  the 
same  as  ones  created 
by  J.  Walter  Thomp¬ 
son  that  have  run 
across  the  country. 

-  KEN  LIEBESKIND 

CFD  DAILEY 
DESIGNS  AT  DJ 

Dow  Jones  &  Co. 

said  CFO  Jerry 
Bailey,  who  is  credit¬ 
ed  with  helping  boost 
the  company's  stock 
price  since  arriving 
two  years  ago,  is  re¬ 
signing  for  personal 
family  reasons.  A 
search  for  Bailey's 
successor  from  out¬ 
side  the  company  is 
under  way. 

-  LUCIA  MOSES 


E  &  P  NEWS 


cause  women  still  don’t  have  careers  as  much  as  men,  j 
and  are  home  more  with  access  to  other  media.” 

Those  who  read  a  newspaper  five  or  more  days  a  i 
week  tend  to  be  bigger  investors  than  the  general  i 
population,  with  58%  logging  investments  of  $10,000  l 
or  more.  They  are  more  likely  to  be  married,  and  these 
regular  readers  often  have  college  degrees  or  better 
(49%  vs.  43%  of  the  overall  sample).  The  Northeast 
has  the  highest  proportion  of  steady  readers,  with  the 
Midwest  in  second  place. 

On  the  political  side,  there  are  more  Democrats 
(34%)  than  Republicans  (27%)  among  these  regular  i 
readers  -  but  even  more  call  themselves  Indepen-  ; 
dents  or  “other”  (35%).  A  large  share  consider  them¬ 
selves  politically  conservative  (40%)  or  moderate  | 
(41%),  with  liberals  (17%)  trailing.  | 

But  while  the  overall  readership  trend  is  good  for 
newspapers,  a  review  of  younger  readership  indicates 
a  downward  slope,  according  to  the  polling  data.  For 
example,  while  30%  of  the  adult  population,  accord¬ 
ing  to  the  poll  numbers,  is  between  18  and  34,  only 


20%  of  regular  newspaper  readers  fall  between  those 
ages.  Observers  say  newspapers  can  pick  up  that  per¬ 
centage  by  focusing  more  on  younger  readers. 

“We  can  always  do  better,”  said  James  Conaghan, 
vice  president  of  marketing  and  business  for  the 
Newspaper  Association  of  America.  “There  are  more 
consistent  promotional  efforts  newspapers  can  do  in 
their  own  markets  and  with  local  trends.” 

Morton,  the  analyst,  agreed,  suggesting  that  “news¬ 
papers  may  be  leaning  too  much  on  demographics  of 
readership  and  less  on  what  a  newspaper  offers.  They 
could  spend  more  time  promoting  what  is  in  the  pa¬ 
per,  what  it  is  that  draws  people.” 

Jim  Wilson,  director  of  advertising  services  for  the 
Atlanta  Journal-Constitution,  said  newspapers  need 
to  draw  younger  readers  into  the  paper  with  specific 
sections  targeting  areas  of  interest  on  certain  week 
days.  “We  can  point  them  to  a  Wednesday  technology 
section  or  a  Monday  business  section  that  is  dedicat¬ 
ed  to  growth  and  development,”  he  said.  “Newspa¬ 
pers  as  a  seven-day  medium  are  changing.”  1) 


PressPoint  closes  wi  Olympics 


Funding  dries  up  for  ‘Global  Editions’ 


BY  JIM  ROSENBERG 

JUST  DAYS  AFTER 
the  Start  of  the 
2000  Olympics  — 
PressPoint’s  long-await¬ 
ed  showcase  —  the  com¬ 
pany  was  forced  to  pull 
the  plug  on  its  on-de¬ 
mand  newspaper  service. 

Selling  ads  for  and  ar¬ 
ranging  printing  of  doz¬ 
ens  of  “Global  Editions” 
of  the  world’s  business, 
national,  and  metro 
dailies,  PressPoint  had 
“very  little  notice”  that  it 
would  receive  no  further 
funding,  said  PressPoint 
executive  vice  president 
Stephen  Langan. 

“It  came  as  quite  a 
shock  to  everyone,”  said 
Langan,  adding  that  the 
company  had  just  begun 
the  process  of  securing  its 
third  round  of  funding. 
But  other  backers  got 
nervous,  he  said,  “when 
Warburg  backed  out.” 


That’s  Warburg  Pincus 
Equity  Partners,  which  j 
last  winter  made  a  “siz-  | 
able  investment”  in  ! 
PressPoint  and  last  | 
week  had  no  com-  | 
ment  on  it  decision  to  j 
end  its  backing. 

Langan  said  Press-  i 
Point  wall  seek  fund-  | 
ing  elsewhere,  the  I 
staff  was  paid  w 
through  this  week,  I 
and  operations  in  I 
Sydney  had  been  j 
scaled  back.  I 

Langan  cited  “tre-  i 
mendous  support 
from  our  publishing 
partners.”  Atlanta 
Journal-Constitution 
Publisher  Roger  Kintzel 
called  PressPoint  “faith¬ 
ful  and  dependable  folks 
to  deal  with.” 

Spun  off  of  Israeli  pre¬ 
press  systems  developer 
Scitex  Corp.,  the  enter¬ 
prise  undertook  a  pilot 


project  at  the  1996  At¬ 
lanta  Olympics  to  prove 
it  could  remotely  pro¬ 
duce  same-day  editions 


Ericsson-; 

feberA/J 


PressPoint’s  latest  Swedish  partner 

of  overseas  papers.  By  j 
:el  1998  it  was  a  business  I 
h-  run  by  former  New  York  ! 
ks  Times  Co.  executives.  i 
Digital  page  files  made  ; 
e-  up  for  the  Global  Edi  j 
er  ;  tions’  ll”xl7"  format  I 
:r-  i  were  forw’arded  to  Press-  i 


designated  markets  for 
output  on  high-quality 
sheets  with  full-page  ads 
preprinted  on  one  side. 

_  PressPoint  did 

T I  prove  the  technical 
j  viability  of  distrib- 
I  ute-then-print  pub- 
,  I  lishing:  moving 
L  I  pages  electronically 
V  to  print  shops  that 
I :  produced  only  the 
r  j  needed  number  of 
i  copies  on  toner- 
I  based  digital  print- 
j  ers  rather  than  on 
j  huge,  costly  ink- 
{  based  presses, 
j  By  summer,  Press- 
I  Point  was  sending  40 
j  editions  to  14  sites 
J  that  printed  more 
than  6,500  copies  for 
at  least  20  world  markets 
—  a  feat  not  economical¬ 
ly  feasible  for  conven¬ 
tional  newspaper  presses. 

Competitors  eurived  in 
spring:  NewspaperDirect 
selling  in  hotels  and  on 
cruise  ships;  PEPC  in 


Point,  then  relayed  to  I  self-service  kiosks. 


8  EDITORS:  PUBLISHF.R  SEPTEM  BER  2,'5,  2000 


www.edltorandpublisher.com 


For  faster  service  call  toll-free 

1 -888-3 13-&S30. 

Visit  our  website  at  WWw.mediainfo.com 


'  For  faster  service  call  toll-free 

1-888-313-5530. 

Visit  our  website  at  www.inediainfo.com 


EDITORe^ 

PUBLISHER 


-I  YES!  Please  send  me  1  year  of  weekly 

issues)  for  only  $75. 1  save  63%  off  the  cover  price! 


Name 


Company 


Address 


E-Mail 

-1  Save  me  more  money!  Send  me  2  years  for  only  $135! 

J  Bill  me.  J  Payment  enclosed.  Charge  my;  J  Visa  J  MC  JAMEX 


Account  # 


Signature 


To  speed  your  order,  please  check  one  box  in  each  category. 


Your  Buftinew* 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

2a.  J  Radio  Station 
2b.  J  TV  Station 
2c.  J  Cable  TV  Network 
2d.  J  On-line  City  Guide 

6.  J  Magazine/  Your  (krupation 

Other  Publication  A.  J  Publisher 

2e.  J  Software  Provider  B.  J  President 

3.  J  Corp./Ind./Assn.  Buying  C.  J  Vice  President 

Advertising  Space  D.  J  Editor 

4  J  Advertising  Agency  Dl.J  Producer 

5.  J  Newspaper  Rep.  D2.  J  Station  Mgr. 

7.  J  Graphic  Arts/Printing  D3.  □  News  Dir. 

Service/Newspaper  D4.  J  Dir.  New  Media 

Supplier  D5.  J  Content  Dir 

8.  J  News  Service/  D6.  J  Webmaster 

Feature  Syndicate  E.  J  General  Mgr. 

9.  J  Publicity  and  F.  □  Business  Mgr. 

Public  Relations  G.  J  Controller 

H.  J  Advertising  Mgr. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  GST.  Your 
subscription  is  tax  deductible.  International  (outside  U.S.  and  Canada):  $135  surface,  $315  air 


10.  □  Library/Federal/ 

State  and  Local  Govt. 

11.  J  Education: 

Students/Teachers 
Other(/Ye<ise  specify) 


I.  J  Sales  Mgr. 

J.  J  Class  Mgr. 

K.  J  Research  Mgr. 

L  J  Promo  Mgr. 

M.  -I  PR  Mgr. 

O.  J  Prod  Mgr. 

P.  ^  Composing  Mgr. 

Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept. 

S.  J  Advertising  Dept. 

T.  J  Circulation  Dept. 

V.  J  Production  Dept 

W.  J  Promotion  Dept. 

X.  J  Freelance  Artist/Writer 

Y.  J  Newspaper 

Dealer/Distributor 

Z.  J  Retired 
AA.  J  MIS  Mgr 
BB.  J  Prepass  Mgr. 

CC.  J  Mailroom  Mgr. 
OtheriPtease  specify) 


EDITORED 

PUBLISHER 


Get  the  heads-up  on  what’s  happening 
"iSfer  one  end  of  the  industry  fo  the  other 
every  week  in  Editor  A  Publisher, 
Whether  it’s'Tod^’s  newspaper  and 
online  news  or  tomorrow’s  emerging  ^ ^ 
trends  and  issues  —  only  EAP  gives 
you  all  the  editorial,  financial,  legal, 
marketing  and  technology  coverage 
^  you  need  to  keep  up  with  every 
aspect  of  this  ^  ^ 

«^^^,.4a3^hanging  ""  ^ 

industry.  Don’t  j'  ^ 

let  lastjweek’s  / 

news  pile  up  ^  /  (  I/) 


JYES!  Please  send  me  1  year  of  £&P(51  weekly 
issues)  for  only  $75. 1  save  63%  off  the  cover  price! 


Name 


Company 


Address 


E-Mail 

J  Save  me  more  money!  Send  me  2  years  for  only  $135! 

J  Bill  me.  -I  Payment  enclosed.  Charge  my;  J  Visa  J  MC  JAMEX 


Account  # 


Signature 


To  speed  your  order,  please  cheek  one  box  in  each  category. 


I.  J  Sales  Mgr 

J.  J  Class  Mgr. 

K.  J  Research  Mgr. 

L.  J  Promo  Mgr. 

M.  J  PR  Mgr 
O.  J  Prod  Mgr 

P  J  Composing  Mgr. 

Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept. 

S.  J  Advertising  Dept. 

T.  J  Circulation  Dept. 

V.  J  Production  Dept. 

W  -I  Promotion  Dept. 

X.  J  Freelance  Artist, Writer 

Y.  J  Newspaper 

Dealer/Distributor 

Z.  J  Retired 
AA.  J  MIS  Mgr. 

BB.  J  Prepass  Mgr. 

CC.  J  Mailroom  Mgr. 
Other(/Yease  specify) 


10.  J  Library/Federal/ 

State  and  lx>cal  Govt. 

11.  J  Education: 

Students/Teachers 
Other(/Yeu.ve  specify) 


6.  J  Magazine/  Your  (krupatioii 

Other  Publication  A.  J  Publisher 

2e.  J  Software  Provider  B.  J  President 

3.  J  Corp./lnd./Assn.  Buying  C.  J  Vice  President 

Advertising  Space  D.  J  Editor 

4.  J  Advertising  Agency  D1  J  Producer 

5.  J  Newspaper  Rep.  D2.  J  Station  Mgr. 

7.  J  Graphic  Arts/Printing  D3.  J  News  Dir. 

Service/Newspaper  D4.  J  Dir.  New  Media 

Supplier  D5.  J  Content  Dir. 

8.  -J  News  Service/  D6.  J  Webmaster 

Feature  Syndicate  E.  J  General  Mgr. 

9.  J  Publicity  and  F.  J  Business  Mgr. 

Public  Relations  G.  J  Controller 

H.  J  Advertising  Mgr. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  (iST.  Your 
subscription  is  tax  deductible.  International  (outside  U.S.  and  Canada):  $135  surface.  $315  air 


today! 


EDITORtiJ  _  EDITORJjL 

PUBLISHER  PUBLISHER 

PO  BOX  3000  PO  BOX  3000 

DENVILLE  NJ  07834-9736  DENVILLE  NJ  07834-9736 


J 


^  c/> 


C/) 

c/> 


From  the 
newsroom 
to  the 
pressroom 
to  the 

boardroom  — 
no  one  covers 
the 

newspaper 


business 

like 


EDITORU^  , 
PUBLISHER 


Satisfaction  Guaranteed 


If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 
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Our  Clients  Talk  Back 


(ENTHUSIASTICALLY) 


“The  importance  of  training  our  teams  in  all  facets  of 
media  has  been  a  key  to  our  success.  We  have  used 
The  Media  School  for  a  wide  variety  of  services... from 
presentation  skills  to  building  media  plans  and  even 
how  to  improve  our  working  relationships.  The  Media 
School  has  been  a  real  success  story  for  us.’’ 


Dan  Rank,  who  heads  up  the  national  buying  division  of  Omnicom’s  newly  formed  Optimum  Media 
Direction  (OMD),  has  the  responsibility  for  placing  over  $3  billion  per  year,  and  representing  87  national 
advertisers.  Prior  to  this  appointment,  Dan  was  Executive  Vice  President  of  the  National  Buying  Group  for 
DDB,  one  of  the  Omnicom-owned  agencies.  Prior  to  joining  DDB  in  1985,  Dan  held  media  management 
positions  at  Stroh  Brewery  Company  and  Lever  Brothers,  and  was  Media  Group  Head  for  Lowe  &  Partners. 
Dan’s  unique  background  of  client  experience  and  agency  planning  buying  allows  him  to  understand  the 
media  function  from  a  variety  of  viewpoints.  His  philosophy  of  cross-training  for  better  understanding  of  the 
total  media  function  has  been  an  asset  for  those  working  with  him. 


The  federal  judge 
who  imposed  a 
sweeping  gag  order  in 
the  corruption  case 
against  former 
Louisiana  Gov.  Edwin 
Edwards  and  a  for¬ 
mer  insurance  com¬ 
missioner  began  the 
trial  last  week  by  bar¬ 
ring  the  press  and 
public  from  jury  se¬ 
lection. 

U.S.  District  Judge 
Edith  Brown  Clement 
last  Monday  rejected 
motions  from  the 
news  media,  led  by 
The  Advocate  in  Ba¬ 
ton  Rouge,  to  open 
selection  of  what  will 
be  an  anonymous 
jury.  Media  lawyers 
appealed  the  denial. 

-  MARK  FITZGERALD 


!I!o  make  toy  go,  unplug  T7. 


BY  JOE  STRUPP 


Association. 
The  ad  was  a 
friendly  jibe  at 
Agassi 

doubters,  with 
a  tournament- 
style  bracket 
in  which  Agas¬ 
si  opponents 
offer  one-lin- 


Fallon  and 
Ogilvy  &  Mather, 
two  New  York- 
based  ad  agencies, 
shared  the  $100,000 
Grand  Prize  at  the 
Newspaper  Association 
of  America’s  2000 
ATHENA  Awards, 


Selling  power:  ATHENA  ad  agency  award  winners  included 
GSD&M  (above).  Black  Rocket  (left),  and  Fallon  (below). 


In  an  unusual  deal 
where  no  money  is 
changing  hands, 
William  Dean  Single¬ 
ton’s  ANG  Newspa¬ 
pers  is  taking  control 
of  the  afternoon  No¬ 
vato,  Calif.,-based 
Marin  Independent 
Journal  from  Gannett 
Co.  The  39,573-cir¬ 
culation  “IJ,”  owned 
by  Gannett  since 
1980,  will  be  trans¬ 
ferred  by  Gannett  to 
the  California  News¬ 
paper  Partnership. 

The  partnership  is 
composed  of  20 
dailies  and  several 
weeklies  jointly 
owned  by  Singleton’s 
MediaNews  Group, 
Gannett,  and  the 
Donrey  Media  Group. 
-  JOEL  DAVIS 


IBM’s  e-business  serv¬ 
ice.  Each  page  featured 
sharp  photos  with  dif¬ 
ferent  “e”  headlines, 
such  as  “e-jazz”  and  “e- 
hope”  to  apply  the  ap¬ 
proach  to  different  daily 
occurrences. 

Gold  ATHENA 
Awards  also  were  pre¬ 
sented  at  the  gala  annu¬ 
al  event. 

The  winning  ad  agen¬ 
cies  and  their  clients  in¬ 
cluded:  CORE  of  St. 
Louis,  St.  Louis  Post- 
Dispatch;  GSD&M  of 


Austin,  Rootin’  Ridge 
Toymakers;  Hill,  Holli¬ 
day,  Connors,  Cosmop- 
ulos  of  Boston,  Business 
Leaders  for  Sensible 
Priorities;  Mc- 

Connaughy  Stein 
Schmidt  Brown  of 
Chicago,  Project  Mil¬ 
lennium;  Ogilvy  & 
Mather,  IBM;  Publicis 
&  Hal  Riney  of  San 
Francisco,  General  Mo¬ 
tors  EVI;  WORK  Inc.  of 
Richmond,  Va.,  Main 
Street  Beer,  and  WORK 
Beer.  11 


OURHGUSf  COM 


which  honors  creativity 
in  newspaper  advertis¬ 
ing.  The  prizes  were 
handed  out  last  week 
during  an  event  at  Exit 
in  New  York. 

In  the  grand  prize 
category,  Fallon  earned 
its  half  of  the  top  prize 
with  a  tribute  to  tennis 
champion  Andre  Agassi 
in  a  promotion  from  the 
United  States  Tennis 


ers  from  his  career,  such 
as  “Can’t  win  the  big 
ones”  or  “Doesn’t  train 
hard.”  But  Agassi  works 
through  the  brackets  to 
emerge  victorious  in  the 
ad  that  ran  shortly  after 
his  1999  French  Open 
victory. 

The  other  grand  prize 
winner,  Ogilvy  &  Math¬ 
er,  won  with  a  32-page 
newspaper  insert  for 
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support 


From  the  press  room  to  the  newsroom, 
the  St.  Petersburg  Times  is  committed  to 
supporting  the  arts  in  our  community. 

Because  of  our  efforts,  we  recently 
received  the  2000  Business  in  the  Arts 
Commitment  Award  from  the  Business 
Committee  for  the  Arts,  along  with  other 
esteemed  companies  including 


Time  Warner,  Johnson  &  Johnson  and 
Bank  of  America.This  national  award 
recognizes  companies  that  have  provided 
outstanding  leadership  and  commitment 
to  the  arts  for  10  years  or  longer. 

We're  proud  to  lend  a  helping  hand  to 
our  local  visual  and  performing  artists; 
today  and  for  generations  to  come. 


^tJJetersburg  ©mcs 

tampabay.com 


I 


E  &  P  NEWS 


ALTA  BUYS  INTO 
NEW  TIMES  INC. 

A  Boston-based 
communications 
company  has  ac¬ 
quired  an  undisclosed 
minority  interest  in 
New  Times  Inc.,  ac¬ 
cording  to  New  Times 
CEO  Jim  Larkin,  who 
said  the  infusion  was 
needed  to  help  New 
Times  compete  in  the 
growing  alternative 
newspaper  world. 

“The  whole  indus¬ 
try  has  changed.  We 
are  faced  with  well-fi¬ 
nanced  competition 
for  media  properties,” 
Larkin  said  about  the 
deal  with  Alta  Com¬ 
munications,  a  ven¬ 
ture  capital  firm. 

Larkin  declined  to 
state  what  percent¬ 
age  of  New  Times 
would  be  controlled 
by  Alta  Communica¬ 
tions. 

-  JOE  STRUPP 


CALENDAR 


OCTOBER 

HFlexo  Conference 
2000,  Newspaper 
and  Publication  Flexo 
Users  Group,  Holiday 
Inn  Nelson  Dock, 
London 

Inna  llSth  An¬ 
nual  Convention 
and  Trade  Show, 
National  Newspaper 
Association,  Galt 
House,  Louisville,  Ky. 

5n  How  to  Buy  & 

"0  Sell  Web  Ads, 
Adweek  Conferences 
and  Laredo  Group, 
Boston  Park  Plaza 
Hotel,  Boston 

5_7CCNMA22nd 
I  Annual  Jour¬ 
nalism  Opportunities 
Conference,  California 
Chicano  News  Media 
Association,  Regal 


Biltmore  Hotel,  Los 
Angeles 


lM3i 


I  “Beyond  the 
1  Printed 
Word”:  IFRA/WAN 
World  Electronic 
Publishing  Con¬ 
ference,  IFRA  and 
the  World  Association 
of  Newspapers,  RAI, 
Amsterdam 

19  in  Institute  of 
IL  I U  Newspaper 
Technology,  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 

in  IISAPA Fall 
lu  iTConference 
and  Annual  Awards 
Banquet,  South¬ 
eastern  Advertising 
Publishers  Association, 
Sheraton  Buckhead, 
Atlanta 


13-181 


jIAPA56th 
I  General 
Assembly,  Inter 
American  Press 
Association,  Sheraton 
&  San  Cristobal  Tower 
Hotel,  Santiago,  Chile 

M  115th  Annual 
Meeting, 

Inland  Press 
Association,  Fairmont 
Hotel,  Chicago 


18-21^ 


I APME  Nation- 
1  Conference, 

Associated  Press 
Managing  Editors, 
Marriott  Rivercenter 
Hotel,  San  Antonio 


18-22: 


|SEJ  10th 
.  Annual  Con¬ 
ference,  Society  of 
Environmental  Jour¬ 
nalists,  Kellogg  Hotel 
and  Conference  Center, 
East  Lansing,  Mich. 


28-23: 


1YEAA  Annual 
Conference, 
Youth  Editors  Associa¬ 
tion  of  America,  Shera¬ 
ton  Capital  Center 
Hotel,  Raleigh,  N.C. 

M  Albert  E. 

Fitzpatrick 
Leadership  Develop¬ 
ment  Institute, 

National  Association  of 
Minority  Media 
Executives,  Media 
Management  Center, 
Northwestern  Uni¬ 
versity,  Evanston,  Ill. 


28-28; 


I SPJ  National 
I  Convention, 

Society  of  Professional 
Journalists,  Adam’s 
Mark,  Columbus,  Ohio 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646)  654- 
5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


mwiM 

TO  MAKE  EXIT 

Stephen  E.  Taylor, 
executive  vice 
president  of  The 
Boston  Globe,  will 
step  down  from  his 
post  Jan.  1. Taylor 
plans  to  “pursue  sev¬ 
eral  opportunities  in 
new  media,”  includ¬ 
ing  a  role  at  Wheel- 
house  Inc.  of 
Burlington,  Mass.,  an 
Internet  marketing 
solutions  company. 

He  is  a  great-great- 
grandson  of  Gen. 
Charles  Taylor,  the 
builder  of  the  Globe 
and  first  of  five  Taylor 
family  members  to 
serve  as  publisher. 

-  JOE  STRUPP 


Show’s  over  tor  Flywheel  Media 


Paul  Camp  promises  orderly  shutdown  ! 


BY  KARIM  MOSTAFA 

URPRISING  THE  j 
newspaper indus-  I 
try.  Flywheel  Me-  1 
dia,  Thomson’s 

interactive  division,  is 
closing  its  doors  for  busi¬ 
ness,  CEO  Paul  Camp 
said  last  week. 

During  tbe  next  90  to 
100  days,  Flvwheel  will 
begin  shutting  down  its 
various  operations,  in-  | 
eluding  what,  until  earli¬ 
er  this  year,  were 
separately  known  as  j 
Thomson  Interactive  i 
Media  and  Thomson 


Media. 

Thomson  Newspa¬ 
pers,  which  sold  most  of 
its  newspaper  properties 
this  summer,  could  not 
find  a  buyer  for  the 
Stamford,  Conn.,-based 
interactive  division. 

Camp  said.  Ironically, 
Thomson  decided  to  sell 
its  newspapers  to  focus 
on  new-media  business¬ 
es,  although  the  compa¬ 
ny  is  concentrating  on 
the  business-to-business 
information  industries. 

Chicago’s  Tribune 

Media  Services  consid¬ 


ered  buying  Flywheel, 
but  tbe  deal  fell  through. 

Flywheel  claims  that 
800  newspapers  in 
North  America  used 
one  or  more  of  its  many 
products.  Among  the 
company’s  many  clients 
are  Media  General,  The 
Toronto  Star  and  CNHI. 
(E&P  Online  will  also 
be  affected  since  its 
classifieds  section  is 
powered  by  Thomson 
technology.) 

In  a  letter  to  cus¬ 
tomers,  Camp  said  Fly¬ 
wheel’s  Freezone 

children’s  products 
would  continue  to  oper¬ 
ate  under  another 


Thomson  division. 

I  Camp  promised  “orderly 
j  shutdown  during  which 
i  Flywheel  will  fully  honor 
!  its  contractual  agree- 
j  ments  with  customers.” 
j  Camp,  who  has  been 
j  with  Thomson  since 
i  1993,  says  the  main  rea- 
j  son  for  Flywheel’s  clo- 
j  sure  is  the  bad  market 
!  for  Internet  companies 
!  in  the  content  and  ASP 
i  (applications  service 
I  providers)  business. 

!  “Free  online  content  will 
I  drive  print  sales,”  Camp 
said.  “I’m  confident  that 
strategy  w’ould  have 
!  worked  if  we’d  been 
!  around  longer.”  II 
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John/ french/ 

Minneapolis  Attorney, 
repreeenud  the  Star  Tribune 


Walker  Lundy 

Editor/Sr.  Vice  F’resident. 
St.  F’aul  Fioneer  Press 


Tervy  HcCoUxyugh/ 

PuMsher,  Brainerd  Daily 
Dispatch  and  former 
News  Council  Member 


I’ve  seen  the  Minnesota  News 
Council  in  action  and  I’ve  been 
favorably  impressed.  The  News 
Council  provides  an  alternative 
to  lawsuits  that  would  be 
expensive,  time-consuming  and 
detrimental  to  the  best  interests 
of  both  parties. 

It  provides  an  important 
forum  for  the  consideration  of 
grievances  that  do  not  rise  to 
the  level  of  legal  wrongs,  but  are 
nonetheless  real  and  important 
to  those  who  feel  aggrieved. 

The  News  Council  process 
serves  the  media  by  reminding 
them  that,  while  the  press  is 
free  from  government  control, 
their  continuing  success 
depends  on  remaining 
accountable  to  the  people 
they  serve. 


I’m  one  of  the  few  people  who 
has  seen  the  News  Council  from 
both  sides.  I  served  as  a  media 
member  in  the  1980s  and  have 
appeared  before  the  News 
Council  twice  in  response  to 
complaints. 

The  existence  of  this  forum 
—  and  our  willingness  as 
journalists  to  support  it  — 
sends  a  positive  message  to  a 
public  that  is  increasingly 
disenchanted  with  us:  “We  are 
worthy  of  your  trust,  and  we 
are  accountable.  ” 

The  concept  of  a  news 
council  should  spread  across 
the  country.  It  could  be  the  best 
ally  we  have  in  preserving  a 
free  press. 


In  10  years,  I  have  appeared 
before  the  News  Council  only 
once.  It  felt  quite  uncomfortable 
having  those  20-some  citizens 
—  half  of  them  journalists  — 
asking  why  we  did  what  we 
did.  But  the  hearing  was  fair, 
both  sides  were  heard,  and  the 
Council  voted  in  our  favor. 
Afterwards,  the  complaining 
citizens  and  I  shook  hands.  I 
think  they  left  feeling  better 
because  they  were  heard  in 
public.  I  left  with  a  vivid 
reminder  of  both  our  power  and 
our  responsibility. 

I  have  come  to  be  a  big 
supporter  of  the  News  Council. 
On  page  2A,  every  day,  we 
invite  readers  to  contact  the 
News  Council  if  they  don’t  get 
justice  from  us.  How  can  we  not 
be  a  part  of  something  that  can 
serve  as  a  public  antidote  to 
media  arrogance?  These  days, 
journalists  can  use  all  the  help 
we  can  get. 


Whether  a  complaint  is 
upheld  or  denied,  the  public 
usually  feels  there  was  a 
significant  gain  in  being  heard. 
And  the  media  often  learn 
something  valuable  by  listening 
to  the  deliberations. 

But  perhaps  as  important  as 
any  decision  of  the  News 
Council  is  the  fact  that  a  news 
organization  participates  in  the 
hearing  process  and  openly 
discusses  media  ethics.  I  believe 
it  increases  the  press’s 
credibility. 


A  news  council  can  be  an 
extremely  useful  tool.  To  learn 
more,  consult  the  Minnesota  News 
Council’s  web  site  at 
www.mtn.org/newscouncil,  or  call 
the  Council  at  612-341-9357. 


Oovv  5  i4uth/ 

Publisher,  Monticello  Times 
and  former 
News  Council  Member 
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Dirks,  Van  Essen  &  Murray 


COLORADO 

Frank  Dixon  to  senior  vice  president  of  op¬ 
erations  at  the  Denver  Newspaper 
Agency,  the  business  arm  of  the  proposed 
joint  operating  agreement  between  The 
Denver  Post  and  the  Denver  Rocky  Moun¬ 
tain  News,  from  vice  president  of  opera¬ 
tions  at  the  Post. 

Daniel  Persian!  to  vice  president  of  technol¬ 
ogy  and  information  services  from  vice 
president  of  technologj'  and  information 
services  at  the  News. 

Judd  Alvord  to  vice  president  of  circulation 
from  vice  president  circulation  at  the 
Post. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

NEW  YORK 

Joanne  Lipman 

Joanne  Lipman  has  been  named  a 
deputy  managing  editor  of  The  Wall 
Street  Journal  in  New  York.  Lipman,  who 
had  been  editor  of  the  “Weekend”  section 
since  its  launch  in  1998,  becomes  one  of 
four  deputy  managing  editors  at  the  pa¬ 
per.  A  17-year  veteran  of  the  Journal,  she 
will  have  responsibilities  for  editorial  con¬ 
tent,  design,  and  the  creation  of  a  “Weekend”  Web  site.  Lipman 
also  will  serve  as  editor  in  chief  of  the  “Weekend”  section. 


BY  JAMIE  SANTO 


DISTRICT  OF  COLUMBIA 
Dave  Coleman  to  production  director  of 
The  Washington  Times  from  prepress 
manager.  Coleman  succeeds  Chris  Am- 
brosini,  now  production  manager  of  the 
Portland  Press  Herald  and  Maine  Sunday 
Telegram. 


GEORGIA 

Ron  Wayne  to  assistant  metro  editor  at  The 
Macon  Telegraph  from  managing  editor 
at  the  Griffin  Daily  News. 


KENTUCKY 

Roger  D.  Alford  to  correspondent  for  The 
Associated  Press  in  Pikeville  from  re¬ 
porter  for  The  Daily  Independent  in  Ash¬ 
land.  Alford  succeeds  Kim  Hefling,  now  AP 
correspondent  in  Evansville,  Ind. 


MARYLAND 

Lenora  Howze  to  vice  president  of  advertis¬ 
ing  for  The  Sun  in  Baltimore  from  classi¬ 
fied  advertising  director. 


Clinton 


MICHIGAN 

Tari  Calouette  to  publisher  of  The  Daily 
Press  in  Escanaba  from  advertising  man¬ 
ager  The  Alpena  News.  Calouette  succeeds 
Jim  Eykyn,  now  publisher  of  the  Minot 
(N.D.)  Daily  News. 


Sun  soM 

the  Paxton 
Media  *>*'**' 


Troutt  Brothers,  Inc. 

has  agreed  to  sell 

The  Jonesboro  (AR)  Sun 

(28,200  daily  and  3 1 , 100  Sunday  circulation) 

to 

Paxton  Media  Group,  Inc. 

We  are  proud  to  have  represented 
Troutt  Brothers,  Inc.,  in  this  transaction. 


MICHIGAN 

■ 

I  to  publisher  of 

the  Traverse  City 
!  Record-Eagle 
''  !  from  publisher  of 
the  Press-Republican  in  Platts¬ 
burgh,  N.Y.  Fleet  succeeds  the 
late  Frank  Senger. 
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NEW  YORK 

Robert  W.  Parks  to  publisher  of  the  Press- 
Republican  in  Plattsburgh  from  general 
manager  of  The  News-Times  in  Danbury, 
Conn.  Parks  succeeds  Zeke  Fleet  (see 
“Michigan”  box,  p.  14). 

PENNSYLVANIA 
Theresa  Johnson  to  metro  editor  of  The 
Philadelphia  Daily  News  from  city  editor. 
Kurt  Heine  to  city  editor  from  deputy  city 
editor. 

Caesar  Alsop  to  sports  editor  from  deputy 
sports  editor. 

WASHINGTON 
Delia  McCallister  to  display  advertising 
manager  at  The  Columbian  in  Vancouver 
from  advertising  director  of  The  News-Re¬ 
view  in  Roseburg,  Ore. 

ASSOCIATIONS 
Burl  Osborne,  president  of  Dallas-based 
Belo’s  publishing  division,  elected  presi¬ 
dent  of  the  Southern  Newspaper  Publish¬ 
ers  Association.  Osborne  succeeds 
D.  Jordan  Whichard  III,  publisher  of  The 
Daily  Reflector  in  Greenville,  N.C.,  elected 
chairman  of  the  board  of  directors. 

Walter  E.  Hussman  Jr.,  publisher  of  the 
Arkansas  Democrat-Gazette  in  Little 
Rock,  elected  president-elect. 

Roger  S.  Kintzel,  publisher  of  the  Atlanta 
Journal-Constitution,  elected  treasurer. 


ILLINOIS 

Jim  Kirk 

to  marketing 
columnist  for  the 
Chicago  Tribune 
from  “Media 
Talk”  columnist,  covering  local 
broadcasting.  Kirk,  whose  col¬ 
umn  will  run  Tuesdays, 
Wednesdays,  and  Fridays,  suc¬ 
ceeds  the  late  George  Lazarus. 
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Malcolm  K. 

Hughes 

66,  Died  Sept.  11 
FORMER  VICE  PRESIDENT  AND  EDITOR  IN 
CHIEF  OF  UNITED  PRESS  INTERNATIONAL 

A  DEVOTED  UnIPRESSER 
whose  30-year  career  at 
United  Press  International 
(UPI)  took  him  from  pressroom  to  boardroom, 
Malcolm  “Mike”  Hughes  died  Sept.  11  of  cancer. 

Hughes’  first  job  for  the  wire  service,  in  1956, 
was  as  a  teletype  operator,  but  he  built  his  career 
covering  sports.  In  1967,  he  was  named  European 
sports  editor  in  London,  and  in  1973  moved  to 
New  York  to  be  executive  sports  editor.  Switching 
to  news  in  1977,  he  soon  moved  to  Toronto.  As  edi¬ 
tor  in  chief,  Hughes  helped  create  United  Press 
Canada.  He  went  to  Washington  in  1983  as  vice 
president  and  general  manager  of  UPI’s  interna¬ 
tional  division,  and  the  following  year  became  ex¬ 
ecutive  vice  president  and  editor  in  chief.  Hughes 
resigned  in  1986.  Despite  battling  cancer,  the 
wire’s  faltering  finances,  and  an  unpopular  new 
ownership,  Hughes’  upbeat  nature  and  loyalty  to 
the  ideals  of  the  service  never  wavered. 


Lawrence  Fellows 

75,  Died  Sept.  2 
FORMER  FOREIGN  CORRESPON¬ 
DENT  FOR  THE  NEW  YORK  TIMES 

Fellows  joined  the 
Times  in  1953  as  a 
copy  boy,  and  soon  be¬ 
came  a  general  assign¬ 
ment  reporter  and  as  a 
correspondent  at  the 
United  Nations.  From 
1959  to  1972  Fellows  was 
overseas,  based  succes¬ 
sively  in  Jerusalem;  Lon¬ 
don;  Nairobi,  Kenya; 
and  Bonn,  Germany. 
Upon  his  return,  he 
spent  six  years  as  the 
Times'  chief  correspon¬ 
dent  in  Connecticut. 


Grace  Hartley 
Germon 

95,  Died  Sept.  14 
FOOD  WRITER  AND  EDITOR  FOR 
ATLANTA  JOURNAL  AND  JOURNAL- 
CONSTITUTION  SUNDAY  MAGAZINE 

Germon,  who  joined 
the  Journal  in  1936, 
spent  35  years  introduc¬ 
ing  readers  to  new  foods, 
tastes,  and  cooking  meth¬ 
ods  while  lending  each  a 
“Southern”  flavor.  She 
founded  the  first  National 
Food  Editors  Conference 
in  1944,  a  precursor  of  the 
Association  of  Food  Jour¬ 
nalists,  and  in  1976  pub¬ 
lished  “Grace  Hartley’s 
Southern  Cookbook.” 


Samuel  Elbert 
Nash  Jr. 

!  94,  Died  Sept.  12 

j  RETIRED  EDITORIAL  CARTOONIST 
I  FOR  THE  TYLER  (TEXAS)  MORNING 
j  TEUGRAPH 

For  nearly  60  years, 
Nash’s  cartoons  and 
drawings  graced  the 
i  pages  of  the  Mommg 
!  Telegraph  and  the  o\d 
]  evening  Tiller  Courier- 
\  Times.  Often,  they  fea- 
I  tured  “Old  Man  Tyler,” 
j  Nash’s  kindly,  bespecta- 
I  cled  character,  who  fre- 
I  quently  railed  against  big 
1  government,  over-regu- 
!  lation,  and  championed 
i  charitable  causes.  Nash 
retired  in  1994. 

Ann  Strohmeyer 

I  76,  Died  Sept.  19 

j  LONGTIME  JOURNALIST,  CRITIC. 

;  AND  AUTHOR 

STROHMEYER,  ALSO 
known  by  her  some¬ 
time-pen  name  Nancy 
Jordan,  first  worked  for 
dae  Providence 
Journal-Bulletin.  In 
j  Alaska,  she  was  a  theater 
I  reviewer  for  the  old  An- 
I  chorage  Times  from  1987 
I  to  1992.  She  also  wrote 
1  theater  reviews  for  the 
I  alternative  A/icAorage 
i  Press.  In  1996,  she  pub- 
I  lished  the  book  “Frontier 
[  Physician,  the  Life  and 
Legacy  of  Dr.  C.  Earl  Al¬ 
brecht.”  She  is  survived 
by  her  husband,  John, 
who  won  a  1972  Pulitzer 
Prize  for  his  editorials 
and  is  now  writer  in  resi¬ 
dence  at  the  University 
of  Alaska  in  Anchorage. 


The  National  Newspaper 
Association  in  Arlington, 
Va.,  announced  the  re- 
cipierlts  of  their  2000 
honors.  John  M.  Andrist, 


publisher  emeritus  of  The 
'  JoLjrnal  in  Crosby,  N.D., 
wilUeceive  the  James 
O.  Amos  Award,  and 
Pam  Soetaert,  editor  of 
the  Stone  County  Gazette 
in  Kimberling  City,  Mo., 


will  receive  the  Emma  C.' 
McKinney  Memorial 
Anard.  The  awards, 
which  honor  distin¬ 
guished  community  jour-  ^ 
nalism,  will  be  presented 
Oct.  6  in  Louisville,  Ky. 


The  Sigma  Delta  Chi 
Foundation,  the  educa¬ 
tional  arm  of  the  Society 
for  Professional  Journal¬ 
ists,  has  awarded  Maura 
Casey  the  2000-2001 
Eugene  t’.  Pulliam 


Editorial  Eellowship. 
Casey,  associate  editorial 
:  page  editor  of  The  Day  in 
New  London»Conn.,  will 
i  receive  a  $40,000 
;  award  to  pursue  a  study 
i  on  gambling. 
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The  CIA  says  it  learned  its  lesson  from  1970s’  Chilean  covert 
operations.  But  it’s  keeping  U.S.  citizens  in  the  dark. 


The  CIA  POPPED  up  in  the  news 
twice  last  week,  in  ways  that  say 
much  about  the  agency’s  con¬ 
tinuing  confusion  about  its 
function  in  a  free  nation. 

First,  the  CIA  grudgingly  complied 
with  congressional  orders  to  produce  a 
declassified  history  of  its  involvement  in 
the  1974  overthrow  of  Chilean  President 
Salvador  Allende  and  the  subsequent  17 
years  of  military  dictatorship  by  Gen.  Au¬ 
gusta  Pinochet. 

The  report  was  an  eye-opener:  It  turns 
out,  among  other  things, 
that  the  Chilean  secret  po-  PrCSidc 
lice  chief  was  a  paid  CIA  , 

informant  at  the  time  his 
operatives  set  off  a  car  rCIllind 

bomb  that  killed  a  former  , 

Chilean  ambassador  and  a  IJirCCM 
U.S.  citizen  on  American  TcilCt  \ 

soil  in  1976.  _ 

The  report  presents  a  DOSS, 

chastened  Central  Intelli¬ 
gence  Agency. 

Some  lessons  remain  unlearned,  how¬ 
ever.  At  the  same  time  the  agency  re¬ 
leased  this  report,  it  was  fighting  an 
increasingly  desperate  rear-guard  bureau¬ 
cratic  battle  to  prevent  the  American  peo¬ 
ple  from  learning  the  full  history  of  what 
the  CIA  did  in  our  name  at  a  time  when 
U.S.  citizens  as  well  as  Chileans  were  kid¬ 
napped,  tortured  and  killed  by  military 
authorities. 

Almost  two  years  ago.  President  Clin¬ 
ton  established  the  groundbreaking 
“Chilean  Declassification  Project.”  He  or¬ 
dered  all  security  agencies  to  declassify, 
whenever  possible,  records  that  related  to 
human  rights  abuses,  terrorism  and  other 
political  violence  in  Chile. 


President 
Clinton  should 
remind  (CIA) 
Director  George 
Tenet  who’s  the 
hoss. 


From  the  beginning,  the  CIA  balked. 
This  summer,  facing  a  Sept.  14  deadline, 
the  agency  told  Congress  it  could  not  re¬ 
lease  any  information  about  covert  activi¬ 
ties  because  the  documents  “present  a 
pattern  of  activity  that  had  the  effect  of 
revealing  intelligence  methods  that  have 
been  employed  worldwide.” 

The  truth,  of  course,  is  that  the  CIA’s 
“pattern  of  activity”  is  no  secret:  Sen. 
Frank  Church’s  special  Senate  Commis¬ 
sion  25  years  ago  documented  CIA  in¬ 
volvement  in  bribing  officials  and 

journalists,  and  in  fimd- 
ing  newspapers,  propa- 
,  .  j  ganda  operations  and 

»nuUlU  even  kidnapping. 

CIA)  Those  revelations  were 

all  based  on  the  same 
George  documents  the  CIA  —  a 
lo’s  the  Quarter  of  a  centurv'  later 
—  wants  to  keep  from 
American  citizens. 

Earlier  this  month,  the 
CIA  won  some  more  time  as  the  adminis¬ 
tration  backed  off  its  deadline.  But  last 
week’s  Chile  history  is  the  best  evidence  to 
stop  the  waiting  game.  President  Clinton 
should  remind  Director  George  Tenet 
who’s  the  boss. 

Oh,  the  second  reason  the  CIA  turned 
up  in  the  news?  It  was  not  nearly  as  dra¬ 
matic  as  the  Chilean  revelations,  but  even 
more  richly  sjuibolic. 

It  seems  the  Pentagon  learned  in  1998 
that  Tenet’s  predecessor,  John  Deutch, 
had  this  habit  of  carrying  disks  and  com¬ 
puter  cards  containing  classified  informa¬ 
tion  ...  in  his  shirt  pocket. 

The  idea  that  government  information 
can  be  treated  as  personal  property  ap¬ 
parently  runs  deep  in  the  CIA. 
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The  Associated  Press 


^  Gramling 


'  Award 
Winners 


Representing  AP  excellence  all  over  the  world 


Journalism  Award 

Niko  Price,  AP's  news  editor  for  Mexico  and  Central 
America,  for  displaying  leadership  abilities  in  directing 
editorial  coverage  of  Mexico  and  the  surrounding  regions. 

Tony  Winton,  AP’s  national  broadcast  reporter  based  in 
Miami,  for  a  combination  of  multimedia  skills  that  makes 
him  a  prototype  for  the  reporter  of  the  future. 


Achievement  Award 

Brian  Horton,  senior  photo  editor/sports,  for  updating  for  the 
digital  age  “The  Picture,”  a  textbook  of  guidelines  that  has 
become  a  staple  for  photojournalists. 

Tony  Rentschler,  project  leader  in  News  Development,  for 
the  design  and  development  of  computer  tools  for  the  editorial 
staff. 


The  Gramling  Awards  are  honors  that  The  Associated  Press  bestows  on  its 
staff  for  excellence.  They  are  made  possible  by  a  bequest  from  the  late  AP 
newsman  and  executive  Oliver  S.  Gramling,  who  died  in  1992  at  age  87. 


Spirit  Award 

Rachel  Ambrose,  California  and  Nevada  broadcast  editor, 
for  setting  the  standard  for  broadcast  editors. 

Phil  Emanuel,  New  York  Communications  executive, 
for  being  an  inspiration  to  his  colleagues  in  the  News, 
Broadcast  and  Communications  departments. 

Elna  Kammler,  New  Orleans  administrative  assistant, 
for  extraordinary  professionalism,  energy,  sense  of  duty, 
and  commitment. 

Elis  Salim,  Jakarta  office  manager,  for  being  hardworking, 
efficient,  cool  under  pressure  and  maintaining  a  sense  of  esprit 
that  keeps  her  co-workers  in  Indonesia  highly  motivated. 

Satish  Sharma,  New  Delhi  chief  of  Communications,  for 
being  a  technical  wizard,  master  troubleshooter  and  initiating 
new  ways  to  battle  old  challenges  in  his  South  Asia  territory. 


Associated  Press 

www.ap.org 


Does  press  beat  around 

i  i 

Presidential  preference  Playing  favorites  Hold  the  endorsement 

I  If  the  election  were  being  held  today,  for  Do  you  believe  that  the  newspaper  you  read  Do  you  think  newspapers  should  en- 

I I  whom  would  you  vote?  the  most  has  favored  one  candidate  over  dorse  candidates  for  political  office  or 

I  the  other  in  their  news  coverage  of  the  should  not  endorse?  (Regular  readers 
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GORE.  BUSH:  AP/WIDR  WORLD 


Exclusive  E&P  poll  finds  many  readers 
charging  press  bias  -  but  using  newspapers 
to  follow  the  race  closely,  anyway 


BY  GREG  MITCHELL 


A  YEAR  AGO,  SOME  PUNDITS  PREDICTED  GeORGE  W. 

Bush  would  barely  break  a  sweat  in  his  dash  to  the 
White  House.  Instead,  he’s  had  to  battle  John  McCain, 
survive  a  few  verbal  gaffes,  and  somehow  offset  The 
Kiss.  And,  according  to  a  new  Editor  Publisher /TIPV 
poll,  he  has,  in  the  view  of  many  Americans,  also  faced  a  biased  press. 

The  national  poll  of  1,956  adults,  conducted  two  weeks  ago,  re¬ 
veals  a  deadlocked  race  between  A1  Gore  and  George  Bush  among 


likely  voters.  Press  coverage  of  the  tw^o 
candidates  has  been  anything  but  even, 
however,  in  the  view  of  a  significant  num¬ 
ber  of  newspaper  readers.  The  poll  finds 
that  almost  four  out  of  10  likely  voters 
believe  that  the  newspaper  they  read  the 
most  “has  favored  one  candidate  over  the 


CHARTS  BY  DOROTHY  SZEMIOT 


other  in  their  news  coverage  of  the  cam¬ 
paign.”  Among  regular  newspaper  readers, 
this  figure  rises  to  44%. 

Among  those  who  perceive  bias,  almost 
two-thirds  feel  that  A1  Gore  has  been  the 
press’  favorite  son.  Surprisingly,  it’s  not 
just  Republicans  who  feel  this  way. 

Conservatives  have  long  charged  that 
1  the  media  are  “liberal-oriented,”  and 
indeed  this  belief  is  reflected  in  the  poll  in 
the  finding  that  fully  half  (53%)  of  all 
Bush  supporters  detect  press  bias,  with 
four  out  of  five  in  this  group  feeling  it  is 
Gore  who  benefits. 

Fewer  Gore  backers  perceive  bias,  about 
three  in  10,  and  most  in  this  group  believe 
the  press  has  favored  Bush  in  their  cover¬ 
age,  as  one  might  expect.  But  a  significant 
number  of  them  —  about  one  in  three 


]  (37%)  —  say  Gore  has  gotten  more  than 
!  an  even  break  from  the  press. 

Independents,  who  split  virtually  down 
the  middle  on  presidential  preference,  also 
(by  a  2-to-l  ratio)  believe  that  newspapers 
tend  to  favor  Gore  more  than  Bush  in  their 
i  coverage. 

It’s  hard  to  know  exactly  what  to  make 
I  of  these  findings.  “Obviously,  it’s  not  just 
!  commentators  railing  against  the  liberal 
j  media,’”  observes  Raghavan  Mayur,  presi- 
j  dent  of  TIPP,  based  in  Oradell,  N.J.,  a  unit 
{  of  TechnoMetrica  Market  Intelligence. 

I  “It’s  the  man  in  the  street  as  well.” 
j  Many  Republicans  may  be  merely 
'  “blaming  the  messenger”  for  Bush’s  politi- 
i  cal  slide  since  midsummer,  but  this  does 
!  not  account  for  the  Democrats  and 
I  Independents  who  perceive  a  slant  favor- 
!  ing  Gore.  Have  favorable  press  stories 
about  Gore  since  the  Democratic  conven¬ 
tion  in  August  simply  reflected  his  star¬ 
tling  comeback  in  the  polls  —  or  are  they 
I  partly  responsible  for  that  “bounce”? 
i 

The  ‘go-to’for  coverage 

It’s  a  significant  question,  for  press  cov¬ 
erage  continues  to  play  a  central  role  in 
national  campaigns,  despite  the  prolifera¬ 
tion  of  new  media  outlets,  as  the 
£eJP/TIPP  poll  makes  clear, 
j  Among  likely  voters,  the  poll  finds  that 
I  newspapers  rank  just  behind  cable  TV 
j  news  —  and  ahead  of  network  TV  news  - 
i  as  the  key  source  of  campaign  coverage 
■  (cable  news  attracts  25%  of  voters,  news- 
i  papers  23%,  network  news  19%). 

I  The  £efP/TIPP  telephone  poll  was  con¬ 
ducted  Sept.  7  to  Sept.  10  with  a  margin  of 


Gettinitlienod 

Who  do  you  think  the  newspaper  that  you  read 
most  often  will  endorse? 


Newspaper  reading  habits  of  overall  voting 
age  population  (regular  readers  read  a  paper 
five  or  more  days  a  week) 


likeli  voters 

Regular  readers  are  more  likely  to 
vote  than  the  general  populace. 


www.editorandpublisher.com 


SEPTEMBER  25,  2000  EDITOR  &  PUBLISHER  19 


Backing  awa^ 


Will  your  newspaper’s 
endorsement  affect  the 
way  you  vote? 


Presidential  m 

1% 


Congiessionaltace 

2% 


94% 


error  of  plus  or  minus  three  percentage 
points.  Its  sample  of  nearly  2,000  respon¬ 
dents  is  unusually  high;  the  most  recent 
New  York  Times poll  released  last 
week,  for  instance,  surveyed  843  registered 
voters. 

TIPP  will  be  conducting  for  E^P  a  fol¬ 
low-up  poll  of  both  readers  and  newspaper 
editors  just  before  election  day. 

Results  of  our  current  poll  point  to  a 
cliffhanger  race,  with  each  candidate  get¬ 
ting  42%  of  the  likely  voters  in  a  four-way 
race  (with  Ralph  Nader  holding  4%  and 
Patrick  Buchanan  1%).  But  the  survey  goes 
well  beyond  broad  voter  preferences  on  the 
presidential  race,  focusing  on  a  variety  of 
campaign-related  issues  involving  the 
press,  alleged  bias  just  one  of  them. 

A  unique  and  fascinating  section  of  the 
new  poll  concerns  readers’  feelings  about 
newspaper  endorsements. 

Of  course,  most  newspapers  have  long 
endorsed  candidates,  and  that  prerogative 
is  rarely  seriously  questioned. 

Nevertheless,  we  discovered,  nearly  three 
out  of  four  likely  voters  do  not  want  their 
newspaper  to  endorse  any  candidate  for 


political  office. 

And  just  5%  of  all  likely  voters  say  that 
their  favorite  newspaper’s  endorsement  of 
a  presidential  candidate  will  affect  their 
vote.  Editorial  endorsements,  however,  do 
carry  more  weight  in  other  races,  with  11% 
of  voters  saying  an  endorsement  could 
affect  their  choice  for  Congress  and  21% 
citing  it  is  a  factor  in  their  vote  in  local 


“I  don’t  believe  this  shows  a  lack  of  faith 
in  newspapers,”  TIPP’s  Mayur  says.  “I 
think  people  want  to  make  voting  deci¬ 
sions  themselves  and  not  rely  on  someone 
else’s  analysis.  They  rely  more  on  newspa¬ 
pers  in  loc2il  races,  perhaps  because  there 
are  many  more  candidates  to  consider  and 
they  often  know  little  about  them.” 

And  whom  do  voters  believe  their  news¬ 
paper  will  endorse  for  president  this  year? 
Regular  readers  predict  their  paper  ulti¬ 
mately  will  choose  Gore  over  Bush  (46% 
predicting  Gore,  31%  Bush).  This  runs 
counter  to  history,  as  a  majority  of  news¬ 
papers  have  usually  backed  the  Republican 
candidate  for  president. 

On  what  basis  will  newspapers  choose  a 


kBpBWSSfllirCB  iiikeljfvotere  Begular  readers 


Where  do  you  get  most  of  your 
news  about  the  campaign? 

I  I  Cable  TV  news 

Newspapers 

I  I  Network  TV  j 


/\12%  \ 

25% 


Local  TV 


I  I  Radio 
I  I  Other 


23% 


local  races 

1% 


M%/ 


23%; 


I  candidate?  The  prevailing  view  (41%) 
i  among  regular  readers  is  that  their  news¬ 
paper  usually  backs  the  same  party  every 
election.  (This  is  one  thing  Gore  and  Bush 
'  supporters  agree  on.)  Trailing  far  behind 
j  this,  at  12%,  is  the  view  that  their  newspa¬ 
per  believes  it  is  “time  for  a  change”  in  the 
White  House. 


I  Ear  to  the  ground? 

j  The  new  poll  reveals  key  differences 
;  between  “regular”  and  “occasional”  news- 
I  paper  readers. 

j  It  found,  for  example,  that  “regular 
I  readers”  (defined  as  those  who  read  a 
newspaper  five  or  more  days  a  week)  back 
Gore  by  44%  to  42%.  Occasional  readers 
(those  who  read  a  paper  one  to  four  days  a 
j  week)  back  Bush  by  42%  to  39%. 

We  also  discovered  that  regular  readers 
are  far  more  likely  to  vote  than  occasional 
readers  —  which  means  candidates  might 
want  to  consider  paying  special  attention 
!  to  them  in  the  weeks  ahead.  A  whopping 
83%  of  regular  readers  say  they  always 
!  vote  in  presidential  elections,  compared 
with  66%  of  occasional  readers. 


Occadonaltcaders 


33% 


24% 


/,  14%  \ 


24% 


I  . 
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Regular  readers  are  also  more  likely  to 
support  their  candidate  strongly,  not  mod¬ 
erately.  Among  Gore  supporters,  64%  of 
regular  readers  back  him  strongly  and  only 
52%  of  occasional  readers  feel  that  way. 
With  Bush  the  corresponding  numbers  are 
67%  and  60%.  Again,  this  points  to  the 
critical  role  that  newspapers  may  play  in 
this  election. 

Also,  regular  readers  are  far  more  likely 
to  get  the  bulk  of  their  campaign  coverage 
from  newspapers.  One-third  choose  the 
press  as  their  No.  1  source  of  campaign 
news,  with  cable  TV  news  and  network 
news  trailing  behind.  Occasional  readers, 
on  the  other  hand,  rely  on  cable,  network 
TV,  local  TV  and  radio  before  they  consult 
the  press. 

The  ascendancy  of  cable  TV  news  is 
noteworthy,  but  the  Internet  still  has  a 
ways  to  go,  with  just  5%  of  all  likely  voters 
saying  they  get  most  of  their  campaign 
news  online. 

On  the  issues,  regular  readers  are  some¬ 
what  more  interested  than  occasional 
readers  in  strengthening  Social  Security, 
firming  up  national  defense,  improving 
Medicare  prescription  plans,  and  allocat¬ 
ing  the  budget  surplus. 

The  fe^P/TIPP  poll  also  found  that, 
contrary  to  the  \iews  of  many  political 
commentators,  the  public  is  already  deeply 
involved  in  this  campaign.  Nearly  three 
out  of  four  (73%)  regular  readers  say  they 
are  “very  interested”  in  the  campaign;  65% 
of  occasional  readers  feel  the  same  way. 

Al  Gore,  ladies’  man 

Other  findings  in  the  poll 

confirmed  a  large  gender  gap,  with  Gore 
taking  the  women’s  vote  by  about  10%. 
Gore  leads  Bush  among  blacks  77%  to  5%, 
and  among  Hispanics  by  66%  to  20%. 

Voters  under  24,  and  over  65,  back 
Gore,  whereas  Bush  carries  the  45  to  64 
vote.  Each  candidate  easily  carries  his 
party  base.  Among  likely  voters,  42%  call 
themselves  conservatives,  38%  say  they  are 
moderate,  and  only  17%  are  liberals. 
Conservatives  favor  Bush  66%  to  23%, 
moderates  lean  to  Gore  50%  to  32%,  and 
liberals  back  Gore  75%  to  11%. 

Asked  to  select  what  they  consider  the 
most  important  issues  in  the  race.  Gore 
supporters  called  for  improving  the  educa¬ 
tion  system  and  keeping  the  economy 
growing,  while  setting  high  moral  stan¬ 
dards  and  providing  a  strong  national 
defense  led  the  way  for  Bush  backers. 

The  biggest  gaps  on  issues  between  sup¬ 
porters  of  the  two  candidates  came  in  the 
areas  of  providing  universal  health  care. 


The  morep  read  the  betterp  feel 

Do  you  strongly,  or  only  moderately,  support  your  candidate  in 
the  presidential  race? 


Hm  Strongly 


Moderately 


Regular  readers 


Gore 


Occasional  readers 


protecting  the  environment  and  imple¬ 
menting  tougher  gun  control  measures 
I  (with  Gore  supporters  much  more  strongly 
:  embracing  all  three).  Three-fourths  of 
Bush  supporters  oppose  abortion  rights, 
while  a  similar  share  of  Gore  supporters 
are  “pro-choice.” 

Muddle  in  the  middle 

\  Perhaps  the  key  political  question,  if 
I  the  race  remains  a  tossup,  is:  Who  will 
j  get  the  undecided  vote? 

!  Our  poll  found  that  nearly  one  in  10  vot¬ 
ers  (9%)  are  still  undecided  in  this  close 
race  —  and  24%  of  these  swing  voters  say 
they  are  leaning  to  Gore,  and  only  10%  to 
Bush.  The  hefty  majority  (61%)  still  won’t 
i  say  which  way  they  lean, 
j  Who  are  these  key  voters? 
i  The  poll  found  that,  compared  with 
!  other  likely  voters,  the  undecided  group 


has  more  women  and  fewer  college-edu¬ 
cated  voters  than  the  already-committed 
group.  It  also  has  more  independents  and 
more  moderates  —  they  are  truly  “in  the 
middle.” 

For  now.  Which  direction  they  move 
may  well  determine  who  occupies  1600 
Pennsylvania  Avenue  in  January.  And,  as 
as  always  -  and  as  our  poll  makes  clear  - 
many  will  consult  the  press  (biased  or 
not)  for  the  latest  campaign  coverage  as 
they  attempt  to  settle  on  their  selection. 


Greg  Mitchell  is  E^P ’s  features  editor.  He 
is  the  author  of  “Tricky  Dick  and  the  Pink 
Lady:  Richard  Nixon  vs.  Helen  Gahagan 
Douglas”  and  “The  Campaign  of  the 
Century:  Upton  Sinclair’s  Race  for 
Governor  of  California  and  the  Birth  of 
Media  Politics”  (both  published  by 
Random  House),  and  several  other  books. 
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I’oliliplcns  ct  policlers  se  rejolgnenl 
«  A  un  probIJ'me  exccptlonnel, 

U  fuiil  lino  solution  exoeptlonni'Ur* 


RICARDO  FERRO/FOTO  BANC 


Lucie  Lacava,  whose  designs  for  local 
and  national  Canadian  newspapers  are 
shown  at  far  left,  taps  into  a  publica¬ 
tion’s  archives,  “searching  for  the  soul 
of  the  paper,”  when  divining  its  future. 
She  will  become  president  of  the 
Society  for  News  Design  in  2001. 


The  Wall  Street  Journal  turned 
to  Mario  Garcia  (bottom) 
in  sculpting  its  European  edition. 
The  veteran  designer  and 
teacher  stresses  timeliness, 
not  trendiness. 


lMiTlivn«l>p 
To  IL<  iVviiiv 


Air  France  Conccarte  Crashes 
Near  P^ris,  Killing  AQ  109  Aboard 


BY  MARK  FITZGERALD 


Lucie  Lacava  is  hot,  hot,  hot.  She  made  Le 
Devoir  in  her  hometown  of  Montreal  the  very 
model  of  modern  newspaper  design.  After  she 
remade  The  Province  in  Vancouver  and  The  Ot¬ 
tawa  Citizen,  Hollinger  International  entrusted 
her  with  designing  its  first  Canada-wide  newspaper,  the  Na¬ 
tional  Post.  Now  she’s  redesigning  the  Chicago  Tribune  for  its 
relaunch  with  a  narrower  web  width,  and  there’s  speculation 
she  may  go  across  the  street  to  transform  the  Chicago  Sun- 

Times  once  the  Hollinger  tabloid  433— yet  he  still  finds  inspiration  in  the  li- 

fixes  the  problems  with  its  new  brary.  'Ton  have  to  respect  the  past,”  he 

presses.  says.  “To  me,  the  process  must  start  with 

When  Lacava  takes  on  the  job  of  this  sort  of  design  archeology.” 
redesigning  a  newspaper,  she  A  surprising  number  of 

doesn’t  sweep  into  the  executive  newspaper  redesigns  come  out 
suites  with  a  sketchbook  full  of  of  that  research.  To  bring  The 

ideas  and  the  hippest  typefaces  al-  Wall  Street  Journal  Europe  into 

ready  picked.  Instead,  she  heads  the  modem  age,  Garcia  went 

for  the  basement.  I  back  to  fonts  and  graphic  ele- 

“I  go  to  the  archives  first,”  she  '  ments  the  paper  used  in  the 
says  of  her  method.  “With  every  1920s  and  1930s.  Lacava’s  re- 

project,  I  like  to  go  back  and  find  design  of  The  Post  and  Courier 
out  about  the  history  of  the  news-  j  in  Charleston,  S.C.,  resurrected 
paper.  It’s  just  like  a  good  physi-  |  a  font  that  the  paper  used  to 

cian:  It’s  important  to  know  a  cover  Lindbergh’s  solo  flight 

across  the  Atlantic.  “I  thought 
reflected  the  history  of 
Charleston,  and  it  could  look 

I  ■  beautiful  with  just  a  little  kem- 

I  V  ing,”  she  says.  The  redesign  is 

I  scheduled  to  launch  this  fall. 


Jrt  Wasn't  Inchided 
b)  Safety  Initiatives 


V'iBalonj^  to  Step  Down  at  Tcfefonica 


Everything  old ... 

Now,  wait  a  minute.  Isn’t  a 
graphic  arts  designer  someone 
who  thinks  the  early  ’90s  mag¬ 
azine  Raygan  —  with  its  puce- 
on-magenta  coloring  and 
unreadable  typefaces— 
achieved  the  look  all  publica¬ 
tions  should  emulate?  What 
happened  to  all  those  designers 
who  told  newspapers  they" d 
better  look  like  Web  sites  or 
they’re  doomed? 

That  is  over,  newspaper  de¬ 
signers  agree.  “I  am  sick  of  too 


patient’s  history  before  you  do  surgery.  In  a 
way,  I  guess  I’m  searching  for  the  soul  of 
the  paper.” 

Lacava  is  one  of  many  top  newspaper  de¬ 
signers  you  would  find  rooting  through  the 
bound  copies.  Mario  Garcia  is  as  venerable 
a  name  as  there  is  in  newspaper  design  — 
his  recent  work  on  The  Wall  Street  Jour- 
naCs  European  edition  was  project  number 
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Once  accessed,  the  unit  would  project  a 
viewing  beam  area  the  size  of  the 
publication  usipg  hologram  technology. 
The  viewing  beam  would  be  tangible, 
using  light  and  electromagnetism  to 
"hold"  particles  together.  This  would 
allow  the  person  to  hold  the  publication 
if  he  or  she  wished. 


A  closer  view  of  the  page 
reveals  the  image’s  ctot 
pattern  created  by  light 
and  matter. 


Bearn  transmitter 
emits  electromagnetic 
waves  that  Pinch- 
matter,  creatmg'a  • 
virtual  page.  ^ 


tl^ctromjtinctt 


Viewing  area 
is  specified  by 
user. 


Beam 

transmitter 
projects 
virtual  paper. 


€>  Christina  Ullm. 

Story  phc»tos  courtesy  of- Amy  Tocns 


much  junk  on  the  page,”  says 
David  Matt,  vice  president, 
publication  design  for  Roger 
Black  Consulting,  which  re- 
cently  redesigned  Ei^P.  “I’m 
sick  of  the  Internet  stuff.  I’m 
sick  of  Day-Glo  orange.  We’re 
saying,  can  we  design  for  our 
readers  now?”  Traditionalism 
even  had  a  place  in  the  win- 
ning  entry  in  this  year’s  fiitur-  W 
istic  Society  for  News  Design  H 

(SND)  Tomorrow’s  Newspa-  B 

per  contest.  Ohio  University 
Assistant  Professor  Christina  j 

Ullman  proposed  a  satellite 
receiver  the  size  of  a  watch 
that  would  allow  users  to  proj- 
ect  and  read  a  holographic  im¬ 
age  of  a  newspaper  —  which  in  her  vision 
would  look  very  much  like  today’s  paper. 

Don’t  say  the  word  “conservative” 
around  this  crowd,  which  in  its  personal 
attire  mostly  favors  the  all-black  artsy  look. 
The  most  radical  thing  about  newspaper 
designers  these  days  may  be  their  absolute 
insistence  on  clean,  traditional  looks  that 


Christina  Ullman  has 
a  futuristic  view  of 
newspapers  —  as 
holograms  projected 
from  a  wrist  device. 


readers  actually  like. 

This  neo-traditionalism  among  design¬ 
ers  is  coming  during  a  wave  of  redesigns 
the  newspaper  industry  has  not  seen  since 
suburban  papers  began  adding  color  in  the 
mid-1970s.  Papers  are  transforming  them¬ 
selves  not  simply  for  the  usual  competitive 
reasons,  but  because  they  are  moving  to  the 
narrower  50-inch  web  width.  Designers  say 
this  is  a  perfect  opportunity  for  papers  to 
rid  themselves  of  the  many  incompatible 
design  elements  they’ve  accumulated  over 
the  past  decade.  — =r 

What  you  want  is  I 

consistency  and  clarity,” 
says  Ron  Reason,  anoth-  M-j69  j 

makeover  of  the  Orlando  ' 

and  will  be  followed  soon  j 
by  The  Dallas  Morning 
News.  “Before  you  add 
something,  ask  yourself, 
how  does  it  help  the 
reader?  And  does  it 
make  the  paper 
smarter?” 

In  his  quest  for  a  clean 
and  consistent  look, 
nothing  enrages  Reason 
more  than  what  he  calls 
“art  heads”  —  that  bewil¬ 
dering  potpourri  of  fonts 
that  newspaper  feature  sections  fell  in  love 
with  during  the  1980s.  A  typical  example  is 
using  an  Old  West  font  to  headline  a  fash¬ 
ion  feature  on  jeans,  or  running  simulated 
handwriting  over  a  Valentine’s  Day  article. 

“There’s  this  game  we  play  with  the  read¬ 
ers  called,  find  the  headline,”  Reason  says. 
“By  themselves,  they  are  all  sort  of  perfectly 
wonderful  fonts.  But  collectively  they  send 
a  message  of  confusion  to  the  reader.”  Rea¬ 


son  has  a  quick  test  for  consistency:  Fan 
the  section  front  heads.  If  they  are  in  the 
same  font  and  perfectly  aligned,  the  paper 
is  doing  its  job  for  the  reader. 


Clutter  cutters 

Designers  are  declaring  war  on  clutter 
across  the  paper  —  even  as  they  concede 
that  their  own  technological  prowess  has 
contributed  to  the  problem.  At  the  SND 
annual  convention  in  Minneapolis  this 
month,  designers  who  judged  the  informa- 

- - 1  tion  graphics  contest 

complained  that  in  far 
too  many  entries  the 
graphics  overwhelmed 
the  information. 

“Newspaper  graphics 
have  gotten  too  complex,” 
said  John  Grimwade,  for¬ 
mer  head  of  graphics  for 
The  Times  of  London. 

“I’m  very  worried  about 
the  sheer  mega-complexi- 
ty  of  these  graphics.  They 
were  very  dense,  with  al¬ 
most  no  editing.  It  was  a 
visual  mugging.” 

By  contrast,  newspaper 
designers  love  the  ap¬ 
proach  to  graphics  that 
newspapers  are  taking  in 
Latin  America  and  Eu¬ 
rope.  At  Clarin  in  Buenos  Aires,  Argentina, 
every  information  graphic  must  justify  its 
existence,  says  graphics  director  Jaime  Ser- 
ra.  “There  was  an  idea  that  the  more 
graphics  a  paper  would  publish,  the  more 
modern  it  would  appear  to  be.  Fortunately, 
this  is  no  longer  the  case,”  Serra  says.  Only 
one  artist  is  involved  in  each  graphic, 
which  Serra  says  ensures  creativity.  The  re¬ 
sults  are  often  strikingly  original.  A  recent 
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Clarin  in  Buenos  Aires  was  made  over 
by  its  graphics  director,  Jamie  Serra. 


Ron  Reason,  who 
recently  retooled 
the  Orlando  Sentinel, 
keys  on  “consistency 
and  clarity.”  And  he 
bristles  at  making 
readers  “find  the 
headline.” 
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story  about  salary  increases  showed  a  loaf 
of  bread  sliced  to  represent  how  they 
would  be  distributed  by  income;  the  poor¬ 
est  fifth  was  represented  by  crumbs  accu¬ 
mulating  around  a  knife. 

American  designers  also  look  abroad  for 
inspiration  —  especially  to  Spain.  Carlos 
Perez-Diaz,  director  of  the  Innovation  de¬ 
sign  firm  in  Madrid,  says  Spanish  papers 
also  aim  for  consistency  —  although  their 
graphic  elements  are  far  bolder  than  those 
in  the  United  States.  When  his  firm  re¬ 
designed  the  160,000-circulation  Madrid 
sports  daily  A5,  it  wanted  readers  to  be 
able  to  find  things  quickly,  yet  be  “sur¬ 
prised”  by  stories  or  illustrations.  Javier 
Errea  says  he  worked  toward  a  similar 
goal  when  he  redesigned  Marca,  the 
450,000-circulation  national  Spanish 
sports  daily:  “We  put  a  change  of  rhythm 
in  the  pages.  The  paper  can’t  be  just  news, 
news,  news.  It  has  to  be  news,  then  inter¬ 
views,  then  news  by  city,  then  internation¬ 
al  news  of  soccer,  etc.” 

While  American  designers  are  finding 
more  inspiration  from  the  past  than  their 
international  peers  do  —  often  because 
Latin  and  European  papers  are  relatively 
young  —  it’s  also  true  that  many  are  chaf¬ 
ing  to  change. 

“My  fhistration  comes  from  top  editors 
who  think  we  look  pretty  good  right  now,” 
says  Ray  White,  design  director  for  the 
Arkansas  Democrat-Gazette  in  Little  Rock. 
“They  tell  me,  ‘You’re  doing  a  great  job. 

And  a  designer  doesn’t  want  to  hear  that.’” 

There  is  hope:  Just  this  month.  The  Star- 
Ledger  in  Newark,  N.J.,  and  The  Virgin¬ 
ian-Pilot  in  Norfolk  launched  redesigns 
done  by  in-house  artists  and  designers. 

Say  what? 

North  American  designers  can  slip  into 
a  philosophical  turn  of  speech  that  can 
leave  nonartists  confused.  Almost  as  an 
aside,  Lacava,  for  instance,  describes  how 
centered  headlines  wouldn’t  work  at  The 
Post  and  Courier  because  “Charleston  is  a 
flush-left  city.”And  she  says  she  has  a  “mis¬ 
sion”  to  revive  graphic  elements  that  have 
gone  out  of  favor,  like  the  Dutch  wrap  (in 
which,  for  example,  the  top  of  the  fifth  col¬ 
umn  of  text  runs  next  to  a  four-column 
headline) .  “I  like  to  make  taboos  work.” 

Ron  Reason  says  he  was  delighted  to  get 
the  Orlando  Sentinel  redesign  assignment 
because  he  had  always  wondered:  “Why 
doesn’t  the  paper  have  that  Orlando/theme 
park/la-la-la  thing  going  for  it?  “The  Sen¬ 
tinel  proved  open  to  a  number  of  relatively 
radical  changes,  including  abandoning  its 
trademark  pointillism-style  portraits  of 
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EnleitainmenI  iralustry  fights  back  after  report  on  violetice 


The  Start-Ledger  of  Newark,  N.J.,  and  The  Virginian-Pilot  in  Norfolk  this  month  raised  the 
curtain  on  redesigns  that  were  done  by  in-house  artists  and  designers.  Many  newspapers  are 
getting  away  from  competing  with  Web  pages  and  returning  to  straightforward  presentations. 


columnists  —  and  even  dropping  the  “The” 
in  Orlando  Sentinel. 

Designers  say  that  what’s  most  impor¬ 
tant  to  them  is  acceptance  not  from  editors 
or  publishers  —  but  readers.  That’s  one 
reason  Lucie  Lacava  insists  that  newspa¬ 
pers  run  her  redesigns  past  focus  groups. 

“If  I  designed  for  other  designers  and 
artists.  I’d  be  too  intimidated.  To  me,  read¬ 
ers  are  the  ultimate  judges,”  she  says.  “If 
they  find  something  too  strange.  I’m  not 
going  to  do  it  just  for  the  glory  of  typogra¬ 
phy.” 

Other  designers  such  as  Mario  Garcia 
are  training  a  new  generation  the  same 


way.  Every  year  at  the  beginning  of  his 
Syracuse  University  design  class,  Garcia 
asks  students  to  redesign  The  Wall  Street 
Journal. 

“They  put  in  a  red  flag,  some  yellow  here, 
some  blue  here  —  you  know,  a  fhiit  salad 
approach,”  he  says. 

At  yearend  he  offers  the  assignment 
anew.  “The  best  students,  at  the  end  of  the 
year,  would  hardly  touch  it  at  all.” 

Garcia,  whose  redesign  of  the  Journal’s 
European  edition  launched  last  February, 
notes  the  irony  in  his  long-time  teaching 
exercise:  “God  was  preparing  me,  sort  of. 
For  now,  finally,  I  had  the  assignment.”  11 


Voice  of  eocperience  leads  chorus 


pages  we  foresaw  for  2020. 

It  was  a  great  occasion  of  exciting  blue- 
skying.  Most  designers  had  capitulated  to 
the  Net.  They  concluded  major  stories  with 
bar  codes  that  could  be  scanned  to  connect 
to  more  coverage  on  the  computer  screen. 
Others  foresaw  printing  with  magnetic  ink 
to  facilitate  such  scanning.  Most  all  agreed 
that  agate  matter  —  classified,  markets, 
and  box  scores  —  would  be  carried  only  on 
the  Net  and  that  newspapers  would  be  sig- 


BY  EDMUND  C.  ARNOLD 

WE’RE  ALL  GREAT  ARCHI- 
tects,”  I  told  a  group  of  fellow 
newspaper  designers,  “but 
we’re  lousy  carpenters.’ 

The  setting  was  the  meeting  of  some  30 
American  and  two  European  designers. 
Eleven  years  earlier,  most  of  us  were  in  a 
similar  group  that  had  asked  each  one  of  us 
to  design  a  page  that  we  expected  would  be 
typical  in  2000.  Now  we  reassembled  with 
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Edmund  C.  Arnold,  the 
author  of  26  books  and 
recipient  of  two  lifetime 
achievement  awards,  with 
one  of  the  large  type 
letters  that  adorn  his 
home  in  Roanoke,  Va. 


nificantly  reduced  in  size 
and  volume.  One  even  I 
came  up  with  an  8  1/2  by 
11  inch  page  for  reader 
convenience. 

An  even  more  telling 
comment  was:  “Suppose 
in  1898  a  bunch  of  design- 
ers  of  carriages  were  given 
our  assignment  —  what 
will  carriages  look  like  in 
1920?  They  could  think 
about  hanging  these  new- 
fangled  electric  lights  on 
the  surrey  with  the  fringe  on  top.  Maybe 
it  could  be  decorated  with  this  shiny  stuff 
called  chrome  or  have  canoe-shaped 
fronts.  Maybe  the  horse  could  even  be  put 
in  the  back  to  offer  a  good  clear  view  for 
the  driver. 

“Little  did  they  know  that  by  1920 


horse-drawn  carriages  would  be  obsolete. 
Would  our  industry  find  itself  in  the  same 
sad  situation  20  years  from  today?” 

One  of  us  made  a  sage  observation: 

“We  are  slaves  to  terminology.  Because 
we’re  called  newspapers,  we  think  that  we 
can  exist  only  on  newsprint.  Journalism  is 


not  dependent  on  its  carrier.” 

All  this  made  for  truly  exciting  specula¬ 
tion.  That  is  when  I,  by  far  the  oldest 
member  of  the  group,  pointed  out  that 
while  we  are  engaged  in  great  architectur¬ 
al  concepts  for  our  craft,  we  were  over¬ 
looking  the  details  of  hammer-and-nails. 
We  are  forgetting  —  or  deriding  —  the 
basic  principles  of  typography. 

Take,  for  example,  the  column  width 
on  a  typical  newspaper  page.  When  I  de¬ 
signed  the  Louisville  Times  and  The 
Courier-Journal  as  the  first  metropoli¬ 
tans  to  adopt  a  six-column  format 
throughout  the  paper,  that  specification 
was  chosen  to  give  the  “optimum  line 
length”  for  body  type.  (That  old,  old—  but 
still  totally  valid  —  formula  is:  The  opti¬ 
mum  line  for  body  type  is  1.5  times  the 
length  of  the  lowercase  alphabet.) 

Using  the  9-point  type  that  was  then 
becoming  the  most  popular  size,  that 
worked  out  to  a  14-pica  column.  The 
minimum  line  —  the  shortest  that  can  be 
read  with  comfort  and  efficiency  —  is  the 
optimum  minus  25%.  The  maximum  is 
minimum  times  two.  That  translates  to 
the  narrowest  column  of  12  picas  and  the 
widest  of  24. 

But  look  at  what’s  happening  now.  The 
highly  touted  redesign  of  USA  Today  still 
puts  six  columns  on  a  page  —even 
thought  the  web  width  has  been  drasti¬ 
cally  reduced  over  the  years.  And  when 
columns  are  narrowed  to  create  “win¬ 
dows,”  areas  into  which  other  typograph¬ 
ic  elements  are  inserted,  we  see  columns 
as  narrow  as  six  picas.  In  my  morning  pa¬ 
per  today  I  noted  two  instances  where  a 
column  accommodated  only  one  word! 
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How  would  you  prepare  for  the  challenges  of 
managing  a  visual  staff?  Karl  Kuntz  worked  as  a 
photographer,  picture  editor,  graphics  director, 
director  of  photography,  assistant  managing 
editor,  and  even  an  assistant  scoutmaster.  If  all 
that  experience  didn’t  prepare  him  for  the  job, 
nothing  would.  Except  maybe  a  trip  to  Poynter. 


Poynter. 


EVERYTHING  YOU  NEED  TO  BE  A  BETTER  JOURNALIST. 
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ONE  SYSTEM/NE  DATAMSE. 
ONE  SOLUTION.  mySAP/EDIA: 

(We  like  to  call  it  the  business  software  ver/ion  of  aspirin.) 


The  newspaper  industry  is  undergoing  rapid  change.  Most  companies  have  several  systems,  many  interfaces  and  no  real-time 
information.  But  with  mySAP  Media,  you'll  be  able  to  greatly  enhance  the  efficiency  of  your  business  processes.  This  Web- 
enabled  and  integrated  solution  combines  the  goal  of  selling  advertising  and  subscriptions  on-line  with  enterprise  data  integrity. 
To  find  out  more,  get  the  FREE  mySAP  Media  solution  kit  which  includes;  a  Jesper  Parnevik  golf  hat,  executive  summary  of 
the  Media  solution,  a  demo  CD  and  a  solutions  map.  To  order  call  1-800-762-1727  or  visit  www.sap.com/usa/dm/media. 


THE  BEST  RUN  E-BUSINESSES  RUN  MYSAP.COM 


Vi,., 


loscicA^ 


Available: 
21.5”,  22”, 


Dauphin  Graphic  Machines,  inc. 

Elizabethville,  pa 

800-346-6119  •  717-362-3243 

A  Pamarco  TEc:HNOLa;iER  company 


‘‘Fuera  la 
Marina” 


Comision  exige  salkia  I 
total  do  Vieques  i 


ONocumpten 

conpnxnisos 


del 


s 


Different  looks  display  the  diversity  of  style  in  the  design  work  of  Edmund  C.  Arnold,  who 
cautions  that  readers’  likes  and  dislikes  must  be  considered  in  making  over  a  newspaper. 
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'‘Advertisers  Demand  Eye-Popping  Color. 
The  D6M  440-3  Delivers  Every  Time.”^„„^jp^ 


“For  high  quality  back  to-back  four 
color  printing,  the  DGM  440-3  gives  me 
the  speed  and  ease  of  throughput  I 
need  to  remain  competitive,  plus  the  3 
ink  form,  three  oscillator  ink  train 
delivers  the  sharpness  and  densities 
our  advertisers  demand.” 

Dauphin  Qraphic  Machines  — 

Technoloqy  That  Makes  Sense. 

www.diuiphin^raphic.coin 


In  one  case,  that  word  was  spaced  out  to 
five  picas. 

A  constant  violation  of  the  maximum 
formula  is  cutlines  that  run  clear  across  a 
page,  three  to  four  times  wider  than  the 
reading  eye  can  comfortably  consume.  I 
point  out  that  these  formulas  were  not 
concocted  by  some  journalism  doctoral 
candidate  who  needed  a  topic  for  his  dis¬ 
sertation.  They  were  discovered  as  long 
ago  as  the  age  of  Giambatista  Bodoni,  a 
printer  friend  of  Ben  Franklin.  And 
they’ve  been  validated  in  many  studies. 

Another  typographic  axiom  is  “Avoid 
Condensed  typefaces.”  This  has  been 
blithely  ignored  by  USA  Today  and  a  host 
of  its  followers.  Another  rougher  rule  of 
thumb  has  also  been  trashed,  which  is 
that  body  type  from  7-  to  10-point  needs 
one  point  of  leading  (interlinear  spacing). 
Much  as  I  admire  and  enjoy  A1 
Neuharth’s  newspaper,  I  find  it  less  than 
comfortable  or  easy  to  read  when  it  com¬ 
bines  the  two  evils:  squeezed-up  tj'peface 
that  sits  practically  on  the  succeeding 
line. 

In  what  many  considered  the  era  of  the 
highest  level  of  newspaper  design,  the 
keyword  was  “functional  typography.” 


Any  typographic  element  that  didn’t  do  a 
useful,  necessary  job  with  efficiency  was 
eliminated.  The  resulting  white  space 
gave  a  bright,  open  look  that  pleased 
readers. 


—  they’re  rearin’  their  ugly  heads  all  over 
the  landscape. 

In  the  dying  days  of  the  great  old 
Chicago  Daily  News,  a  nonjournalistic  de¬ 
signer  restyled  the  paper.  His  favorite  de¬ 
vice  was  6-  or  even  12-point  rules  that  he 
inserted  into  so  many  places  that  it 
seemed  you  were  looking  at  the  page 
through  Venetian  blinds.  When  asked  if 
he  didn’t  fear  that  this  would  be  a  distrac- 


But  what  do  we  find  today?  Column 
rules,  jim  dashes,  second  and  third  decks, 
overlines  on  pictures  rather  than  catch¬ 
lines  below  the  photo,  paragraphs  far 
longer  than  the  ideal  of  a  dozen  or  so  lines 
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As  a  photojournalist,  you  rarely  have  control  over  the  situations  you  photograph.  Which  is  what  makes  the  versatility 
of  our  Press  films  for  professionals  so  important.  Take  our  Fujicolor  Press  400.  and  Fujicolor  Superia  100  and  200  films. 
They  employ  Fujicolor's  Fourth  Color  Sensitive  Layer  Technology  to  help  give  you  realistically  enhanced  color,  natural  skin 

tones,  outstanding  sharpness  and  fine  grain  even  under 
mixed  lighting  sources  that  include  fluorescent  light. 

Not  to  be  outdone,  our  Fujicolor  Press  800  film  can  easily 
handle  the  most  challenging  lighting  conditions  to  deliver  images  well  exceeding  your  expectations  for  high-speed  film.  After  all. 
even  though  the  situation  may  be  difficult,  capturing  it  shouldn't  be.  For  more  information  ^  FUJIFILM 
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!  tion,  that  the  reader  wouldn’t  like  it,  he 
j  dismissed  the  subject. 

“Sure,  I  expect  readers  to  complain.  But 
this  is  the  way  it  is,  and  they  just  better 
get  used  to  it!”  They  didn’t.  A  great  news¬ 
paper  died. 

It  seems  to  me  that  in  this  time  when 
we  are  losing  far  too  many  readers,  we 
can’t  afford  such  disregard  of  the  readers’ 

I  wants  and  needs.  Though  we  must  ex- 
I  pend  a  helluva  lot  of  thought  to  the  future 
j  of  our  craft,  we  can’t  afford  to  ignore  the 
present  details  that  have  such  a  huge  ef¬ 
fect  on  readability  and  readership.  11 

Arnold’s  career  as  a  newspaper  designer 
began  in  1954,  when  he  was  editor  of 
Linotype  News.  He  has  designed  more 
than  1,000  newspapers  around  the  world, 
including  The  Christian  Science  Monitor, 
The  Boston  Globe,  the  Chicago  Tribune, 
the  Kansas  City  Star,  and  a  new  daily,  El 
Mundo,  in  San  Juan,  Puerto  Rico.  Arnold 
is  the  author  of  26  books,  and  has  been 
I  chosen  for  two  major  lifetime  achievement 

I  [  awards,  one  from  the  American  Press  In- 
I  stitute,  and  the  most  recent,  presented  to 

j  him  last  month,  from  the  Society  of  News 

I  Design. 


Times,  et  al,  they  are  a-changin 

New$papers:A2020  vision 


BY  ROBERT  LOCKWOOD 

HE  American  Press  Institute 
last  year  invited  25  journalists  to 
attend  its  J.  Montgomery  Curtis 
Memorial  Seminar  on  the  future  of  news¬ 
papers.  The  seminar  included  an  intrigu¬ 
ing  mix  of  editors,  publishers,  educators, 
designers,  and  a  kilt-clad  Scot  from  Mi¬ 
crosoft  who  showed  off  an  e-book. 

The  participants’  ideas  and  examples  of 
what  a  printed  paper  in  the  year  2020 
might  look  like  resulted  in  a  book,  “2020: 
Visions  of  the  Newspaper  of  the  Future.” 
Moderator  John  Finneman  summarized 
the  results: 

•  Smaller  newspapers,  not  just  in  web 
width,  but  in  number  of  pages;  front-page 
advertising  a  much  stronger  presence 
than  in  the  past. 

•  Customized  papers  in  both  print  and 
electronic  form;  free  newspapers  and 
newspapers  delivered  any  time  of  the  day. 


•  A  heft}' dose  ofbar  codes,  briefs  and 
indexes;  multiproducts  delivered  in  mul¬ 
tiple  languages. 

•  Zoned  publications;  high-scale  and 
humble  community  newspapers. 

As  the  designer  of  the  book,  here  is 
what  I  said  in  a  foreword: 

“How  we  think  the  future  ought  to  be 
and  how  it  will  be  rarely  turn  out  to  be  the 
same.  Economic  and  sociological  realities 
and  not  the  futurists’  visions  determine 
the  result. 

“Surprisingly,  the  2020  participants 
take  into  account  many  of  these  realities. 
Their  view  of  the  future  went  beyond  how 
a  newspaper  in  2020  might  look  to  how  a 
communications  company  of  the  future 
(and  indeed  present)  should  act. 

“Two  major  and  opposing  themes 
emerged:  Killing  trees  has  no  future;  digi¬ 
tal  does. 

‘The  nagging  question  of  newspapers’ 


Your  leading  background  source. 


STATE  FARM 


INSURANCE 


Next  time  a  story  assignment  involves: 
•  fire  •  burglary  •  arson  •  tornadoes  •  earthquake 
•  flood  •  hail  •  frozen  pipes  •  wildfire  •  lightning 
•  or,  almost  any  other  peril 
it  likely  involves  homeowners  insurance. 
Like  a  good  neighbor,  State  Farm  is  there.®  Call  state  Farm  for  the  fresh  angle. 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois 


Visit  stdtefarm.com™ 
and  click  on  "Media" 
or,  call  State  farm^t 
Media  Relations: 

(309)  766  2086 
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PRINTING  PRESS  SERVICES  INTERNATIONAL 

Sellers  Street  Works  Preston  Lancashire  PR1  5EU  United  Kingdom 
Telephone:  +44  (0)  1772  797050  Facsimile:  +44  (0)  1772  652300 
email:  pps@printing-press-services.co.uk  www.printing-press-services.co.uk 

INTRODUCING  THE  NEW 
P.P.S.I.  MODEL  80  SHAFTLESS  CUSTOM  BUILT  HEAVY  DUTY  TOWERS 

AVAILABLE  AS  PRESS  EXTENSIONS  /  FULL  PRESSES  ANY  CONFIGURATION 
can  be  added  to  any  double  width  press. 

NEW  YORK  DAILY  NEWS  STANDARD  FEATURES: 

NEWSLINER'”  EXTENSION  STAINLESS  STEEL  CYLINDERS 

(OPTIONAL  TOOLLESS  LOCKUPS) 

DIN  6  PRECISION  GEARING 

RL.C.  CONTROL  WITH  REMOTE  I/O 

SHAFTLESS  DRIVES  PER  COUPLE 
(INDRAMAT  OR  SIEMENS) 

TRIPLE  RING  S.K.F.  ECCENTRIC  BEARINGS 
(5  YEAR  WARRANTY) 

AUTOMATIC  WASH  UP  CYCLES 

OPTIONAL  SHAFTLESS  INK  TRAIN  DRIVES 
&  BLANKET  WASHING 

RRS.I.  INKERS  WITH  COLOUR  CHANGE 
CYCLES  &  DESK  PRESEHING  FACILITY 

AUTOMATIC  LATERAL  COMPENSATION 
(FAN  OUT  ROLLER) 

SHAFTLESS  INFEED  &  OUTFEED 

RRS.I.  MODEL  80  TOWER  ENGINEERED  TO 
EXTEND  GOSS  NEWSLINER/COLORLINER"*  PRESSES 

1  X  9  UNIT  METROLINER'"  23  ^/16  lx  DOUBLE  3:2  FOLDER  NEW  1988,  UNUSED  IN  PACKING  CASES 
also  available  with  GOSS  CT  50  REEL  STANDS  &  GOSS  J  2:3:3  JAW  FOLDER 
9  X  22"  GOSS  METROLINER'"  PRESSES  1977-1988  -  Excellent  condition 

UPDATED  TO  MODEL  80  TOWERS 

AVAILABLE  22  3/4  FOLDERS  &  ADD-ON  UNITS 

NEWLY  MANUFACTURED  COMBINATION  2:5:5  JAW  AND  3:2  FOLDERS  WITH  STEPPER  WHEEL  DELIVERIES 

ADD-ON  UNITS,  TOWERS,  FOLDERS,  REEL  STANDS  ALL  AVAILABLE  RECONDITIONED 
AS  NEW  WITH  FULL  NEW  MANUFACTURERS  WARRANTY 

GOSS'"  DOUBLE  WIDTH  USERS 

P.RS.I.  HAS  THE  WORLD'S  LARGEST  INVENTORY  OF  GOSS'"  EQUIPMENT 
PLEASE  CALL  US  FOR  ALL  YOUR  PRESS  REQUIREMENTS 


“Today,  you  need 
to  look  to  Europe 
for  interesting 
developments  in 
news  design,” 
Robert  Lockwood 
says.  “The  good 
news  is  that  jour¬ 
nalists  there  are 
enthusiastic  about 
exploring  new 
strategies  in  story¬ 
telling,  connecting 
with  readers.” 


Designing  interests 

If  the  1970s  and  1980s  saw  a  height¬ 
ened  interest  in  newspaper  design  in  the 
United  States,  the  1990s  witnessed  a 
marked  decline.  Not  so  long  ago,  innova¬ 
tions  —not  only  in  design,  but  also  in  con¬ 
tent  and  news  coverage  —  were  the  norm. 
All  this,  of  course,  has  changed  for  rea¬ 
sons  too  complicated  to  tackle  here.  The 
talk  of  the  town  these  days  is  the  50-inch 
web  and,  well,  the  Web. 


existence  in  the  year  2020  remains  unan¬ 
swered;  20/20  vision  is  always  better  in 
hindsight.  It  is  my  experience  that  ques¬ 
tions  worth  asking  seldom  offer  neat  an¬ 
swers  and  themes  w'orth  pursuing  rarely 
offer  neat  endings,  happy  or  otherwise.” 

What  strikes  me  now,  reviewing  the 
participants’  essays  and  examples  of  their 
front  pages,  is  how  much  more  interest¬ 
ing  in  content  and  design  they  are  from 
what  youll  find  in  American  newspapers. 


Today,  you  need  to  look  to  Europe  for 
interesting  developments  in  news  design. 
The  good  news  is  that  journalists  there 
are  enthusiastic  about  exploring  new 
strategies  in  stor5^elling,  connecting  with 
readers  and,  in  the  case  of  the  Web,  view¬ 
ers.  There  is  a  bias  for  arts  and  for  design 
in  particular,  which  I  think  is  a  byproduct 
of  European  culture  and  education. 

In  the  United  States,  however,  as  news¬ 
papers  become  multimedia  organizations 
and  news  folks  continue  to  morph  from 
journalists  to  personalities  to  content 
providers,  more  pressure  is  put  on  the 
working  stiff  s  time.  Less  time  is  spent 
gathering  and  presenting  the  news. 

What  we  frequently  end  up  with,  how¬ 
ever,  is  decoration  masquerading  a  thin 
news  report,  but  with  links  to  the  Web. 
There  are  serious  economic  ramifications: 
A  decline  in  readership  results. 

Now  here’s  the  point  I’m  trying  to 
make.  I  am  completely  committed  to  the 
idea  that  news  organizations  must  em¬ 
brace  new  marketing  strategies  and  con¬ 
tinue  to  make  profits.  At  the  same  time,  I 
don’t  think  something  disguised  as 
progress  should  make  us  less  adventurous 
and  pull  back  from  the  very  important 
and  exciting  journalism  advances  we’ve 
made  in  the  past. 

Recently  I  had  a  conversation  with  Bill 
Strump,  the  designer  of,  among  other 
things,  the  Aeron  chair,  and  author  of 
“The  Ice  Palace  That  Melted  Away,”  a 
book  on  restoring  civility  and  other  lost 
virtues  of  everyday  life.  He  said  that  when 
he  was  young,  the  designer  George  Nel¬ 
son  told  him  that  to  be  a  good  designer, 
“you  need  to  study  life,  not  just  design.” 
People  sometimes  confuse  design  as  an 
expression  of  the  newspaper’s  personality. 
That’s  style.  Design  is  more  about  plan- 
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A  Partnership  for  the 
third  Millennium 


We  have  come  a  long  way  from  the  first  cylinder 
printing  press  built  by  Friedrich  Koenig  in  1811  to 
the  74  Karat  digital  offset  press,  or  the  KBA  Cortina  for 
waterless  newspaper  printing.  Yet  all  three  presses 
have  one  thing  in  common:  they  represent  the  state 
of  the  art  in  the  printing  technology  of  their  time. 
This  has  been  our  core  philosophy  for  more  than 


180  years:  supplying  cutting-edge  technology  and 
cost-efficient  solutions  above  and  beyond  pure  print 
applications,  tailored  to  your  individual  requirements. 
We  look  forward  to  continuing  our  successful 
partnership  with  you  and  other  print  partners 
worldwide,  to  make  you  second  to  none  in  the 
third  millennium. 


For  further  details  please  contact: 

KBA  North  America  Inc.,  Web  Press  Division,  P.O.  Box  1 562,  York,  PA  1 7405 

Tel:  (717)  755-1071,  Fax:  (717)  755-2327,  E-mail:  sales@kbapa.com 

www.kba-print.de  _ 

Please  Visit  our  Booth  3535  at  NEXPO 
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Innovation  is  timeless 


ning,  organization  and  finding  order  in 
news  and  information. 
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The  page  as  life 

Consider  this:  In  1996,  Bertlesman  ac¬ 
quired  the  Berliner  Zeitung,  brought  in  a 
new  editor  who  oversaw  the  hiring  of 
more  than  60  new  journalists,  among 
them  some  of  West  Germany’s  best  and 
brightest,  and  bought  a  new  pagination 
system  and  new  presses,  spending  $20 
million  on  a  relaunch  that  included  a  new 
design. 

Early  on,  the  new  editor-in-chief, 
Michael  Maier,  met  me  in  Maine  to  talk 
about  the  project.  He  asked  me  if  I  would 
come  to  Germany  and  help  change  the 
aesthetics  of  German  newspapers.  On  my 
first  visit  to  Berlin,  he  arranged  an  agenda 
designed  to  help  me  better  understand 
the  city,  its  history,  culture  and  citizens. 
One  day  I  toured  the  city  with  the  arts  ed¬ 
itor,  an  architect,  and  a  city  planner. 

We  discussed  Berlin  in  terms  of  its  city 
planning,  architecture,  and  the  culture 
and  ideas  on  which  they  were  based.  On 
another  day,  I  traveled  with  a  social  scien¬ 
tist,  political  commentator,  and  journalist 
to  discuss  social  forces  that  shaped  the 
city. 

Maier  believed  you  need  to  study  life, 
not  just  journalism. 

He  recognized  that 
the  path  to  good 
news  design  begins 
with  recognizing 
the  diversity  and 
complexity  of  the 
world  we  are  cover¬ 
ing  and  with  under¬ 
standing  that 
design  is  an  inher¬ 
ent  part  of  the  com¬ 
municative  process  —  something  more 
than  mere  decoration. 

A  year  later,  and  after  many  discussions 
with  staff  and  editors,  we  produced  a  se¬ 
ries  of  prototypes  that,  after  being  tested 
with  reader  focus  groups,  led  to  the  final 
design. 

The  prototypes  had  added  value  in  the 
process.  The  editor  used  them  when 
showing  prospective  staff  his  vision  for 
the  newspaper.  Afterward,  he  told  me 
that  the  prototypes  convinced  many  of  the 
journalists  he  was  trying  to  hire  to  join 
the  newspaper  —  the  prototypes  made 
our  vision  concrete.  In  addition  to  re¬ 
designing  the  newspaper,  we  redesigned 
the  layout,  production,  and  design  area  of 
the  newspaper. 

All  this  is  by  way  of  background  to  sug- 
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Give  local  sports  fans  even  more  rea¬ 
sons  to  visit  your  Web  site  this  season. 


Some  of  Germany's  best  and  brightest  were 
behind  relaunch  of  Berliner  Zeitung. 

gest  that,  if  newspapers  are  to  survive  in 
the  future,  they  must,  in  Rosabeth  Moss 
Ranter’s  words,  “master  the  art  of 
change,”  by  creating  a  management  cli¬ 
mate  that  encourages  new  procedures, 
new  possibilities,  and  new  ideas.  In  the 
API  book,  John  Finneman  concluded  his 
summary: 

“Among  the 
greatest  challenges 
to  be  met  by  news¬ 
paper  companies 
will  be  the  creation 
of  new  business 
models,  new  and 
varied  products 
reaching  differing 
audiences,  finding 
and  keeping  the 
necessary  people  to  do  the  tasks  needed  to 
be  done,  and  addressing  at  least  one  nag¬ 
ging  question:  What  happens  to  the 
newspaper  as  a  mass  medium?  II 


The  Associated  Press  has  teamed  up 
with  PrepStar  to  provide  the  latest  news 
on  college  recruiting  of  high  school 
football  and  basketball  stars. 


PrepStar  tracks  every  Division  I 
college  and  the  nation’s  top  recruiting 
prospects.  The  PrepStar  site  seamlessly 
integrates  into  your  newspaper’s  online 
sports  section,  complete  with  your  site’s 
logo.  Fans  can  read  the  latest  recruiting 
news  for  local  players,  and  about 
regional  conferences.  PrepStar’s  search¬ 
able  database  contains  profiles  of  top 
recruiting  prospects  and  a  recruiting 
chatroom  lets  fans  share  their  views 
with  each  other.  There  are  schedules, 
scores,  standings,  stats  and  rosters. 

Plus  you  can  choose  to  sell  up  to  four 
online  ads. 


TO  ORDER  “2020” 

Copies  of  Design  2020  can  be 
obtained  for  $29.95,  plus  postage 
and  handling,  from  American  Press 
Institute,  11690  Sunrise  Valley  Drive, 
Reston  VA  20191-1498.  Phone: 
(705)  620-3611.  Fax:  (703)  620- 
5814.  E-mail:  api@apireston.org 


For  information  on  how  to  add 
PrepStar  to  your  Web  site,  contact  your 
AP  chief  of  bureau.  To  see  a  sample  of 
the  service,  visit  www.prepstar.com. 


Lockwood  has  worked  with  more  than  100 
news  organizations  worldwide.  His  proj¬ 
ects  include  newspaper  redesign,  as  well 
as  content,  operational,  and  newsroom  de¬ 
sign  changes.  His  most  recent  work  has 
been  at  the  Berliner  Zeitung  and  the  Fi¬ 
nancial  Times  Deutschland,  both  in  Ger¬ 
many,  The  Globe  and  Mail  in  Toronto, 
and  Kleine  Zeitung  in  Austria.  He  is  a  co¬ 
founder  and first  president  of  the  Society 
of  News  Design  and  speaks  at  many  inter¬ 
national  design  workshops;  he  is  the  au¬ 
thor  of  “News  by  Design:  A  Survival 
Guide  for  Newspapers.” 


More  content.  More  value. 


This  is  AP  2000 
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“Don’t  tell  me  the  future  looks 

High-quality  color.  Experts  at  Transcontinental’s  Interweb  facility  know  it  makes  the  news  more  compelling,  the  ads  more 

black  for  newspapers.  We  know  it’s 

convincing  and  the  paper  more  competitive  with  other  media.  So  they  rely  on  Heidelberg  Mercury  presses  to  print  the  Toronto 

full  of  color.” 

edition  of  The  Globe  and  Mail.  More  than  200,000  readers  recognize  Interweb’s  color  quality  every  day. This  year  IFRA  and 


the  Newspaper  Association  of  America  did  too,  naming  the  paper  to  their  prestigious  International  Newspaper  Color  Quality  Club. 


Heidelberg  newspaper  solutions  provide  more  color,  more  efficient  workflows,  faster  production  and  later  editorial  deadlines. 


Heidelberg  Web  Systems  •  603-749-6600 

121  Broadway  ■  Dover,  NH  03820-3290  •  www.heidelberg.com 


-HEIDELBERG- 


MARKETING  &  SALES 


BY  JOE  NICHOLSON 

AXTER  Hyland  Immuno  will  launch  a  year-long, 
multimillion-dollar  recruitment  ad  campaign  in 
newspapers  beginning  in  January,  has  learned. 

Deerfield,  Ill.-based  Baxter  will  buy  ROP  ads,  pos¬ 
sibly  as  big  as  full  pages,  in  seven  markets,  probably 
including  Washington,  D.C.,  and  San  Diego,  industry  sources  said. 

Baxter’s  2001  campaign,  as  well  as  several  recruitment  ads  it 
has  run  this  year,  illustrate  a  new  advertising  trend:  use  of  ROP 


paign  “is  much  bigger  than  other  [recruit¬ 
ment  image  ROP]  campaigns  because  it 
encompasses  multiple  markets.” 

Erica  Leighty,  the  agency’s  vice  presi¬ 
dent  for  media,  told  E^P  that  the  work 
was  under  way  on  “the  start  of  a  new  cam¬ 
paign.”  Asked  if  the  campaign  would  be 
multi  media,  Leighty  added:  “Right  now, 
it’s  just  newspapers.” 

Linda  Jacobo,  recruitment  sales  man¬ 
ager  at  San  Diego’s  Union-Tribune,  said 
she  hoped  the  Union-Tribune  would  be 
part  of  Baxter’s  2001  campaign,  but 
added,  “As  quickly  as  they  choose  a  mar¬ 
ket,  they  can  change  their  mind  about  a 
market.” 

The  Union-Tribune  was  one  of  a  few 
newspapers  that  have  established  a  rate 
for  recruitment  ROP,  according  to  Strem- 
mel.  The  Union-Tribune,  which  has  a 
one-time  national  recruitment  rate  of 
$17.82  per  line,  charges  $53,638  for  a 
fiill-page,  black-and-white  recruitment  ad 
and  an  additional  $2,000  for  color. 

Recruitment  advertising  normally 
slows  in  November  and  December  as 
companies  exhaust  their  annual  recruit¬ 


image  ads  to  recruit  passive  job  seekers 
who  are  already  employed,  don’t  look  at 
help-wanted  ads  in  the  classified  section, 
and  must  be  convinced  that  a  company 
like  Baxter  would  be  a  better  place  to 
work. 

Baxter’s  campaign  is  being  planned  by 
Washington-based  Earle  Palmer  Brown, 
which  has  placed  occasional  recruitment 
display  ads  for  Baxter  in  the  past,  includ¬ 
ing  a  July  16  ad  in  The  San  Diego  Union- 
Tribune. 

Earle  Palmer  Brown  has  been  working 
with  New  York-based  Landon  Media 
Group,  which  last  year  became  the  first 
newspaper  rep  firm  to  set  up  a  unit  to 
specialize  in  recruitment  advertising. 

Debbie  Stremmel,  vice  president  of 


Landon’s  Recruit¬ 
ment  Marketplace 
division,  told  E^P 
that  she  has  been 
encouraging  the  up¬ 
coming  Baxter  cam¬ 
paign  to  expand 
from  seven  to  11 
markets  with  con¬ 
centrations  of  bio¬ 
tech  workers. 

While  a  small 
number  of  other  ad¬ 
vertisers  have  re¬ 
cently  begun  using 
recruitment  image 
ROP  ads  in  single 
markets,  Stremmel  said  the  Baxter  cam- 


Fun  content  that’s  as  fresh  as  a  teenager 


QuickPubUsh  delivers  top-notch  entertainment  content  to  smell  dailies,  weeklies  and 
monthlies.  This  inexpensive  package  includes  6o«  columns,  puzzles,  comics  and  graphics 
helping  you  save  on  fr«'l<nce  costs  while  increasing  your  ad  revenue.  Whether  you’re 
looking  for  columns  like  “You  and  Your  Health,”  crosswords,  tumble*,  horoscopes,  soaps 
or  content  just  for  kids,  you'll  find  everything  you  rteed  in  QuickPublish. 

For  details  about  our  discount  offer,  contact  TMS^t  800-637-4082. 


Publish! 

www.quickpublish.coin 


A  Features  Service  That  Works  For  You 


Taking  the  softer  approach:  Companies  such  as  Baxter  Hyland  Immuno 
try  recruiting  potential  employees  with  nontraditional  image  ads. 

ment  ad  budget.  Companies  commonly 
don’t  like  to  hire  in  December,  and  many 
employees  refuse  to  take  a  new  job  until 
they  have  collected  their  fourth-quarter 
bonus. 

With  few  unemployed  prospects  to  tar¬ 
get,  the  recruitment  trend  toward  image 
ROP  ads  got  under  way  with  many  com¬ 
panies  expanding  the  size  of  their  classi¬ 
fied  ads  to  provide  additional  information 
about  their  benefits  and  the  qualities  of 
their  company. 

The  trend  is  likely  to  increase,  said  Ja¬ 
cobo,  “as  the  markets  get  tighter  and 
tighter,  and  the  unemployment  rate  con¬ 
tinues  to  drop.”  11 
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NO  UUIGHINO  \m 

In  New  York,  creator  Ted  Rail  has  taken  legal  action  against 
illustrator  Danny  Heilman  for  impersonating  him  in  e-mails 

BY  DAVE  ASTOR 

WO  New  York  cartoonists  locked  in  a  bitter  le- 


assignments  or  syndication  sales  from  art 
directors  and  editors  who  feel  his  lawsuit 
is  an  overreaction  and  also  noted  that  he’s 
had  less  time  to  work  because  of  the  case. 

When  Rail  discovered  the  fake  discus¬ 
sion  group,  he  fired  off  an  e-mail  saying 
he  was  being  impersonated.  But  Heilman 
sent  out  another  e-mail  saying  he  (Hell- 
man)  was  really  Rail.  “He  blocked  my 
damage  control,”  said  Rail. 

Heilman  said  his  e-mail  “implied  in  a 
tongue-in-cheek  manner  that  Rail  was 
not  the  author  of  the  [fake]  e-mails,”  and 
that  he  (Heilman)  soon  sent  an  e-mail 
confessing  to  the  hoax  and  apologizing. 


Tgal  battle  say  they  don’t  expect  an  out-of-court  settle¬ 
ment,  paving  the  way  for  a  trial  that  might  start  this  fall. 

Ted  Rail,  known  to  newspaper  readers  as  a  Universal 
Press  Syndicate  editorial  cartoonist  and  opinion 
columnist,  filed  a  $1.5  million  suit  against  illustrator  Danny  Heilman 
in  New  York  State  Supreme  Court  in  Manhattan  13  months  ago. 
This  came  after  Heilman  posed  as  Rail  in  e-mails  to  express  anger 

"  with  a  Rail  Village  Voice  story  saying  Art 
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Spiegelman  (“Maus”)  has  too  much  con¬ 
trol  in  New  York’s  cartoon  world. 

In  an  e-mail  announcing  the  start  of  a 
“TedRallsBalls@onelist.com”  e-mail  dis¬ 
cussion  group,  Hellman-as-Ralls  wrote:  “I 

want  this  to  be  ...  a  place  - 

where  the  disenfranchised 
underdogs  of  the  comics  ' 

scene  can  take  a  meat  ■ 

cleaver  to  all  the  comics  in-  * 

dustry’s  sacred  cows,  a 
rowdy  punk  free-for-all  j 

where  courageous  cartoon- 
ists  with  balls  can  boldly  i 

tear  down  all  those  imperi¬ 
ous  golden  idols  of  yesterday.” 

Heilman  said  this  and  subsequent  e- 
mails,  including  fake  irate  responses  from 
publishing  people  trying  to  get  off"  the 
fake  list,  were  sent  to  about  30  fnends. 

But  Rail,  also  a  free-lancer,  said  some  of 
the  recipients  were  potential  clients  and 
that  he  may  have  lost  work  as  a  result. 

One  recipient  was  Nicholas  Blechman, 
then-art  director  of  The  New  York  Times 
Op-Ed  page.  Rail,  an  occasional  Times 
free-lancer,  said  the  paper  stopped  buying 
his  work  during  the  last  year  or  so.  Rail 
said  this  may  be  a  coincidence,  but  he 
wonders.  Blechman  declined  to  comment. 

Rail  added  that  he  may  have  lost  other 


jgu  Defendant  Danny  Heilman  has  a  plain- 
live  look  in  his  ciown  disguise,  but 
plaintiff  Ted  Rail  says  he  was  the  victim. 

Rail  said  Heilman  also  “harassed 
me”  on  The  Comics  Journal  (TCJ)  mes¬ 
sage  board.  Heilman  offered  $500  for 
someone  to  throw  up  on  Rail  and  also 
suggested  that  a  fellow  cartoonist  vomit 
on  Rail’s  car.  “These  two  comments  that 
Rail  likes  to  refer  to  as  ‘threats  of  violence’ 
were  clearly  jokes,”  responded  Heilman. 

This  month,  Heilman  also  posted  a 
message  on  the  TCJ  board  saying  “it’s  far 
too  easy  for  vengeful  lunatics  to  bring 
frivolous  lawsuits  in  this  country.”  He 
wrote  those  words  in  response  to  a  mes¬ 
sage  criticizing  him  for  the  impersonation 
e-mails.  “He’s  incorrigible,”  Rail  said. 

The  Universal  creator  added  that  he 
didn’t  file  the  suit  to  make  a  financial 
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killing.  Rail  said  he  knows  Heilman  isn’t 
rich  and  that  if  he  wanted  more  money  he 
also  would  have  sued  TCJ  and  the 
OneList  (now  eGroups)  company  that 
carried  the  impersonation  e-mails. 

“It  wasn’t  their  fault.  I  didn’t  want  to 
blame  the  conduits,”  said  Rail,  whose  le¬ 
gal  expenses  have  neared  $30,000  and 
have  put  him  in  debt.  Heilman  has  spent 
more  than  $12,000,  plus  $7,000  more 
raised  at  a  benefit  concert. 

“I  sued  to  defend  my  name  and  copy¬ 
right,  and  to  stop  someone  from  sabotag¬ 
ing  my  career,”  said  Rail,  37,  who  noted 
that  “it  w'as  a  long,  slow  battle  to  carve  out 
the  small  piece  of  turf  I  have”  in  cartoon- 


In  brief 

NCS  actions 
I  are  protested 
and  defended 

A  PROMINENT  CREATOR  HAS  resigned 
from  the  National  Cartoonists  Soci¬ 
ety  (NCS)  to  protest  a  museum  do¬ 
nation  and  the  removal  of  a  board  member. 

Wiley  Miller,  winner  of  several  NCS 
awards  for  his  “Non  Sequitur”  comic,  said: 

“I  simply  can’t  associate  myself  with  an  or¬ 
ganization  so  lacking  in  principles  and 
ethics  towards  its  own  membership.” 

The  Universal  Press  Syndicate  cartoonist 
said  the  NCS  board  should  have  allowed 
more  discussion  within  the  board  and  the 
entire  NCS  before  voting  to  donate 
$35,000  to  the  International  Museum  of 
Cartoon  Art  in  Boca  Raton,  Fla 
Miller  added  that  he’s  upset 
that  the  Milt  Gross  Fund 
(MGF),  which  “is  supposed  to 
be  for  aid  to  indigent  cartoon¬ 
ists  only,”  also  donated  $35,000 
{E^P,  Sept.  18,  p.  17). 

And  Miller  said  he’s  angiy 
i  the  NCS  board  ousted  treasurer 
Chip  Beck,  who  had  pushed  for 
more  discussion  of  the  museum 
donation  and  was  at  odds  with  NCS  Presi¬ 
dent  Daryl  Cagle  on  how  the  NCS  and  its 
monies  are  managed.  Miller  questioned  the 
legality  of  the  board  removing  an  elected  of¬ 
ficial,  and  described  Beck  as  a  “good  and 
honorable  man”  who  deserved  better. 

“I  appreciate  Wiley’s  faith  in  my  integri¬ 
ty,”  said  Beck,  who  has  called  for  an  inde¬ 
pendent  audit  of  NCS  finances  and  will 


ing,  column  writing,  and  books.  1 

Rail  added  that  he  wants  to  make  it  | 
harder  for  people  to  impersonate  others  j 
on  the  Internet.  He  said  people  should  be  j 
able  to  say  whatever  they  want  in  cyber-  ! 
space,  but  only  under  their  own  names.  i 
Heilman  —  who  has  drawn  for  the  al-  | 
temative  press.  The  Wall  Street  Journal, 
and  magazines  —  said  the  suit  is  an  over¬ 
reaction  to  a  “prank”  he  concocted  in  re¬ 
sponse  to  Rail’s  “highly  controversial  and 
extremely  negative”  Spiegelman  piece. 

“My  intent  was  to  privately  poke  fun  at 
the  piece  and  its  author,  and  by  including 
Rail’s  name  on  the  [e-mail]  list,  I  includ-  j 
ed  him  in  the  joke.  It  was  never  my  inten-  I 


“again  ask  the  [NCS]  ethics  committee  to 
hear  my  side.”  Beck  added,  “A  lawsuit  is  not 
out  of  the  question.” 

Cagle,  asked  about  Miller’s  action,  said, 

“I  think  he  is  standing  behind  a  friend.”  ! 

He  added  that  the  MGF  is  allowed  to  aid 
nonprofit  institutions  such  as  the  museum,  1 
and  “both  the  NCS  and  MGF  have  made  i 
donations  to  the  museum  in  the  past.”  [ 
Cagle  said  debate  on  the  museum  gift 
was  allowed.  “The  issue  was  discussed  for  a  j 
week  and  the  board  was  overwhelmingly  in  ! 
favor  of  making  the  donation,”  he  stated.  I 
“It  was  a  good  and  right  thing  to  do,” 
added  NCS  First  Vice  President  Rick 
Stromoski.  I 

Was  Beck’s  ouster  legal?  “Our  bylaws  ' 
hold  that  any  director  may  be  removed  for 
cause  by  action  of  the  board,”  replied  i 

Cagle,  who  declined  to  tell  E^P  why  Beck  i 

was  voted  off. 

The  54-year-old  NCS  has  more  than  600  j 
members,  including  many  syn-  i 

dicated  creators.  —  DaveAstor  \ 

\ 

50TH  BIRTHDAY  OF 
‘Peanuts’  marked 

“Peanuts,”  as  it  nears  its  50th 
birthday  Oct.  2,  is  the  subject  of  | 
an  Ohio  State  University  Car¬ 
toon  Research  Library  exhibit  ! 
slated  to  last  until  Jan.  19. 

The  library  will  hold  a  free 
“Peanuts”  party  Oct.  1  with  performances 
from  “You’re  a  Good  Man,  Charlie  Brown,” 
screenings  of  “Peanuts”  TV  programs,  etc. 

Also,  United  Media  named  the  top  win¬ 
ner  in  its  national  nevrepaper  contest  mark-  I 
ing  the  50th  birthday.  Bridgewater,  NJ.,  j 
Courier  News  reader  Carol  Major  gets  a  trip  I 
to  Camp  Snoopy  in  Buena  Park,  Calif.  En-  j 
trants  were  asked  who  their  favorite  i 


tion  to  harm  Rail’s  livelihood  in  any  way 
whatsoever,  nor  do  I  believe  this  has  re¬ 
sulted  from  my  prank,”  stated  Heilman. 

Rail  responded  that  he,  as  the  victim,  is 
the  one  who  should  judge  whether  Hell- 
man’s  hoax  was  harmful  or  humorous. 

Attorney  Anthony  Motta,  who,  with 
Andrew  Krents,  is  defending  Heilman, 
said,  “Danny  did  something  that  wasn’t 
very  smart,  but  that  doesn’t  give  rise  to  an 
action  for  $1.5  million  in  damages.” 

Rail’s  attorney,  Paul  Levenson,  said: 

“In  my  view,  the  case  is  a  very  important 
one.  There  haven’t  been  a  lot  of  cases  [fo¬ 
cusing]  on  Internet  impersonation.” 

A  trial  date  has  not  been  set.  11 


“Peanuts”  character  is  and  why,  and  the  j  | 
youngster  chose  Lucy.  | 

I 

Second  season  for  show 
BASED  on  ‘Baby  Blues’  strip 

WB  Network  is  ordering  13  new  episodes  of 
the  “Baby  Blues”  animated  TV  show,  says 
Variety.  The  series,  which  received  decent 
ratings  by  WB  standards,  is  based  on  the 
King  Features  Syndicate  strip  by  J  erry  Scott  j 

and  Rick  Kirkman  (E&P,  July  24,  p.  31). 


et  cetera . . . 

Tony  snow  of  creators  syndicate 
and  the  Fox  News  Channel  wrote  a 
Sept.  14  column  noting  that  he  was  the 
first  to  report  on  the  brief  appearance  of 
the  word  “rats"  in  George  W.  Bush's  con¬ 
troversial  TV  ad.  ...  The  Los  Angeles 
Times  Syndicate  is  still  distributing  reruns 
of  Art  Buchwald’s  column  to  200-plus 
newspapers  as  the  humorist  continues  to 
undergo  rehabilitation  after  his  June 
stroke.  ...  The  Puffin  Cultural  Forum 
(puffinmail@mindspring.com)  in  Teaneck, 
N.J.,  is  holding  an  editorial  cartoon  exhibit 
through  Oct.  29  and  a  panel  discussion  on 
Oct.  15.  Artists  who  will  speak  and/or  be 
shown  include  Clay  Bennett,  Steve  Breen, 
Etta  Hulme,  jimmy  Margulies,  Mickey 
Siporin,  Ann  Telnaes,  and  Marie  Woolf, 
among  others. ...  Copley  News  Service  has 
two  new  packages:  “Fall  Brides"  and 
“Quick  Fixes/Indoors."  ...  The  Connecticut 
chapter  of  the  National  Cartoonists  Soci¬ 
ety  is  holding  an  Oct.  4  tribute  to  Cartoon¬ 
ist  Profiles  magazine  editor  and  United 
Feature  SYNDicATE-distributed  “Health 
Capsules"  artist  Jud  Hurd. 
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Call  (919)  365-5592  ask  for  Annette 


OWNER  OPERATOR  OPPORTUNITIES, 
on  Florida’s  Atlantic  coast  —  Monthly 
magazine,  growing  island  area;  Major 
shopper,  plus  recreational  weekly.  Mayo 
Communications,  (813)  971-2061. 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 

PUBLICA'nONS  FOR  SALE 

FREE  LISTING  in  nation’s  marketplace 
for  buying  and  selling  publications. 

publicationsforsale.com 


i -EQUIPMENT  &  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at: 
www.bigstuff-stepper.com 
(913)782-2584 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  <  Bolitho-Cribb 
for  Estate,  ESOP,  &  AsSOCiatCS 


Partners,  Bank,  Tax, 
Stock,  Assets 


Publication  Brokerage 
&  Appraisals  est1923 
Over  2000  papers  sold 


cribb.com 

Confidential  •  Convenient 
24  hours  ■  day,  7  days  a  week 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcrlbbeimt.net 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  828M 
jfhicksetrlb.com 


Tom  Karavakis 
941-403-4133 


For  a  listing  of  publications  for  sale,  go  to  www.ciibb.com  j 

SEPTEMBER  25,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cl 


.--V  .. 


Phone:1-888-825-9149  ~  GLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-EQUIPMENTS  SUPPLIES- 


PRESSES 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
malnejameslO(3hotmail.com 

INTER-CONTINENTIAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentialgraphics.com 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES  &  MACHINERY 
Daily  Banner,  Cambridge,  MD 

•  5  units,  ‘65  Goss  Community,  25HP, 
Folder  C-306,  ink  tank,  plate  bender, 
3-phase  Quincy  air  compressor  #QE  5. 

•  Hans  Muller  inserter. 

•  Chemco  Spartan  3  camera  with 
transport,  GAM  3.  Also  Robinson  400 
Camera  C5-419 

•  Kurt-Rudy  label  machine. 

•  Nuarc  Plateburner  6000  watts. 

•  Two  Fork  Trucks 

Chris  Engel,  Independent  Newspapers 
(800)  426-4192  orengel@newszap.com 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC, 
(800)  257-3045 
www.msicylinders.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc, 

(770)  428-5817,  Fax  (770)  590-7267 


^INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


Pc>s.t-it' Ncre  Ad^ertism^  by 

NoteAd&com 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-if  Note  ads. 

•  Proven  to  enhance  reahership  and  response 
of  your  print  media  advertising 

•  Authorized  distribiror  of  3M 

1.877-668-3231  Po*l-lt 

www.notead8.coni  Noun 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references, 

Dennis  McQuillan 
(800)  260-9823 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schreibman:  (800)  830-3776 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Mftro  New.s  Service,  Inc. 
Nat  i<  >n  wi  de  T'K  LEMA  RKETT  N  G 
Horace  Southward 
(877)550-1515 
Eric  Southward 

metro-news.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 110 


-HELP  WANTED- 


ACADEMIC 


ASSOCIATE  DIRECTOR  FOR  FELLOWS 
NATIONAL  ARTS  JOURNALISM  PRO¬ 
GRAM  at  Graduate  School  of  Journalism, 
COLUMBIA  UNIVERSITY  seeks  experi¬ 
enced  Arts  Critic/Editor  to  oversee  day-to- 
day  management  of  fellowship  program 
(13  resident  fellows/80  alumni)  and  work 
on  related  publications,  research,  public 
events.  Reports  to  Deputy  Director  and 
Director  Co-edits  journal  and  newsletter. 
Requires  excellent  personal  skills  and 
familiarity  with  arts  journalism,  university 
setting,  newsroom  editing  and  cultural 
programming  and  management.  Col¬ 
umbia  Officer  benefits. 

Fax:  (212)854-8129 
www.najp.org 

E-mail:  aevl3@columbia.edu 


-HELP  WANTED- 


ACADEMIC 


PHOTOJOURNALISM  FACULTY 
POSITIONS 

Expanded  Search:  Western  Kentucky  Uni¬ 
versity  seeks  two  positions  in  its  highly 
acclaimed,  ACEJMC-accredited  photo¬ 
journalism  program  that  will  occupy  state- 
of-the  art  facilities  in  a  new  $18.5  million 
Journalism  and  Technology  building  in 
2002.  The  successful  applicants  will  be 
appointed  to  the  associate  or  assistant  pro¬ 
fessor  level  or  as  professional-in-residence 
depending  on  credentials.  Teaching  assign¬ 
ments  may  include  documentary  photo¬ 
journalism,  photo  editing,  and  photo  man¬ 
agement,  according  to  experience  and 
qualifications.  The  photojournalism  pro¬ 
gram  boasts  130  undergraduate  majors. 
QUALIFICATIONS:  Advanced  degrees  are 
desirable,  but  significant  experience  may 
substitute. 

APPOINTMENT:  Review  of  applications 
will  begin  October  15,  2000,  and  con¬ 
tinue  until  the  positions  are  filled.  Appoint¬ 
ment  will  begin  January  1,  2001,  for  one 
position  and  August  15,  2001,  for  the 
other.  The  positions  offer  competitive 
salaries  and  benefits. 

APPLICATIONS:  Send  a  letter  of  applica¬ 
tion  accompanied  by  a  resume,  transcripts 
and  three  recent  letters  of  reference  to: 
Mike  Morse,  Photojournalism  Search, 
School  of  Journalism  and  Broadcasting, 
Western  Kentucky  University,  1  Big  Red 
Way,  Bowling  Green,  KY  42101-3576. 
Women  and  minorities  are  encouraged  to 
apply.  Western  Kentucky  University  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 

E-mail  address:  journalism@wku.edu 
School  web  site: 
http//www.  wku.edu/journalism/ 
Alternate  photojournalism  web  site: 
http://www.mountainworkshops.org/ 

ASSISTANT  PROFESSOR  of  Journalism 
to  teach  undergraduate,  computer- 
assisted  beginning  and  advanced  news 
reporting/writing,  feature  writing  and 
copy  editing;  serve  as  advisor  to  student 
newspapers.  A  strong  background  at 
urban  daily  paper,  a  significant  pub¬ 
lication  record  and  a  knowledge  of  legal 
and  ethical  problems  of  modern  journal¬ 
ism  desirable.  Salary:  $32,703  - 
$40,614.  The  appointments  is  subject 
to  financial  ability.  Salary  is  com¬ 
mensurate  with  qualifications  and  expe¬ 
rience;  appointment  includes  a  complete 
benefits  package.  Please  send  Cur¬ 
riculum  Vitae,  three  (3)  references  and 
three  (3)  clips  to  Dr.  Joan  V.  Rome, 
Assistant  Vice  President  for  Human 
Resource  Services,  Brooklyn  College/ 
CUNY,  2900  Bedford  Avenue,  NY 
11210-2889.  Review  of  applications 
will  begin  on  November  15,  2000,  and 
continue  until  position  is  filled.  More 
information  about  Brooklyn  College  is 
available  at  www.brooklyn.cuny.edu 
An  AA/EEO/I  RCA/ADA  Employer 

Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Bar  Has  Been  Raised  Again! 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 
week.  Imagine  the  benefits. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at; 

(970)  493-0470  ext  109 

Inbound  ♦  Outbound  ♦  Data  ♦  Software  ♦  Sales^Surveys 
Verification  ^  Retention  4  Quality 
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www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CmSSIFIEfl  ADVERTISJjie  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED-  ' 


ACADEMIC 


NEW  MEXICO  STATE  UNIVERSITY  — 
Department  of  Journalism  and  Mass 
Communication  invites  applications  for  a 
tenure  track  assistant  professor  in  advertis¬ 
ing  August  20,  2001.  Applicants  should 
have  primary  background  in  advertising, 
including  a  pragmatic  and  theoretic 
understanding  of  the  field,  and  the  back¬ 
ground  to  contribute  to  the  instruction  of 
an  introductory  media  newswriting 
course.  Duties  will  include  instructing 
these  primary  advertising  courses: 

•  Introduction  to  advertising 

•  Advertising  copywriting 

•  Media  planning  &  buying 

•  Advertising  campaigns,  and 

•  Advertising  management 

The  successful  candidate  will  teach  three 
undergraduate  courses  each  semester  and 
will  be  expected  to  provide  scholarship  in 
his/her  field.  Ph.D.  is  required.  Evidence 
of  potential  for  scholarship  and  excellent 
teaching  is  required.  The  department  will 
begin  reviewing  applications  January  15, 
2001  and  continue  until  the  position  is 
filled.  Applicants  should  submit  an 
application  letter,  vita,  three  letters  of 
recommendation,  samples  of  scholarly 
activity,  and  evidence  of  effective  teaching 
to  Professor  Sean  McCleneghan,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism,  and  Mass  Communications,  MSC 
3J,  PO.  Box  30001,  New  Mexico  State 
University,  Las  Cruces,  NM  88003-8001. 

The  NMSU  program  in  AEJMC  is  strictly 
an  undergraduate  program  with  approxi¬ 
mately  270  majors,  recently  accredited 
by  the  ACEJMC  NMSU  is  a  Carnegie  I 

Research  Institution  and  an  Affirmative 
Action/Equal  Opportunity  Employer. 


ACCOUNTING 


CONTROLLER 

The  Daily  Times  in  Salisbury,  Maryland, 
along  with  its  10  affiliated  weekly  news¬ 
papers  on  the  beautiful  Eastern  Shore  in 
Delaware,  Maryland  &  Virginia,  is  look¬ 
ing  for  a  controller  to  lead  its  financial 
operation.  This  position  reports  directly 
to  the  President  &  Publisher  and  is 
responsible  for  overseeing  all  accounting, 
credit  and  billing  operations.  The  con¬ 
troller  position  is  a  key  position  on  the 
operating  committee  and  will  work  with 
all  departments  and  General  Managers 
to  develop  ways  to  increase  profitability 
and  improve  efficiencies.  Prior  experi¬ 
ence  at  a  Gannett-owned  newspaper  is  a 
plus.  Please  send  or  fax  resume  with 
salary  requirements  tO: 

Lawrence  Jock,  President  &  Publisher 
The  Daily  Times 
115  E.  Carroll  Street 
Salisbury,  MD  21801 
Fax:  (410)  749-0724 


CLASSIFIED  ADVERTISERS: 


If  you  don’t  see  a 


PLEASE  CALL  US  AT 


888,825.9149 


ADMINISTRATIVE 


GENERAL  MANAGER  sought  for  north¬ 
ern  Ohio  rural  and  suburban  80,000 
circulation  publication.  Family  owned 
publishing  company  seeks  qualified  can¬ 
didate  who  must  have  extensive  sales, 
sales  management  and  general  newspa¬ 
per  experience.  Salary  commensurate 
with  experience,  bonus,  commission, 
company  car  and  up  to  four  weeks  first 
year  vacation.  Apply  by  resume  includ¬ 
ing  salary  history  to  Tom  Smith: 

The  Gazette  Publishing  Company 

RO.  Box  309,  Bellevue,  OH  44811 


DIRECTOR  OF  TRAINING 
The  Director  is  the  Publishing  Division's 
liaison  between  the  corporate  training 
department,  the  learning  Resource  Cen¬ 
ter  and  the  individual  operating  com¬ 
panies.  The  Director  will  determine  what 
division  specific  training  is  needed  and 
ensure  that  these  needs  are  met  on  a  con¬ 
sistent  basis.  The  Director  will  ensure 
the  successful  implementation  of  corpo¬ 
rate  programs  encouraging  the  use  of  the 
Learning  Resource  Center  while  main¬ 
taining  consistent  application  of  training 
throughout  the  division.  Please  forward 
your  resume  with  salary  requirements  to: 

Box  01345,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


REAL  ESTATE  MANAGER/ADVERTISING 
The  Savannah  Morning  News,  a  coastal 
newspaper,  is  seeking  a  Real  Estate 
Sales  Manager.  The  successful  candi¬ 
date  should  have  3-5  years  management 
and  real  estate  and/or  print  sales  experi¬ 
ence.  Must  have  a  strong  supervisory 
skills,  highly  motivated,  energetic,  posi¬ 
tive  and  goal  driven  with  a  proven  sales 
record.  Excellent  compensation  and 
benefits.  Send  your  resume  to: 

L.  Barnes,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31401 
Or  E-mail:  lbarnes(®savannahnow.com 


ADVERTISING  SALES 
Due  to  rapid  growth,  the  Chicago  Sun- 
Times  is  seeking  Account  Managers  for 
its  NY  office.  Responsibilities  include 
managing  existing  clients  and  developing 
new  business.  Salary,  commission, 
benefits,  401(k).  Some  travel.  If  you  are 
hard-working  and  professional  and 
interested  in  hearing  more  about  this 
opportunity,  please  call  Gregg  Rubin  at: 

(212)965-8260 

Or  Fax  your  resume  to  (212)  965-8264 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Mid-size  daily  is  looking  tor  a  high  energy, 
knowledgeable  and  experienced  advertis¬ 
ing  director.  Must  possess  strong  lead¬ 
ership  skills  and  the  desire  to  achieve 
department  goals.  Our  last  two  advertis¬ 
ing  directors  were  promoted  to  publisher 
positions  within  our  company,  and  we  are 
again  looking  for  an  individual  who  is  suc¬ 
cess  motivated  and  wants  to  continue  a 
track  record  that  could  lead  to  greater 
opportunities.  Located  in  a  great  area  in 
southeastern  coastal  Massachusetts. 
Package  features  a  very  competitive 
salary,  incentive  plan  and  benefits.  Please 
send  resume  and  salary  history  to: 

Daniel  Goodrich,  Publisher 
The  Herald  News 
207  Pocasset  Street 
Fall  River,  MA  02722-3010 


ASSISTANT 

CLASSIFIED  ADVERTISING  MANAGER 
The  Register-Guard,  a  78,000  circula¬ 
tion  family  owned  newspaper  in  Eugene, 
OR,  is  accepting  applications  for  an 
Assistant  Classified  Advertising  Manager. 
Successful  applicant  will  train  and 
motivate  a  staff  of  telephone,  coun¬ 
tersales,  outside  salespersons  and  sup¬ 
port  staff  in  selling  newspaper  advertis¬ 
ing.  Salary  is  commensurate  with  expe¬ 
rience.  Applicants  should  have  a  mini¬ 
mum  of  three  years  successful  sales 
experience,  including  two  years  in  a 
newspaper  advertising  sales;  graduation 
from  a  college  or  university  with  major 
course  work  in  business  and/or  advertis¬ 
ing.  Submit  a  cover  letter  and  resume  by 
Monday,  October  9,  2000  to: 

Assistant  Classified  Advertising  Manager 
HR  Department,  The  Register-Guard 

RO.  Box  10188,  Eugene,  OR  97440-2188 
Applications  and  complete  descriptions 
are  available  at  www.registerguard.com 
EOE 


ACADEMIC 


ADV^RnSING 


ADVERTISING  DIRECTOR 
The  Ukiah  Daily  Journal  in  beautiful 
northern  California  is  seeking  an  experi¬ 
enced  ad  professional  to  lead  our 
advertising  department.  We’re  a  small 
but  growing  daily  with  a  seasoned  sales 
staff  that  flourishes  under  great  lead¬ 
ership. 

The  ideal  candidate  will  have  the  ability 
to  motivate  sales  people  and  have  a  pro¬ 
ven  track  record  of  increasing  revenues. 
If  you  are  energetic,  enjoy  pursuing  sales 
and  have  the  ability  to  successfully  lead 
a  team,  we  are  looking  for  you. 

We  offer  a  competitive  salary,  bonus 
package  and  comprehensive  benefits 
package.  Submit  your  resume  along  with 
salary  requirements  tO: 

Tim  Dowd,  Group  FYiblisher 
C/0  Eureka  Times-Standard 
RO.  Box  3580,  Eureka,  CA  95501 


ADVERTISING  SALES  EXECUTIVE 
Seeking  New  York  based  creative,  goal 
oriented  sales  executive  for  a  leading 
advertising  sales  organization.  Newspa¬ 
per  sales  or  ad  agency  experience 
necessary.  Must  be  able  to  work  closely 
with  newspaper  staffs  as  well  as  sell 
national  advertising  at  agency  and  client 
level.  The  ability  to  handle  multiple  pro¬ 
jects  a  must.  Excellent  written  and 
verbal  skills  required.  EOE.  Fax  resume 
in  confidence  (212)  692-7111. 


REGIONAL  SALES  MANAGERS 
Media  Marketing,  developers  of  industry¬ 
leading  imMEDIAte™  sales  presentation 
software,  seeks  a  sales  professionals  to 
operate  our  west  coast,  west  central  and 
central  offices.  Newspaper  sales  experi¬ 
ence,  excellent  presentation  skills,  profi¬ 
ciency  with  major  software  programs 
required.  Knowledge  of  imMEDIAte, 
experience  with  laptop  selling  are 
pluses.  Fax  resume  to  Allyn  Hallisey, 
(303)  440-8035. 


ACADEMIC 


Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  Universit)’  of 
North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh  class 
of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  professionals  with 
at  least  10  years  of  news  experience.  Must  be  currently  employed  full 
time  in  a  news  operation.  Exprerience  as  adjunct  faculty  member  benefi¬ 
cial  but  not  essential.  The  27-month  program  pays  up  to  $50,000  per  year 
plus  tuition,  medical  insurance  and  travel  benefits.  GRE  requir^  of  all 
applicants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact:  Dr.  Ruth  Walden 
walden@email.unc.edu 
919.%2.4088 

Program  information  also  available  at: 
http:/ /metalab.unc.edu/jomc/academic/  graduate/ financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 
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-HELP  WANTED- 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Quad-City  Times,  a  53,600  circula¬ 
tion  daily/74,700  circulation  Sunday 
newspaper  located  in  Davenport,  Iowa  is 
looking  for  a  Director  of  Business  Sales 
&  Marketing  for  the  Quad-City  region. 

The  Quad-City  Times  serves  the  metro 
Quad-City  area  which  has  a  population 
of  over  300,000  and  is  situated  along 
the  mighty  Mississippi  River. 

We're  looking  for  someone  who  loves 
building  customer  relationships,  devel¬ 
oping  new  sales  and  marketing  ideas 
and  working  with  an  excellent  team  of 
creative,  results-oriented  managers  in  a 
highly  competitive  market.  Reporting  to 
this  position  is  the  Retail  Advertising 
Manager,  the  Classified  Advertising 
Manager,  Event  Sales  and  Coordination, 
Niche  and  Internet  Sales  and  our  Busi¬ 
ness  Marketing  Manager.  In  addition, 
this  position  oversees  regional  advertis¬ 
ing  sales  in  our  sister  newspaper  The 
Muscatine  Journal,  located  30  miles 
south  in  Muscatine,  Iowa.  This  is  the  top 
advertising  position  in  our  enterprise. 

If  you  are  interested  in  joining  our 
innovative  team  of  media  professionals 
please  send  a  cover  letter  and  resume  out¬ 
lining  your  qualifications  tO: 

Quad-City  Times 
Human  Resources  Department 
Attn:  Advertising  Director 
500  E.  Third  Street 
Davenport,  lA  52801 
Or  jdekeyser@qctimes.com 
EOE  Drug  Free  Employer 
To  see  all  the  positions  we  currently 
have  open  please  visit  our  website; 
www.QCTIMES.com 


ADVERTISING 


DIRECTOR  OF 
CALL  CENTER 

A  unique  position,  which  melds  classified 
advertising  experience  with  a  visionary 
mind-set  is  available  in  Central  Indiana. 

This  position  is  a  great  opportunity  to  lead 
an  established  team  of  managers  and 
sales  reps  into  Phase  2  of  an  already  suc¬ 
cessful  Call  Center  located  in  Anderson, 
Indiana.  The  Call  Center  handles 
classified  advertising  (both  line  and  dis¬ 
play)  for  14  Indiana  area  newspaper  pro¬ 
ducts.  The  products  range  from  estab¬ 
lished  dailies  to  new  product  launches  as 
well  as  a  recruitment  publication. 

HELPFUL  SKILLS: 


•  Strong  personnel  skills 

•  Excellent  strategic  thinking  capabilities 

•  Five  years  management  experience  in 
telesales  centers  OR  classified  advertising 

•  Analytical  skills 

•  Experience  with  telephone  technology 

•  Knowledge  of  classified  systems 

•  Understands  that  hard  work,  fun  and 
positive  reinforcement  goes  together 

•  Enjoys  working  for  a  national  company 
that  offers  great  growth  potential 

Please  send  resumes  in  one  of  the  following 
ways: 

Email;  lori.grass@cnhiindiana.com 
Fax:(317)816-7850 
Mail:  535  W.  Carmel  Drive 
Carmel,  IN  46032 
Attention:  Lori  Grass 

Communitynews 
ACNHI  Company 


ADVERTISING 


COMBINED  DAILY  NEWSPAPERS, 
23,000  daily  and  Sunday  and  13,000 
six  day  paper  seek  an  outstanding  can¬ 
didate  for  our  number  2  person  in 
advertising.  Report  and  work  directly 
with  our  current  advertising  director  with 
primary  responsibilities  of  overseeing  the 
advertising  staff  of  our  13,000  circula¬ 
tion  paper.  This  person  will  also  have 
additional  responsibilities  with  our 
weeklies,  shoppers  and  a  specialty  pub¬ 
lishing  operation.  Candidate  should  be  a 
hands-on  manager,  with  excellent  peo¬ 
ple  skills,  and  a  good  solid  understand¬ 
ing  of  advertising  sales.  We  are  an  equal 
opportunity  employer.  We  offer  reloca¬ 
tion,  pension,  medical  401(k)  program 
and  other  benefits.  Qualified  candidates 
should  send  resume  to: 

Box  01360,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


RETAIL  ADVERTISING  MANAGER 
South  Jersey  Shopper’s  Guide,  a  division 
of  DSA  Community  Publishing,  LLC,  is 
seeking  1  Superstar  Sales  Manager  to 
train,  motivate  and  lead  an  existing  sales 
force  of  9  sales  reps  to  new  levels  in  the 
South  Jersey  market.  Position  requires 
3-4  years  of  advertising  management. 
We  offer  a  competitive  salary,  com¬ 
mission,  bonuses,  full  benefits,  401(k) 
and  a  great  work  enviornment.  Are  you 
interested  in  an  opportunity  to  grow  with 
the  largest  weekly  publishing  group  in 
the  Northeast?  Mail,  fax  or  email 
resume  to: 

DSA  Publishing,  c/o  M.L. 

8  Ranoldo  Terrace,  Cherry  Hill,  NJ  08034 
Fax:  (856)616-0299 
Email:  shoppersguide@dsapub.com 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES  MANAGERS 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity,  due  to  the  promotion  of  two 
of  our  sales  managers,  for  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management  Team, 
The  position  reports  directly  to  the 
Classified  Advertising  Director. 

These  positions  require  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  competitive 
market,  proven  management  ability  in 
motivating  and  developing  an  experi¬ 
enced  sales  staff,  and  strong  leadership 
skills  among  other  category  managers  in 
the  Classified  department.  The  ideal 
candidate  will  have  a  newspaper  back¬ 
ground  with  general  knowledge  of 
classified  advertising.  Excellent  salary, 
bonus  and  benefits  package. 

Please  send  resume,  references,  and 
salary  history  to: 

Tricia  Lee,  Cox  Ohio  Publishing 
45  S,  Ludlow  Street,  Dayton,  OH  45402 
Fax  (937)  225-21 16 


WHY  NOT  LIVE  WHERE  YOU 
VACATION? 

Independently  owned  newspaper  group 
that  has  community  in  mind  first  is  look¬ 
ing  for  an  advertising  manager.  Located 
in  the  heart  of  the  Rocky  Mountain  this 
key  management  position  would  lead  a 
staff  of  5h-.  Must  have  successful  expe¬ 
rience  in  selling  and  developing  advertis¬ 
ing  revenues.  Drive  sales  through  selling 
techniques,  utilizing  client  profiles  and 
ImMEDIAte  software.  Excellent  commu¬ 
nication,  and  people  management  skills 
required.  Solid  analytical  skills,  financial 
skills  to  include  budgeting  and  product 
development  also  a  must.  Please  send 
resume  tO: 

Human  Resources,  CMNM 
Ad  Director  Position 
RO,  Box  6607,  Avon  CO  81620 
Equal  Opportunity  Employer 


ART/GRAPHICS 


FANTASTIC  OPPORTUNITY! 

World  Championship  Wrestling  maga¬ 
zine  (a  Time  Warner  Company)  is  look¬ 
ing  to  fill  Art  Director’s  position. 
Responsible  for  the  design  and  look  of 
the  magazine,  working  in  conjunction 
with  the  publisher  and  Editor.  Thorough 
knowledge  of  Adobe  &  QuarkXPress 
software  are  essential.  Familiarity  with 
professional  wrestling  industry  is  desira¬ 
ble.  Please  have  resumes  sent  to: 

Ken  Leiker,  World  Championship  Wrestling 
2865  Log  Cabin  Drive,  Smyrna,  GA  30080 
E-mail:  Ken.Leiker@Turner,com 
Fax:  (404)603-3180 


"Art  should  force  you  to  understand,  to 
feel.  And  yet  HoHwikkI  has  seduced  us 
into  telieving  that  the  only  things  that 
matter  are  those  that  free  us  from  the  dol¬ 
drums  of  our  life." 

-Danny  Glo\er,  actor,  1999 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


Headquartered  in  Oakland,  California,  the  Maynard  Institute  is  a  23-year-old  national  non-profit  center  whose  mission  is  to  accelerate 
the  chances  necessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 


The  President/CEO  is  a  public  advocate  of  the  Institute's  mission  and  responsible  for  ibe  Institute's  financial  health,  program  devel 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  w  ith  exposure  to  business  side 

•  Well  respected  w  ith  solid  connections  w  ithin  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation:  Commensurate  with  qualifications  of  the  candidate.  Contract  offered. 

Application:  Letter  with  resume  and  three  references,  should  be  sent  to: 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70,  Seattle,  WA  9811 
Express  Delivery  Only:  1120  John  Street,  Seattle,  WA  98 1 09 
Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 
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CIRCULATION 


CIRCULATION  DIRECTOR 
A  seven-day  Massachusetts  newspaper, 
under  30,000  circulation,  is  seeking  a 
results-oriented  professional  to  manage 
its  circulation  department.  The  ideal 
candidate  is  a  self-starter  with  the  ability 
to  manage  a  union  staff,  maximize  collec¬ 
tions  of  accounts  receivable,  diversify  sub¬ 
scription  and  single  copy  sales  programs 
and  develop  and  implement  plans  to 
provide  high  standards  of  service. 

Qualified  candidates  are  experienced 
managers  ready  to  lead  their  own 
department  and  seek  to  be  challenged  to 
their  full  potential.  We  provide  an  excep¬ 
tional  starting  salary  and  benefits 
package  with  unlimited  growth  potential. 
Reply  in  confidence  to; 

Box  01343,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


DIVISION  MANAGER/CIRCULATION 
Are  you  looking  for  a  place  where  you  can 
make  a  difference?  Would  you  like  to  join 
the  team  of  an  exciting  and  dynamic 
circulation  department  in  coastal  Georgia? 
Savannah  Morning  News  is  looking  for  a 
Division  Manager  or  a  strong  District 
Manager  looking  for  advancement,  who 
can  lead/motivate  a  staff  of  District  Man¬ 
agers  to  achieve  circulation/sales.  If  you 
feel  you  are  this  person,  send  your 
resume  and  salary  requirements  tO; 

L.  Barnes,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31401 
Or  E-mail:  lbarnes@savannahnow.com 


CIRCULATION  MANAGER/SALES 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  aggressive  and 
experienced  individual  to  head  up  the 
sales  efforts  of  the  newspaper  to  help 
grow  paid  circulation,  including  home 
delivery  sales,  telemarketing,  crew, 
kiosk,  events,  NIE,  direct  mail  and  single 
copy  sales.  A  degree  and  five  years 
circulation  management  experience, 
excellent  communication  and  pres¬ 
entation  skills,  strong  budgeting  and 
mathematical  aptitude  plus  good  ana¬ 
lytical  and  decision-making  skills  re¬ 
quired.  Competitive  salary  and  excel-lent 
benefits  offered.  Please  send  resume 
including  salary  history  tO; 

Human  Resources 
The  Des  Moines  Register 
715  Locust  Street 
Des  Moines,  lA  50309 


HOME  DELIVERY  MANAGER 
The  Redding  Record  Searchlight  is  seek¬ 
ing  a  results  oriented  professionai  to 
manage  the  home  delivery  operations  for 
our  progressive  7-day  35,000  newspa¬ 
per.  Excellent  communication  and  lead¬ 
ership  skills  and  minimum  of  5  years 
experience  a  must. 

We  have  a  top  quality  product  and  are 
located  in  one  of  the  most  beautiful  and 
affordable  places  to  live  in  California.  We 
provide  a  competitive  salary,  excellent 
benefits  package  with  matching  401{k). 

If  you  think  you  have  what  it  takes,  send 
your  cover  letter,  resume  and  salary 
requirements  to: 

molson@redding.com 
Or  Fax:  (530)  225-8399 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Award  winning  suburban  Philadelphia 
newspaper  company  is  seeking  an  expe¬ 
rienced  circulation  professional  to  join 
our  management  team  as  Circulation 
Director.  In  this  position  you  will  have  a 
proactive  role  in  helping  us  develop  and 
implement  sales  initiatives  to  grow 
circulation  for  our  weekly  papers. 

The  ideal  candidate  will  be  a  highly 
motivated  self-starter  with  a  strong 
circulation  background.  Skills  required 
include  sales  and  marketing,  customer 
service,  operations,  distribution,  organi¬ 
zation,  budget  preparation,  and  com¬ 
puter  proficiency,  as  well  as  the  ability 
to  lead  and  motivate  a  circulation  staff. 
A  proven  track  record  of  growth  and 
increased  revenue  is  important. 

This  is  an  exciting  opportunity  for  the 
candidate  who  is  interested  in  the 
challenge  of  developing  and  implement¬ 
ing  our  strategic  plan  to  expand  circula¬ 
tion  and  drive  revenue  for  our  newspa¬ 
pers  in  this  upscale  market. 

In  addition  to  an  excellent  salary/ 
incentive  and  benefits  package  you  will 
find  an  opportunity  to  succeed  in  a 
results  oriented  environment  that  places 
value  on  initiative  and  creativity. 

Respond  with  resume  and  salary  history  to: 

Box  01357,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
EOE 


CIRCULATION  DIRECTOR 
Take  charge  individual  needed  to  direct 
circulation  department  of  growing  mid- 
western  newspaper.  Enjoy  small  town  liv¬ 
ing,  yet  close  to  the  big  city  (only  30- 
minutes  away).  Great  place  to  raise  a 
family.  We  are  part  of  an  aggressive, 
growing  newspaper  group.  Excellent 
opportunity  for  someone  who  can  work 
with  our  management  team  to  build 
circulation.  Contact: 

John  L.  Tucker,  Publisher 
The  Shawnee  News- Star 
PO.  Box  1688 
Shawnee,  OK  74801-1688 
Or  fax  to:  (405)273-4207 
E-mail;  jtucker@news-star.com 


CIRCULATION  DIRECTOR 
A  suburban,  rural  six-day,  under 
25,000,  in  NYC  metro  region  needs  pro- 
fesssional  circulation  director  to  lead 
staff  of  24  in  working  to  maintain  and 
build  circulation.  Must  be  sales-oriented 
to  work  with  department’s  creative  sales 
team.  We  want  to  get  into  distribution 
partnerships  and  need  someone  to  lead 
effort.  Must  have  solid  operational  expe¬ 
rience  to  lead  improvement  in  hard¬ 
working  distribution  force.  Excellent  start¬ 
ing  salary,  plus  car,  benefits  package 
and  growth  potential.  Reply  in  con¬ 
fidence  tO: 

Box  01363,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


Your  communication  link  to  the 
new.spaper  iiulustrv-  ever\-  week 
since  1884. 


CIRCULATION 


DISTRICT  &  ZONE  MANAGERS 
The  East  Valley  and  Scottsdale  Tribune 
Newspapers,  located  in  the  beautiful 
Phoenix  metropolitan  area,  are  recruiting 
District  Managers  and  Zone  Managers  to 
join  our  Circulation  team.  Successful 
candidates  for  both  positions  will  have  a 
passion  for  the  Circulation  field,  a  posi¬ 
tive  attitude,  and  a  demonstrated  ability 
to  achieve  results  in  customer  service, 
home  delivery  circulation  growth  and 
customer  retention.  Additional  Zone 
Manager  qualifications  include  a  mini¬ 
mum  of  3  years  successful  management 
experience  with  direct  supervisory 
responsibilities  for  at  least  5  individuals. 
The  Scottsdale  and  Mesa,  Arizona  com¬ 
munities  provide  year-round  sunshine 
with  excellent  schools  and  are  great 
places  for  your  family  to  call  home. 
Come  live,  work  and  play  in  our  para¬ 
dise!  Interested  candidates  should  sub¬ 
mit  resumes  with  cover  letter  and  salary 
requirements  to  Robert  Martin: 

Director  of  Circulation  Operations 
The  Tribune 

120  West  1st  Avenue,  Mesa,  AZ  85210 
Or  Fax:  (480)  898-6401 
Email:  kthorne@aztrib.com 


CIRCULATION  DIRECTOR 
The  Citizen,  a  Howard  Publications 
newspaper,  located  in  Auburn,  NY  is 
seeking  a  proven  sales  leader  to  head 
our  circulation  department.  The  qualified 
candidate  will  be  a  hands  on  leader  with 
the  ability  to  motivate  their  staff. 
Competitive  salary  and  benefits  package. 
Interested  candidates  should  send  their 
cover  letter,  resume  and  salary  require¬ 
ments  tO: 

Richard  J.  Emanuel,  Publisher 
The  Citizen 

25  Dill  Street,  Auburn,  NY  13021 
Or  E-mail  information  to  rjel@tds.net 


EDITORIAL 


ARTS  EDITOR  sought  by  30,000  circula¬ 
tion  alternative  weekly  in  South  Caro¬ 
lina’s  capital  city.  Send  resume,  clips  to: 
Amy  Singmaster,  Free  Times 
RO.  Box  8515,  Columbia,  SC  29202 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
Education  Week,  the  nation’s  premier 
newspaper  covering  precollegiate  educa¬ 
tion,  seeks  an  outstanding  news  editor  to 
join  a  six  -person  team  of  AMEs  responsi¬ 
ble  for  the  paper’s  day-to-day  manage¬ 
ment  and  longer-range  projects.  Must 
have  strong  news  sense,  interest  in 
policy-oriented  journalism,  excellent 
hands-on  editing  skills,  and  ability  to 
work  with  reporters  and  nurture  talent. 
Responsibilities  range  from  conceiving 
and  assigning  stories,  through  substan¬ 
tive  and  copy  editing,  to  headline  writing 
and  copy  fitting.  Prefer  5  years  experi¬ 
ence  in  a  news  organization,  including 
editing  experience.  Familiarity  with 
QuarkXPress  a  plus.  Excellent  benefits. 
Congenial  office  just  outside  Washing¬ 
ton,  D.C.  Send  resume,  work  samples, 
and  salary  expectations  tO: 

Education  Week 
Department  GC 
6935  Arlington  Road 
Bethesda,  MD  20814-5233 


ATTENTION  PAGE  DESIGNERS 
Work  for  one  of  the  world’s  best  designed 
newspapers.  The  Centre  Daily  Times,  a 
Knight-Rldder  newspaper  whose  top- 
quality  design  has  been  lauded  by  SND 
for  four  consecutive  years,  has  immediate 
openings  for  designer  in  news,  sports  and 
features.  Send  cover  letter,  resume,  and 
tear  sheets  to: 

Kim  Bird,  Center  Daily  Times 
RO.  Box  89,  State  College,  PA  16804 
Or  contact  Presentation  Editor,  Jim 
Koenigsaecker,  jkoenigs@centredaily.com 
for  more  information. 


BUREAU  REPORTER 
Reporter  needed  to  cover  three  parishes 
(counties)  in  bureau  office.  Self-starter 
with  excellent  time  management  skills 
necessary;  three  years  experience  mini¬ 
mum.  Bureau  is  in  charming  university 
city  50  miles  from  newspaper  offices. 
Send  resume  and  clips  tO: 

Joy  L.  Williford  The  Town  Talk 
RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 


EDITORIAL _  '  _ EDITORIAL 


MANAGING  EDITOR/ 
CORPORATE  ONLINE  COMMUNICATIONS ' 


Belo,  one  of  the  nation's  largest  media  companies,  is  seeking  a  managing 
editor  of  corporate  online  communications  to  be  responsible  for  the 
development,  supervision,  content  creation,  coordination,  and  day-to-day 
management  of  Belo's  corporate  Internet  and  Intranet  sites.  This  team 
player  will  have  Internet/Intranet  development  experience,  an  understand¬ 
ing  of  Web-based  technology,  excellent  writing  skills  and  the  ability  to 
work  in  a  fast-paced,  deadline-driven  environment. 

REQUIREMENTS:  Bachelor’s  degree  and  excellent  communication,  writ¬ 
ing  and  edi  ting  skills  with  3-5  years’  experience  within  the  Internet, 
broadcast,  video  or  related  fields.  Graphic  design  experience  a  plus.  Send 
resumes  to; 

Belo,  Corporate  Communications  Department 
RO.  Box  655237,  Dallas,  TX  75265-5237 
Fax:  (214)  977-2204  Email:  blc@belo.com 
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EDITORIAI. 


AWARD-WINNING  Midwest  daily 
(145,000  daily/201,000  Sunday)  seeks 
intelligent,  articulate,  sensitive  reporters 
for  high-profile  special  projects  and 
beats  including:  investigative  reporting; 
short-term  special  projects  on  local, 
state  and  national  issues;  higher  educa¬ 
tion,  and  regional  economic  devel¬ 
opment,  including  a  regional  airport  and 
seaport.  These  are  not  entry-level  posi¬ 
tions.  We  are  looking  for  the  best  and 
brightest.  Reporters  can  earn  more  than 
$52,000  a  year  top-scale  minimum, 
along  with  competitive  health  and  fringe 
benefits.  Please  send  cover  letter,  resume 
and  six  or  more  writing  samples  tO: 

Box  01346,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


BUREAU  REPORTER 
Do  you  have  an  inquisitive  nature  and 
desire  to  live  near  the  gulf  coast.  Live  in 
a  small  south  Texas  town  and  be 
responsible  for  news  coverage  and 
features.  40,000  daily  newspaper.  We’ll 
consider  new  grads  with  journalism 
degree  and  at  least  a  college  internship. 

E-mail:  pswan@vicad.com 
Or  Contact  Penny  Swan,  Victoria  Advocate 
(361)574-1275 


BUSINESS  COPY  EDITORAWRITER 
We  are  seeking  a  copy  editor/writer  to 
join  a  four-member  business  department. 
Applicant  should  have  experience  in  writ¬ 
ing  clean  copy,  editing,  headline  writing 
and  page  layout  using  QuarkXPress.  Back¬ 
ground  in  business  reporting  is  a  major 
asset.  This  person  will  handle  production 
of  the  business  and  stock  pages,  feature 
writing  and  special  projects. 

We  are  a  seven-day  operation,  publishing 
morning  and  afternoon  editions  Monday 
through  Friday  and  combined  editions 
Saturday  and  Sunday  mornings.  Circula¬ 
tion  is  70,000  daily  and  100,000  Sun¬ 
day.  Send  inquiries,  samples  to: 

Harry  J.  Deitz  Jr. 

Assistant  Managing  Editor 
Reading  Eagle/Times 
RO.  Box  582,  Reading,  PA  19603 
E-mail:  hdeit2@readingeagle.com 


BUSINESS  EDITOR 

The  Boston  Business  Journal,  a  25,000 
business  weekly  newspaper,  is  looking 
for  a  new  editor  to  oversee  a  newsroom 
staff  of  16  reporters,  editor  and 
researchers.  We  are  the  top  performing 
Business  Journal  in  American  City  Busi¬ 
ness  Journal’s  40  newspaper  chain. 
Qualified  candidates  should  be  veteran 
business  journalists  with  at  least  five 
years  of  editing/management  experience. 
Candidates  should  have  excellent  news 
judgment,  an  eye  for  design,  excellent 
editing  and  writing  skills,  and  a  com¬ 
petitive  drive  to  take  on  rival  pub¬ 
lications  in  a  prestigious  market.  Candi¬ 
date  must  work  well  with  people  and 
those  in  the  community.  If  you  are  look¬ 
ing  for  an  exciting  journalism  opportunity 
and  want  to  work  at  a  publication  where 
"Product  is  King",  send  your  resume  to: 

Jim  Menneto,  Publisher 

Boston  Business  Journal 
200  High  Street,  Boston,  MA  02110 
C6 
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BUSINESS  REPORTER 
The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  business  reporter  with  5 
years  experience.  Degree  in  Journalism 
or  English  required.  Full-time;  40  hours 
per  week.  Please  send  resume  and  work 
samples  to  Joy  L.  Williford: 

The  Town  Talk 

RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 

BUSINESS  REPORTER 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  reporter  to  fill  an 
opening  on  our  six-person  business  news 
desk.  The  beat’s  coverage  of  Madison 
and  the  surrounding  region  may  focus  on 
biotechnology,  food  issues  and  agribusi¬ 
ness,  or  banking,  insurance  and  real 
estate.  The  job  will  be  structured  to 
accommodate  interests  and  talents  of 
the  best  applicants.  Expect  lA  play  and 
project  opportunities. 

Send  a  resume,  cover  letter,  five  clips  and 
three  references  by  October  13, 2000  to: 

Wisconsin  State  Journal 
Attn:  Jennifer  Sereno  -  HRES 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail,  jobs@madison.com 

AFFIRMATIVE  ACTION/ 

EQUAL  OPPORTUNITY  EMPLOYER 


CITY  EDITOR:  12,000-circulation  7-day 
AM  seeks  hands-on  editor  with  strong 
focus  on  local  news.  Plan,  assign,  edit  and 
train  small,  enthusiastic  staff.  Mail  resume, 
samples,  references  and  salary  history  tO: 

Managing  Editor,  The  Saratogian 
20  Lake  Avenue 
Saratoga  Springs,  NY  12866 


CNN.COM  SEEKS  an  editor  for  its  space 
section.  The  editor  will  plan  and 
coordinate  coverage  with  on-air 
networks,  assign  and  copy-edit  daily 
articles,  and  conceptualize  and  develop 
multimedia.  At  least  four  years  journal¬ 
ism  experience,  with  at  least  two  years 
in  a  daily  newsroom,  required.  Produc¬ 
ing  or  editing  experience,  plus  experi¬ 
ence  covering  the  space  industry, 
strongly  preferred.  Send  replies  to: 

Dave  Ragals,  CNN  Interactive 
10  South  Tower,  One  CNN  Center 
Atlanta,  GA  30303 
Fax:  (404)  588-2100 
E-mail:  interactive.jobs@turner.com 


COPY  DESK/PAGE  DESIGNER 
Copy  desk  and  page  designer  for  small 
daily  newspaper.  Please  forward  resume 
and  copies  of  work  to: 

Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
E-mail:  smanning@bocanews.com 


DELAWARE  STATE  NEWS  seeks  copy 
editors  for  growing  operation.  We  offer 
competitive  pay,  benefits.  E-mail: 
awest@newszap.com  or  write  to  Andy 
West,  Delaware  State  News,  RO.  Box 
737,  Dover,  DE  19903. 
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COPY  EDITOR  SOUGHT 
Award-winning  Eastern  North  Carolina 
newspaper  seeks  copy  editor  for  pagina¬ 
tion  desk.  Background  in  journalism  or 
related  fields  a  must.  Experience  with 
QuarkXPress  or  DT  software  a  plus.  Com¬ 
petitive  salary,  benefits  in  brand-new 
office  facility.  Send  clips  and  resume  to: 
Rocky  Mount  Telegram 
ATTN:  Jeff  Herrin,  Editor 
800  Tiffany  Boulevard 
Rocky  Mount,  NC  27802 

COPY  EDITOR,  POLITICAL  REPORTER 
We’re  looking  for  a  copy  editor  and 
political  reporter  for  our  growing  staff. 
We’re  a  35,000  AM  in  the  mountains  of 
central  PA,  just  two  hours  from  Pit¬ 
tsburgh  and  Baltimore.  Reporter  will 
cover  local,  state  and  national  political 
scene  and  help  coordinate  election  cov¬ 
erage.  Copy  editor  should  be  proficient 
in  Quark)<Press.  We  offer  competitive 
salary  and  benefits,  including  a  401(k) 
plan.  Send  resume  and  clips  to: 

Ray  Eckenrode,  Managing  Editor 
Altoona  Mirror 

RO.  Box  2008,  Altoona,  PA  16603 


COPY  EDITOR 

Are  you  a  well-rounded  copy  editor  with 
a  flair  for  design?  Do  you  enjoy  the 
challenge  of  creating  an  eye-catching 
front  page  in  a  fast-paced  setting?  If  so, 
the  Hawaii  Tribune-Herald  on  the  Big 
Island  of  Hawaii  is  interested  in  your 
resume.  We  need  a  talented  copy  editor 
with  excellent  editing  and  design  skills  to 
assemble  Page  1  on  a  nightly  basis.  The 
ideal  candidate  will  be  equally  adept  at 
editing  copy,  writing  headlines  and 
designing  pages.  Strong  pagination  skills 
are  essential;  knowledge  of  QuarkXPress 
is  a  big  plus.  The  Tribune-Herald, 
located  in  Hilo,  has  a  circulation  of 
20,000  (23,000  on  Sundays)  and  is 
published  six  days  a  week.  Send 
resumes  and  work  samples  to: 

Editor  David  Bock,  Hawaii  Tribune-Herald 
RO.  Box  767,  Hilo,  HI  96721 
Resumes  can  be  sent  via  E-mail  (no 
attachments,  please)  to: 
davidbock@hawaiitribune-herald.com 


CORY  EDITOR 

Copy  editing  positions — Regional  and 
national  acclaim  and  prizes  have 
followed  the  Mobile  (Alabama)  Regis¬ 
ters’s  rise  to  become  one  of  the  South’s 
finest  dailies.  We’re  a  100,000  plus 
Newhouse  newspaper  known  for  bold 
reporting,  no-nonsense  editing  and  big 
enterprise.  Now,  seats  are  open  on  the 
news  copy  desk  that  is  helping  push 
standards  even  higher  and  taking  a  lead 
role  in  design  and  display.  Contact: 

Dewey  English,  Managing  Editor 
RO.  Box  2488,  Mobile,  AL  36652 


EXPERIENCED  REPORTER  for  small 
daily.  Reply  tO:  News  Chief,  P.O.  Box 
1440,  Winter  Haven,  FL  33882. 

Or  E-mail:  brunge@newschief.com 

FREELANCE  EDITOR  -  Monthly  Black 
business  publication  Send  resume  and 
writing  samples  to  the  Network  Journal, 
139  Fulton  Street,  Suite  407,  New  York, 
NY  10038.  Fax:  (212)  962-3537. 
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COPY  EDITOR 

The  Prague  Business  Journal,  a 
respected  16,000-circulation  English 
language  business  weekly  seeks  experi¬ 
enced  copy  editor  witn  a  strong  interest 
in  business.  The  job  requires  more  than 
the  average  copy  editing  job.  It  requires 
aggressive,  confident  re-writing  and  edit¬ 
ing  and  the  usual  headline  writing.  We 
offer  competitive  salary  and  a  great  work¬ 
ing  environment.  Interested  person 
please  send  your  resume  by  E-mail  to: 

Mark  Fazzone,  Publisher 
markf@pbj.cz 


COPY  EDITOR 

Work  in  one  of  the  most  exciting  news 
towns  in  the  country.  The  Las  Vegas 
Review-Journal,  with  a  weekday  circula¬ 
tion  of  172,000,  has  an  immediate 
opening  for  a  copy  editor.  Applicants 
should  have  at  least  three  years  of  expe¬ 
rience,  strong  headline  writing  and  copy 
editing  skills,  and  a  good  command  of 
English  and  AP  style.  Solid  computer 
abilities,  particularly  in  Macintosh  and 
pagination,  are  a  plus.  Interested 
journalists  should  send  resumes, 
references  and  work  samples  tO: 

News  Editor  Mary  Greeley 
Las  Vegas  Review-Journal 
RO.  Box  70,  Las  Vegas,  NV  89125 


CORY  EDITOR 

Wordsmith  needed  to  take  our  pub¬ 
lications  to  a  higher  level.  Copy  editing  for 
three  monthly  news  and  feature  pub¬ 
lications  covering  boating  and  woodwork¬ 
ing.  Experienced  journalist  who  is  expert 
at  both  writing  and  editing.  Must  be  impec¬ 
cable  with  grammar  and  style,  but  also 
able  to  make  an  impact  with  substance 
and  quality.  QuarkXPress  experience 
helpful,  but  job  is  mostly  about  words. 
Send  resume  and  salary  requirements  to: 

Ian  C.  Bowen,  Editorial  Director 
Soundings  Publications,  LLC 
35  Pratt  Street,  Essex,  CT  06426 


DAILY  INTERNET  news  service  and 
weekly  business  newspaper  seeks  editor 
who  combines  editing  skill  with  con¬ 
fidence  to  innovate.  Editor  will  use  wire 
copy  and  local  copy  produced  by  our  five 
reporters  to  scoop  competition  daily,  as 
well  as  working  on  weekly  newspaper 
and  its  special  sections.  3-7  years  busi¬ 
ness  reporting/editing  experience  re¬ 
quired.  Send  resume,  clips  to: 

Elizabeth  Cummings 
Central  Penn  Business  Journal 
101  N.  Second  Street 
Harrisburg,  PA  17101 


DO  IT  ALL 

Employee-owned,  7-day  newspaper 
seeks  entry-level  reporter  who  wants  to 
do  it  all  before  getting  a  beat.  We  need 
someone  to  write  about  anglers  fighting 
for  access  to  fishing  holes;  features  on 
kids  picking  potatoes;  to  deadline  crime 
stories;  to  reports  on  small-town  growth. 
Send  clips/resume  to: 

AME  Margaret  Wimbourne,  Post  Register 
RO.  Box  1800,  Idaho  Falls,  ID  83403 

www.edltorandpublisher.com 
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DESIGNER/COPY  EDITORS 
The  Seattle  Times  is  seeking  designer/ 
copy  editors  for  temporary  positions  in 
its  newsroom.  These  editors  will  “rove" 
among  the  News,  Features,  Business, 
Editorial  and  Sports  desks  to  fill  in  for 
other  newsroom  staff  as  they  go  through 
training  and  rollout  of  a  new  publishing 
system.  Candidates  must  have  a  famil¬ 
iarity  with  daily  newspapers,  strong 
word-editing  and  headline-writing  skills, 
layout  experience  (we  will  train  in  pagina¬ 
tion)  and  the  ability  to  work  a  flexible 
schedule.  This  is  an  excellent  opportunity 
to  gain  a  variety  of  newsroom  experience 
and  work  in  the  fast-paced  environment 
of  a  large  metropolitan  dally  newspaper 
that  makes  quality  journalism  para¬ 
mount.  To  apply,  please  post  your  cover 
letter  and  resume  via  The  Seattle  Times 
electronic  database  at: 
http;//recruiterl.  webhire.com/seatimes 
Or  E-mail:  seatimes@rpc.webhire.com 
Then,  mail  a  hard  copy,  including  work 
samples  to  Heidi  de  Laubenfels,  CCI 
System  Project  Manager,  RO.  Box  70, 
Seattle,  WA  98111.  No  phone  calls, 
please.  Only  finalists  will  be  contacted. 


EDITOR-IN-CHIEF  for  Idaho’s  best  com¬ 
munity  weekly  newspaper  in  Sun  Valley 
Resort  area.  Looking  for  a  newsroom 
leader  dedicated  to  the  best  in  journal¬ 
ism  in  a  competitive  market.  Should 
enjoy  working  with  staff  of  five  mostly  ear- 
ly-career  reporters.  Duties  include 
supervision  of  seasonal  weekend  edition 
and  twice-yearly  resort  magazine.  Com¬ 
petitive  salary  and  benefits,  plus  great- 
mountain  living.  Submit  resume,  writing 
samples  and  references  to: 

Pam  Morris,  Publisher 
Idaho  Mountain  Express 
RO.  Box  113,  Ketchum,  ID  83340 
Or  by  E-mail:  publisher@mtexpress.com 


EDITOR 

Arab  Bankers  Association  of  North  Amer¬ 
ica  (ABANA),  a  not-for-profit  organiza¬ 
tion  BASED  IN  NYC,  seeks  Editor. 
Developing,  editing,  designing  and 
supervising  all  publications  (newsletter. 
Membership  Directory,  conferences, 
etc.)  and  overseeing  the  web  site 
updates.  Reporting  on  events  and 
coordinating  mailings.  Inventory  control 
and  archiving  of  documents,  photo¬ 
graphs,  etc.  Proficiency  in  publishing 
software  and  knowledge  of  HTML  and 
JavaScript  would  be  plus.  Strong  com¬ 
munication,  editing  and  organizational 
skills  are  required.  Graphic  design  train¬ 
ing  and  photography  proficiency  a  plus. 
Five  years  experience  as  Editor  of  a 
newsletter  a  plus.  Knowledge  of  Middle 
East  a  must  and  knowledge  of  Arabic  a 
definite  plus.  B.A.  or  M.A.  journalism/ 
Middle  Eastern  studies  desirable.  Part- 
time  position  leading  to  full-time. 

ABANA,  Inc. 

RO.  Box  2249,  Grand  Central  Station 
New  York,  NY  10163 
abana@arabbankers.org 
www.arabbankers.org 


SPORTS  COLUMNIST 
The  (Columbia)  State  (120,000)  has  an 
opening  for  a  sports  writer’s  dream  job. 

E-mail:  btolley@thestate.com 
www.editorandpubMsher.com 
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EDITORIAL  OPENINGS 
Named  “Best  Business  Weekly”  for  the 
past  three  years  by  the  Society  of  Amer¬ 
ican  Business  Editors  and  Writers,  The 
Los  Angeles  Business  journal  has 
immediate  openings  available  for  a 
Deputy  Managing  Editor  and  enterprising 
Reporters  with  2-3  years  experience. 
Daiiy  and/or  business  reporting  experi¬ 
ence  a  plus.  Send  clips/resume  to: 

Michael  Stremfel,  Editor 
Los  Angeles  Business  Journal 
5700  Wilshire  Boulevard,  Suite  170 
Los  Angeles,  CA  90036 

EDITOR 

National  weekly  magazine,  American 
Profile,  seeks  regional  editor  to  conceive 
of,  assign,  and  edit  copy.  Minimum  five 
years’  experience  in  newspapers  or  mag¬ 
azines.  Knowledge  of  small-town  life  a 
plus.  Send  resume  and  cover  letter  to: 

Peter  Fossel,  Executive  Editor 
American  Profile  Magazine 
701  Murfreesboro  Road 
Nashville,  TN  37210 

ENTREPRENEURIAL  WRITER/EDITOR 
with  telecom,  energy  or  commodities 
experience  to  lead  new  service  for  fast¬ 
growing  Internet-based  business  publisher. 
Unlimited  career  potential,  generous 
salary,  bonus  and  stock  options  for  suc¬ 
cessful  candidate  at  this  dynamic  com¬ 
pany,  founded  by  ex-Dow  Jones  execu¬ 
tives.  Rich  Heidorn,  General  Manager: 

(215)  504-4288  ext.  203 
rich.heidorn@ipgdirect.com 

FINANCE  REPORTER 
No  nights?  No  weekends?  Decent  pay? 
Yes  to  all  three  at  Crain’s  Cleveland  Busi¬ 
ness,  a  weekly  business  newspaper  that 
seeks  a  reporter  to  cover  finance  and  the 
court.  Candidates  can’t  be  afraid  of  num¬ 
bers  of  corporate  annual  reports.  Mail, 
Fax,  or  E-mail  resume  and  clips  tO: 

Editor  Mark  Dodosh 
Crain’s  Cleveland  Business 
700  W.  St,  Clair  Avenue,  Suite  310 
Cleveland,  OH  44113 
Fax:  (216)  522-0625 
E-mail:  mdodosh@crain.com 

FLORIDA  DAILY 

40,000-circulation  AM  on  Florida  Gulf 
Coast  is  looking  for  a  reporter  to  cover  a 
growing  beach/resort  community  and  write 
news,  features  and  enterprise.  We  offer 
excellent  benefits,  great  place  to  live  and 
work.  Apply  with  letter,  resume,  5  clips  to: 
Managing  Editor  Colin  Lipnicky 
Northwest  Florida  Daily  News 
RO.  Box  2949 

Fort  Walton  Beach,  FL  32549 

ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)223-7894 
E-mail  agrinews@theramp.net 
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At  New  Times,  we  love  to  watch  your 
jaws  drop  when  our  writers  walk 
away  with  top  honors  for 
investigative,  political,  public 
service,  feature,  or  business 
reporting,  leaving  our  daily 
colleagues  empty-handed. 


And  it’s  not  just  local  journalism 
contests.  New  Times  staffers 
consistently  win  honors  in 
Missouri  Lifestyle,  Best  of  the  West, 
Benjamin  Fine,  James  Beard,  John 
Bartlow  Martin,  IRE,  Eugene 

Pulliam,  the  Livingstons,  the 
Maggies,  and  countless 
others.  Not  bad,  when  you 
consider  that  all  of  our  papers,  taken  together,  have 
about  as  many  reporters  and  editors  as  a  medium¬ 
sized  daily  newspaper. 

With  11  newspapers  and  more  than  a  million 
readers.  New  Times  Inc.  is  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los 
Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas 
City  PitchWeekly  •  St.  Louis  Riverfront  Times 
THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at: 

www.newtimes.com 
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EDITORIAI. 


FOOD  EDITOR/HOUSTON  CHRONICLE 


-HELP  WANTED- 


Are  you  a  gourmet  who  craves  a  shot  of 
grease  now  and  then?  A  journalist 
curious  about  how  readers  use  their 
kitchens?  A  reporter  who  loves  words, 
ideas  and  planked  salmon?  An  adven¬ 
turous  palate  who  yearns  to  discover  the 
best  restaurant  dishes  and  wine  lists  in 
town,  then  make  readers  swoon  over 
your  descriptions?  A  persnickety  cook 
who  can  translate  grams  to  teaspoons 
and  knows  when  to  make  recipe  substitu¬ 
tions?  The  Houston  Chronicle  is 
searching  for  an  editor  who  will  be 
responsible  for  food  and  dining  coverage, 
specifically  the  weekly  Food  and  Dining 
Guide  sections.  The  job  will  include  sec¬ 
tion  development,  writing  and  editing. 
Must  have  a  college  degree,  at  least  10 
years  experience  in  daily  newspaper  writ¬ 
ing  and  editing.  News  and  food  reporting 
a  must;  restaurant  criticism  a  plus. 
Respond  tO: 

Jane  R  Marshall,  Features  Editor 
Houston  Chronicle 
E-mail:  jane. marshall@chron, com 


GENERAL  ASSIGNMENTS  REPORTER 
The  Daily  Sentinel,  a  10,000-plus 
circulation  daily  newspaper  in  East 
Texas  is  looking  to  hire  a  general  assign¬ 
ments  reporter  ASAP.  The  ideal  candi¬ 
date  for  this  full-time  position  must  have 
a  degree  in  journalism  or  English  and 
have  some  writing  experience  for  a  daily 
or  weekly  newspaper.  The  Daily  Sen¬ 
tinel,  owned  by  Cox  Newspapers,  is  a 
stable  company  and  an  equal  opportunity 
employer.  We  offer  a  competitive  salary 
and  benefits  package.  We  encourage 
women  and  minorities  to  apply.  Send 
resume  and  clips  to: 

Robbie  Goodrich,  Managing  Editor 
The  Daily  Sentinel 
RO.  Box  630068 
Nacogdoches,  TX  75963 


INVESTIGATIVE  REPORTER 
The  Daytona  Beach  News-Journal  seeks 
an  experienced,  aggressive  investigative 
reporter  to  help  sustain  our  tradition  of 
hard-hitting,  prize-winning  journalism. 
We  want  an  energetic  digger  who  is 
skilled  in  working  sources,  probing  pub¬ 
lic  records  and  doing  computer-assisted 
research.  The  right  candidate  will  also 
be  a  polished  writer  who  can  produce 
well-crafted  stories  that  inform  readers 
and  provoke  action.  Send  letter,  resume 
and  clips  to  Don  Lindley: 

Executive  Editor,  The  News-Journal 
RO.  Box  2831 

Daytona  Beach,  FL  32120-2831 


IT'S  NEVER  COLD  in  sunny  Southwest 
Florida.  It  you’re  interested  in  working  on 
the  copy  desk  of  one  of  Florida's  fastest- 
growing  newspapers,  we  might  have  the 
job  for  you.  The  Sun  Herald,  located  on 
the  beautiful  Gulf  Coast,  is  looking  for 
sports  and  daily  copy  desk  staff.  Famil¬ 
iarity  with  QuarkXPress  and  some  expe¬ 
rience  is  desirable.  Send  resume  and 
examples  of  work  to  John  Hackworth, 
Sun  Herald,  23170  Harborview  Road, 
Charlotte  Harbor,  FL  33980  or  E-mail  a 
response  to  hackworth@sun-herald.com 


EDITORIAL 


LAW  &  ORDER  REPORTER 


Today’s  job  market  would  allow  an  expe¬ 
rienced  journalist  to  go  just  about  any¬ 
where.  Why  in  the  world  would  he  or 
she  want  to  come  to  Wilkes-Barre,  PA? 
Because... 


•  The  Times  Leader  is  a  feisty,  mid¬ 
sized  Knight  Ridder  daily  in  a  fiercely 
competitive  market 

•  Our  team-based  newsroom  allows 
closer  contact  between  reporters  and 
assigning  editors  and  fosters  an  atmo¬ 
sphere  that  gets  good  ideas  into  the 
paper 

•  Our  Knight  Ridder  affiliation  provides 
opportunities  for  career  training  and 
advancement 

A  newsroom  promotion  has  created  an 
opening  for  a  Law  &  Order  reporter,  cov¬ 
ering  cops,  courts  and  assorted 
mayhem.  Applicants  should  send  a 
resume,  five  clips  and  a  revealing  cover 
letter  to: 

Christopher  B.  Ritchie 
Development  Editor 
The  Times  Leader 
15  North  Main  Street 
Wilkes  Barre,  PA  18711 
(570)  829-7209  or  chrisr@leader.net 


LIFESTYLES  EDITOR 

If  you  have  the  ideas  and  editing  skills  to 
build  a  smart,  topical  lifestyles  section, 
we’ll  provide  the  tools  you  need. 
Supervise  a  daiiy  section  and  five 
reporters;  work  with  excellent  photo¬ 
graphers  and  designers.  We’re  a 
Newhouse  newspaper  in  a  growing,  cos¬ 
mopolitan  city  of  180,000.  Send 
resume,  tearsheets,  and  a  letter,  about 
you  and  your  blueprint  for  the  section,  tO: 

Melinda  Gorham,  Managing  Editor 
The  Huntsville  Times 
RO.  Box  1487,  Huntsville,  AL  35807 


MAKE  UP  DEPARTMENT 
NAPLES,  FL 

Work  in  a  tropical  paradise!  The  Naples 
Daily  News  has  an  opening  for  a  layout 
specialist  to  administer  Layout  8000 
Dummying  system.  Salary  commensurate 
with  experience.  Call  Bob  Smith  at  (941) 
263-4744  or  fax  resume  to  (941)  263- 
4708.  EOE/Drug  Free 

Naples  Daily  News 

1075  Central  Avenue,  Naples,  FL  34102 


THE  OMAHA  WORLD-HERALD,  with 
daily  and  Sunday  circulation  of  225,000 
and  275,000,  seeks  a  fine  arts/visual 
arts  reporter-reviewer.  Coverage  res¬ 
ponsibilities  focus  on  major  art  forms 
and  institutions,  including  opera, 
symphony,  ballet  and  art  museums,  in 
addition  to  a  monthly  column.  We’re 
seeking  someone  with  proven  knowledge 
and  expertise  and  the  facility  to  com¬ 
municate  with  readers,  artists  and  arts 
administrators.  This  position,  one  of  the 
newspaper’s  most  visible,  requires 
someone  who  displays  poise  in  the  pub¬ 
lic  eye.  Send  letter,  writing  samples  and 
resume  to: 

Pat  Waters,  Features  Editor 
Omaha  World-Herald 
1334  Dodge  Street 
Omaha,  NE  68102 


EDITORIAI. 


MANAGING  EDITOR 


New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  an 
immediate  opening  for  a  managing 
editor  at  its  paper  in  Kansas  City.  The 
ideal  candidate  will  have  a  strong  news 
background  and  excellent  management 
skills.  The  managing  editor  will  help 
writers  produce  quality  magazine-length 
news  stories  and  supervise  the  day-to- 
day  operations  of  the  editorial  depart¬ 
ment.  Fine  writing  and  editing  skills  are 
essential.  Qualified  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


MANAGING  EDITORS 
New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  immediate 
openings  for  managing  editors  at  its 
papers  in  Miami  and  Kansas  City.  The 
ideal  candidate  will  have  excellent  news 
judgment,  superior  management  skills 
and  the  ability  to  help  staff  writers  pro¬ 
duce  quality  magazine-length  news 
stories.  The  managing  editor  supervises 
the  day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  pro¬ 
cess  will  include  an  extensive  editing 
test.  Qualified  candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
RE:  Managing  Editors/E&P 


MANAGING  EDITOR 


Fast  growing  daily  newspaper,  15,000-(- 
circulation,  seeking  professional,  experi¬ 
enced  managing  Editor  to  help  pub¬ 
lication  achieve  its’s  enormous  potential. 
Outstanding  work  environment  and 
extremely  competitive  salary 
($65,000-f)  for  the  dedicated  individual 
who  can  lead  people  effectively  while 
helping  maintaining  editorial  focus. 
Great  living  conditions  and  benefits  for 
someone  who  can  adjust  to  clean  air, 
un-congested  roads  and  a  fantastic 
climate.  Top  quality  schools,  medical 
facilities  and  entertainment  all  within 
easy  reach.  Please  submit  resume  tO: 

Box  01351,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


MAKE  HISTORY  WITH  US 


The  new  San  Francisco  Examiner  is  now 
hiring  talented,  energetic  and  web-saavy 
journalists  to  be  charter  employees  for 
the  first  metro  daily  of  the  21st  Century. 
We’re  looking  for  reporters,  section 
editors,  internet  editors,  copy  editors  and 
page  designers.  Bay  Area  journalists  are 
encouraged  to  apply.  Send  resume/work 
samples  to  Martha  Steffens: 

VP  Content/Executive  Editor,  SF  Examiner 
1213  Evans  Avenue 
San  Francisco,  CA  94124 


Or  E-mail:  msteffens@sfexaminer.com 
No  calls,  please 


EDITORIAL 


MANAGING  EDITOR 

The  North  Lake  Tahoe  Bonanza  is  look¬ 
ing  for  an  experienced  key  individual  to 
demonstrate  leadership  in  the  position  of 
Managing  Editor.  This  bi-weekly,  with  a 
circulation  of  6,200  offers  a  great  loca¬ 
tion  to  work  and  benefits.  Send  your 
resume  to: 


North  Lake  Tahoe  Bonanza 
Attn:  Office  Manager 
917  Tahoe  Boulevard,  Suite  100 
Incline  Village,  NV  89450 


MANAGING  EDITOR 

The  Greensburg  Daily  News,  a  6,400  six- 
day  a  week  publication  serving 
Greensburg  and  Decatur  County  in 
Southeastern  Indiana  is  seeking  a  manag¬ 
ing  editor  to  lead  its  newsroom. 

Along  with  strong  news  background,  the 
candidate  should  possess  management 
and  leadership  skills.  The  managing 
editor  supervises  the  day-to-day  opera¬ 
tions  of  the  eight-person  editorial 
department;  coaches  writers  and  edits 
stories;  is  responsible  for  maintaining 
and  developing  a  news  budget;  plans  for 
short  and  long  term  projects;  will  work 
well  with  two  other  managing  editors  at 
our  neighboring  sister  publications;  will 
work  closely  with  the  circulation 
department;  and  will  serve  in  a  communi¬ 
ty-minded  capacity.  You  will  also  be 
expected  to  cover  certain  beats  and  write 
stories  as  necessary.  Our  readers  expect 
and  receive  local  content  in  their  news- 
pa  oer. 

Greensburg,  IN  is  located  50  minutes 
east  of  Indianapolis  and  55  minutes 
west  of  Cincinnati,  Ohio.  Louisville,  KY, 
is  just  two  hours  south  of  this  city 
known  for  its  tree  growing  in  the  court¬ 
house  tower. 

Send  a  resume  and  cover  letter  explain¬ 
ing  your  thoughts  about  the  role  a  small¬ 
town  newspaper  should  play  in  its  com¬ 
munity  and  why  you  deserve  to  be 
chosen  as  the  new  leader  of  South¬ 
eastern  Indiana’s  Foremost  Newspaper, 
the  Greensburg  Daily  News.  Reply  to: 
jemswell@seidata.com 
Publisher  Jeff  Emsweller 
Greensburg  Daily  News 
RO.  Box  106,  Greensburg,  IN  47240 


MANAGING  EDITOR 

Great  opportunity  to  lead  an  eager  and 
talented  staff  at  our  5,600  daily  in  uni¬ 
versity  town  and  prime  recreation  area 
only  90  miles  east  of  Seattle.  Send 
resume  to  Bill  Kunerth,  Daily  Record: 

401  N.  Main  Street 
Ellensburg,  WA  98926 
Or  E-mail:  bkunerth@kvnews.com 


NEWS  EDITOR  needed  for  recently  con¬ 
verted  AM  to  craft  a  top-notch  package 
of  local,  state  and  national  news. 
Excellent  copy  editing,  pagination  and 
people  skills  required.  Night  and 
weekend  work  involved  at  the  20,000 
daily  that  wins  awards  for  local  news  cov¬ 
erage.  Send  resume  and  clips  tO: 

Ginny  Wray,  Editor,  Martinsville  Bulletin 

RO.  BOX3711,  Martinsville,  VA 241 15 


Or  Call  (800)  234-6575  before  4  p.m. 
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NEW  MEDIA  DIRECTOR 
The  Oak  Ridger  (TN)  is  seeking  applicants 
for  a  position  responsible  for  coordinating 
content,  sales  and  continued  development 
of  the  newspaper's  web  sites.  Must  be 
able  to  work  with  all  newspaper  depart¬ 
ments  in  creating  and  maintaining 
excellent  consumer  content  and  business 
on-line/interactive  services.  Degree  in 
journalism  and  management  experience 
preferred.  Candidate  must  have  the  ability 
to  analyze  Internet  opportunities  and  take 
advantage  of  them  creatively,  while  build¬ 
ing  a  team  of  collaborative  experienced 
web  professionals.  To  apply  contact: 

Pete  Esser,  Publisher 
The  Oak  Ridger 

PO.  Box  3446,  Oak  Ridge,  TN  37831 
Fax  (865)  220-5460 
pjesser@oakridger.com 
We  are  a  division  of  Morris  Communica¬ 
tions  Corporation  EOE  M/F 


NEWS  DESIGNER 

If  you  are  an  experienced  journalist  who 
would  like  to  join  the  design  staff  of  our 
growing,  award-winning  community 
newspaper,  you  are  the  person  we  are 
looking  for! 

REQUIREMENTS:  knowledge  in  front¬ 
page  and  features  design  under  deadline 
pressure,  three  years  experience  and 
Bachelor’s  degree  a  must.  Knowledge  in 
Photoshop,  QuarkXPress,  Illustrator  and 
Freehand  a  plus, 

BENEFITS:  four-day  workweek,  com¬ 
petitive  salary  and  quality  benefits 
package.  Just  30  miles  from  Rocky 
Mountain  National  Park  and  a  short 
drive  to  Denver  area. 

Please  submit  resume  and  work  samples 
tO: 

Human  Resource  Department 
Daily  Reporter-Herald 
RO.  Box  59,  Loveland,  CO  80539 


NEWS  DESIGNER 

The  Sacramento  Bee,  one  of  the  nation’s 
most  respected  newspapers,  needs  a 
news  designer  with  a  passion  for  visuals 
and  a  respect  for  words. 

The  Bee,  the  flagship  of  McClatchy 
Newspapers,  Is  ranked  21st  in  general 
excellence  by  the  Columbia  Journalism 
Review.  It’s  a  350,000-circulatlon 
newspaper  with  a  rich  tradition  of 
award-winning  journalism.  And  as  Cali¬ 
fornia’s  capital  newspaper,  it’s  an  influen¬ 
tial  voice  in  one  of  the  most  diverse, 
exciting  places  in  America.  San  Fran¬ 
cisco  and  Lake  Tahoe  are  within  2-hour 
drives,  but  despite  that,  the  cost  of  living 
is  relatively  moderate. 

The  skills  most  valued  are  creativity, 
news  judgment  and  the  ability  to  work 
well  with  many  departments.  Pagination 
skills  are  a  plus,  since  The  Bee  is  in  the 
latter  stages  of  conversion  to  a  Unisys 
Hermes  system.  We’re  also  beginning  a 
major  redesign,  so  there  is  a  great  deal 
of  opportunity  to  make  an  impact. 

Please  reply  to: 

Robert  Casey,  Sunday  Editor 
The  Sacramento  Bee 
RO.  Box  15779,  Sacramento,  CA  95852 
E-mail:  bcasey@sacbee.com 

www.editorandpublisher.com 


EDITORIAL 


NEWS  EDITORS 

The  Daily  Star,  a  20,000-circulation  AM 
on  the  western  edge  of  the  Catskills  in 
upstate  New  York,  has  upcoming  open¬ 
ings  for  experienced  copy  editors  with 
story  editing,  headline  and  layout  experi¬ 
ence.  Applicants  should  have  a  working 
knowledge  of  the  rules  of  grammar,  AP 
style,  QuarkXPress  and  current  events. 
Hours  are  3:30  p.m.  to  midnight. 

The  position  is  located  in  Oneonta,  in  the 
beautiful  Susquehanna  Valley.  Oneonta  is 
a  college  town,  with  education  and  health 
care  as  its  two  main  industries.  The  area 
is  generally  clean  and  safe. 

The  position  is  located  here  in  our  main 
Oneonta  office,  and  has  primarily 
daytime  hours.  Please  respond  with 
resume  and  tearsheets  or  clips  tO: 

Cary  Brunswick,  Managing  Editor 
The  Daily  Star 

RO.  Box  250,  Oneonta,  NY  13820 
Fax  materials  to  (607)  432-5707 
E-mail:  cary@thedailystar.com 

NEWS  EDITOR 

The  Daily  Dispatch,  a  10,000  morning 
paper,  seeks  the  number  two  person  in 
the  newsroom.  Excellent  staff.  Join  a 
great  company  -  Paxton  Media  Group. 
Reply  to  (ilenn  Craven,  The  Daily  Dis¬ 
patch,  304  S.  Chestnut  Street,  Hen¬ 
derson,  NC  27536  or  E-mail  to: 

gcraven@hendersondispatch.com 

NEWS  REPORTERS 

The  Lebanon  Daily  News,  a  21,600- 
circulation  daily  in  central  PA,  has  an 
immediate  opening  for  news  reporters. 
Experience  a  plus,  but  entry-level  appli¬ 
cants  who  write  well  and  demonstrate 
solid  news  judgment  will  be  considered. 
Send  clips  and  resume  to: 

K.G.  Keane,  Lebanon  Daily  News 
718  Poplar  Street,  Lebanon,  PA  17042 


STATE  CAPITAL  REPORTER 
Do  you  have  the  courage  to  zig  when 
other  reporters  zag?  The  initiative  to 
work  independently  while  keeping  your 
editors  in  the  home  office  informed?  The 
proven  ability  to  turn  a  strong 
investigative  piece? 

Yes?  Let’s  talk.  The  Times  Leader,  a 
Knight  Ridder  newspaper,  has  reopened 
its  search  tor  a  State  Capital  Reporter. 
This  newly-created  position,  based  in 
Harrisburg,  PA,  requires  a  minimum  of 
four  years  daily  reporting  experience. 
Applicants  should  send  a  resume,  five 
clips  and  a  cover  letter  explaining  how 
you  could  make  readers  in  Wilkes-Barre 
care  about  what’s  happening  in  Har¬ 
risburg  tO: 

Christopher  B.  Ritchie 
Development  Editor 
The  Times  Leader 
15  North  Main  Street 
Wilkes  Barre,  PA  18711 
(570)  829-7209  or  chrisr@leader.net 


MANAGING  EDITOR 

Do  you  love  politics,  privatization  and 
pilsner?  If  so,  you  just  might  be  the 
managing  editor  this  high  caliber  news¬ 
paper  is  looking  for.  For  more  informa¬ 
tion  and  other  available  positions,  see 
our  Website  at:  www.praguepost.com 


PAGE  DESIGNER 

The  Kalamazoo  Gazette  is  looking  for  a 
page  designer  to  join  our  Design  Team. 
We’re  seeking  someone  with  creative 
ideas  who  can  design  news  and  feature 
pages.  In  addition  to  strong  design  skills 
we  are  looking  for  someone  with  a  love 
of  great  photos,  a  keen  interest  in  local/ 
national/world  news  and  excellent  skills 
In  spelling  and  grammar.  Experience  in 
Freehand  and  creating  informational 
graphics  a  plus.  Affirmative  Action/Equal 
Opportunity  Employer.  Send  cover  letter, 
resume  and  a  dozen  work  samples  by 
October  4  to: 

Kristine  Pioch 
Kalamazoo  Gazette 
RO.  Box  2007 
Kalamazoo,  Ml  49003 

SELF-STARTING  CREATIVE  editor  sought 
for  national  award  winning  weekly  In 
Wyoming  mountain  community.  This 
hands  on  position  entails  managing  strong 
writing  staff,  editing  copy  as  well  as  writ¬ 
ing,  photography  and  layout.  Salary 
depend  on  experience  with  benefits. 

E-mail  resume  to:  atticus@trib.com 


RAGE  DESIGNERS 

The  Gazette  in  Colorado  Springs  is 
searching  for  2  page  designers  (1  expe¬ 
rienced  in  working  with  graphics)  to 
work  with  our  universal  desk,  ^nd  clips 
and  resume  to: 

Jerry  Herman,  The  Gazette 
30  S.  Propsect  Street 
Colorado  Springs,  CO  80903 
Or  E-mail:  jherman@gazette.com 


POLICE/COURT  REPORTER 
The  Daily  Star  seeks  a  reporter  with 
strong  writing  skills  and  a  zeal  for  cover¬ 
ing  interesting  crimes.  Check  us  out  at: 

www.hammondstar.com 
and  send  resume,  clips  to  Lil  Mirando, 
Daily  Star,  RO.  Box  1149,  Hammond, 
LA  70404.  Orstaredit@i-55.com 


MANAGING  EDITOR  sought  by  30,000 
circulation  alternative  weekly  in  South 
Carolina’s  capital  city.  1  year  editing  expe¬ 
rience  required.  Send  resume,  clips  to: 

Amy  Singmaster,  Free  Times 
RO.  Box  8515,  Columbia,  SC  29202 
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OPPORTUNITIES 

Birder's  World  Magazine 
Trains.com 

Kalmbach  Publishing  Co.  is  one  of  the  most  successful  hobby  maga- 
zine/book  publishers  in  the  co  untry  and  has  an  extensive  Internet 
presence.  Immediate  editorial  positions  are  available  for  candidates 
with  solid  editing  and  writing  experience;  excellent  grammatical  skills, 
and  computer  proficiency  (particularly  MS  Word).  Bachelor’s  degree  in 
English,  Journalism  or  Liberal  Arts  preferred. 

Associate  Editor,  BIRDER’S  WORLD  -  A  national  magazine  and  a 
leading  authority  in  the  birding  field,  seeks  a  creative  and  efficient 
editor,  with  a  flair  for  strong  titles,  leads  and  sparkling  visual  presenta¬ 
tion  and  a  minimum  of  3  years  of  writing/editing  experience.  Strong 
general  feature  writing/editing,  magazine  experience,  and  an  interest 
in  birds,  gardening,  and  nature  are  definite  pluses. 

Associate  Editor,  TRAINS.COM  -  A  definitive  website  offering  a  huge 
variety  of  content  related  to  railroads,  scale  model  trains  and  toy  trains. 
Successful  candidate  will  be  responsible  for  developing  content  for  this 
new  mega  site  and  should  have  knowledge  of  the  toy  train  collecting 
and  operation  hobby. 

We  offer  an  excellent  benefits  package  that  includes  401  (k)/  profit 
sharing  and  relocation  assistance.  Our  offices  are  located  in  a  beautiful 
western  suburb  of  Milwaukee,  Wisconsin.  Qualified  candidates  should 
submit  a  resume  and  cover  letter  detailing  related  experience  AND 
SALARY  REQUIREMENTS  to:  Human  Resources  Department, 
EDT-1,  Kalmbach  Publishing  Co.,  21027  Crossroads  Circle,  P.  0. 
Box  1612,  Waukesha,  Wl  53187-1612.  Fax  (262)  796-0739. 
E-mail:  hr@kalmbach.com 

Visit  our  Web  site:  www.kalmbach.com 
Equal  Opportunity  Employer 
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PAGE  DESIGNER 

The  Ann  Arbor  News  has  an  opening  for 
an  experienced  page  designer  on  our 
brand  new  design  desk.  We  are  a  grow¬ 
ing  afternoon  daily  in  a  vibrant  university 
town.  Our  design  team  will  benefit  from 
new  offset  presses,  an  off-site  printing 
facility,  a  complete  redesign  of  our  paper 
and  a  brand  new  editorial  pagination 
system.  We're  looking  for  someone  com¬ 
mitted  to  breaking  news  who  can  help 
us  explore  visual  options  in  story  pres¬ 
entation.  Great  benefit  package  includes 
401(k),  pension,  dental  and  health 
plans.  Candidates  should  be  experienced 
with  Photoshop,  Illustrator  and  QuarkX¬ 
Press.  Applicants  should  send  resumes 
and  page  samples  to: 

News  Editor  Andy  Chapelle 
The  Ann  Arbor  News 
340  E.  Huron  Street 
Ann  Arbor,  Ml  48106-1147 
The  Ann  Arbor  News  is  an 
Equal  Opportunity  Employer 


POLITICAL  JOURNALIST 
To  collect  from  various  sources  (such  as 
press,  news  agencies,  TV,  Internet,  etc.), 
analyze,  sort,  translate,  summarize  and 
combine  current  information  on  world, 
regional,  and  U.S.  internal  and  interna¬ 
tional  politics  to  produce  articles,  essays 
and  columns  published  in  a  Polish  lan¬ 
guage  weekly  magazine.  The  finished 
materials  must  be  free  of  spelling, 
stylistic  and  other  errors,  and  must  be 
checked  for  omissions,  incorrect  choice 
of  words,  idioms,  and  phrases,  and 
unclear  or  unfinished  sentences,  accord¬ 
ing  to  Polish  grammar  and  spelling  rules 
(and  corrected),  and  be  true  as  to  the 
factual  and/or  historical  contents.  Must 
operate  PC  computer  (publishing  soft¬ 
ware). 

One  year  of  experience,  and  Bachelor’s 
Degree  in  Liberal  Arts  required.  Degree 
in  Political  Science  is  acceptable.  40 
hours/week,  9a.m. -5p.m.  Mon-Fri. 
$12. 95/hour  Chicago.  Applicants  must 
show  proof  of  legal  authority  to  work  in 
the  US.  Send  resumes  to  Illinois 
Department  of  Employment  Security, 
401  S.  State  Street,  7  North,  Chicago, 
IL  60605.  Attn:  Arlene  Thrower. 
Reference  #V-IL22861-T.  An  Employer 
Paid  Ad.  NO  CALLS-SEND  2  COPIES  OF 
BOTH  RESUME  AND  COVER  LETTER. 


REPORTER 

40,000  circulation  AM  daily  in  Central 
Washington  is  looking  for  a  self- 
motivated,  resourceful  reporter  for  our 
bureau  in  the  Lower  Yakima  Valley.  We 
need  a  reporter  who  can  spot,  explore, 
understand  and  clearly  explain  subjects 
in  diverse  and  rapidly  changing  com¬ 
munities.  Two  years  on  a  daily  preferred, 
but  applicants  with  strong  weekly  news¬ 
paper  experience  or  recent  grads  with 
solid  daily  internships  may  be  con¬ 
sidered.  Spanish-language  skills  a  plus. 
Send  a  resume  and  writing  samples  to: 

Human  Resources  Department 
Yakima  Herald-Republic 
RO.  Box  9668,  Yakima,  WA  98909 
We  are  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity  employer. 


REPORTER:  The  Town  Talk  in  Alex¬ 
andria,  Louisiana  seeks  a  talented 
reporter  with  1-3  years  experience. 
Degree  in  Journalism  or  English 
required.  May  include  evenings  and 
weekends.  Please  send  resume,  cover  let¬ 
ter  and  work  samples  to: 

Joy  L.  Williford,  The  Town  Talk 
RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 


REPORTER 

Business  First  of  Louisville,  an  American 
City  Business  Journals  newspaper  - 
www.bizjournals.com/louisville  -  seeks 
an  aggressive,  experienced  reporter. 
Qualified  candidate  is  a  self  starter  with 
at  least  2-3  years  of  newspaper  report¬ 
ing  experience.  Send  resume,  clips  to: 
Editor,  Business  First 
RO.  Box  249,  Louisville,  KY  40201 
Or  E-mail  to:  louiville@bizjournals.com 


REPORTER 

Experienced  general  assignment  reporter 
for  small  daily  newspaper.  Please  send 
resume  along  with  copies  of  work  to: 
Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
Email;  smanning@bocanews.com 


REPORTER 

General  assignment  reporter  wanted  for 
a  small,  but  lively,  daily  in  beautiful  west 
central  Michigan.  We’re  an  award¬ 
winning  paper  that  does  many  things 
small  dailies  seldom  do.  We  value 
creativity,  initiative  and  good  writing. 
Some  experience  preferred,  but  will  con¬ 
sider  a  recent  graduate.  Contact: 

David  L.  Felts,  Editor 
The  Daily  News 

109  N.  Lafayette,  Greenville,  Ml  48838 
Or  call  (616)  754-9303  ext.  3032 
EOE  M/F/V/H 


REPORTER 

LocalBusiness.com  -  the  online  local 
business  news  network  -  seeks  an  expe¬ 
rienced  reporter  in  Philadelphia  to  cover 
daily  news.  Several  years  of  business 
reporting  experience  is  required.  If  you 
want  to  be  part  of  a  news  revolution, 
send  cover  letter  and  clips  to: 

rteaff@localbusiness.com 
and  check  our  site:  www.localbusiness.com 
Competitive  salary  plus  equity.  Reporters 
work  from  home  as  part  of  a  virtual 
newsroom. 


REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award¬ 
winning  daily  in  northeastern  Ohio.  If 
you’re  a  solid  writer  and  reporter  and 
want  to  improve  your  skills,  drop  us  a 
line.  You’ll  never  find  another  newspaper 
with  such  an  exciting  news  atmosphere. 
Send  cover  letter,  resume  and  clips  to: 
Anthony  G.  Paglia,  The  Vindicator 
RO.  Box  780,  Youngstown,  OH  44501 


REPORTER 

Looking  for  a  great  place  to  learn  the 
ropes?  Or  a  place  to  show  what  you  can 
do?  The  Evening  Sun,  a  21,000- 
circulation  afternoon  daily  in  southcentral 
PA,  needs  an  energetic  and  aggressive 
reporter  who  loves  news  and  news  report¬ 
ing.  Send  resume  and  clips  tO: 

Lori  Goodlin,  editor,  The  Evening  Sun 
1356  Baltimore  Street,  Hanover,  PA  17331 
Great  working  environment,  competitive 
salary  and  401(k). 

REPORTER 

One  of  the  nation’s  best  large  community 
newspapers  seeks  full-time  reporters. 
We’re  a  century-old  20,000-circulation 
Hamptons  weekly  seeking  a  versatile 
journalist  who  can  tell  the  stories  our 
readers  care  about.  Competitive  salary; 
benefits  including  401(k)  and  profit- 
sharing.  Send  resume  and  clips  to: 

Editor,  The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  11969 


REPORTER 

Prescott  Newspapers,  Inc.  is  looking  for 
an  experienced  general  assignment 
reporter.  Full  time  position,  with  bene¬ 
fits,  to  cover  news  in  the  Verde  Valley, 
AZ  area  for  approximately  six  months 
and  then  be  located  in  the  Prescott  AZ 
area.  Journalism  degree  and  previous 
experience  working  for  a  daily  newspa¬ 
per  preferred.  Send  resume  and  writing 
samples  to  Personnel  Director: 

Prescott  Newspapers,  Inc. 

RO.  Box  312,  Rrescott,  AZ  86302 
Or  Fax:  (520)  777-8625 
RNI  is  an  EOE 


REPORTERS -FLORIDA 
Can  you  see  the  human  drama  in  a 
police  story? 

Can  you  understand  the  bureaucrats  and 
politicians,  then  write  for  real  people? 
Can  you  produce  stories  that  grab 
readers? 

If  not,  do  you  want  to  learn? 

The  Stuart  News/Port  St.  Lucie  News, 
the  dominant  paper  on  Florida’s  rapidly 
growing  Treasure  Coast,  seeks  ag¬ 
gressive  reporters  challenged  by  compe¬ 
tition  and  a  fast-changing  community. 
Opportunity  is  terrific  (as  is  the 
weather.)  Send  a  brief  cover  letter,  clips 
and  resume  to: 

Dan  Lovely,  Metro  Editor 
E-mail:  lovely@stuartnews.com 
The  Stuart  News/Port  St.  Lucie  News 
1939  S.  Federal  Highway 
Stuart,  FL  34995 
Web  site:  www.tcpalm.com 
EOE  DFWP 


REPORTER 

San  Diego’s  only  daily  business  paper 
seeks  full-time  reporter.  Cover  general  busi¬ 
ness  news.  Develop  sources,  story  ideas, 
cover  several  beats.  Journalism  experience 
a  must,  daily  paper  a  plus.  Must  be  willing 
to  relocate  at  own  expense.  Resumes  may 
be  faxed  or  E-mailed  to: 

hr@sddt.com 
Fax  (619)239-5716 


REPORTERS 

Expanding  daily  15,000-i-  circulation 
needs  experienced  professionals  to  cover 
a  diverse  range  of  topics  including  state, 
local  politics,  business,  sports,  lifestyle 
features  and  economic  development  in 
one  of  the  country’s  fastest  growing 
media  market.  Salary  ($30,000-1-)  and 
benefits  competitive  with  the  big  city  but 
in  a  small  town  area.  Climate  lifestyle 
and  recreational  opportunities  in  our 
area  are  second  to  none.  Please  send 
resume  to: 


SPORTS  EDITOR 

The  Evening  Sun,  a  21,000-circulation 
newspaper  in  southcentral  PA,  needs  an 
energetic,  organized  sports  nut  to  head 
up  a  4-man  department.  Must  know 
how  to  write  a  great  sports  feature  as 
well  as  coach  and  edit  others.  Pagina¬ 
tion  required.  We  cover  high  schools, 
two  colleges,  some  Penn  State,  Balti¬ 
more  and  Washington  sports.  Send 
resume  and  clips  tO: 

Lori  Goodlin,  Editor,  The  Evening  Sun 
1356  Baltimore  Street,  Hanover,  PA  17331 


SPORTS  REPORTER 

We  cover  prep  to  pro  (mostly  prep,  but 
our  prep  is  really  good).  The  Daily  Star 
seeks  a  reporter  with  strong  skills  in  writ¬ 
ing  and  page  design  for  our  3-person 
sports  desk.  Check  us  out  at: 

www.hammondstar.com 
Send  resume,  clips  to  Lil  Mirando,  Daily 
Star,  RO.  Box  1149,  Hammond,  LA 
70404.  Orstaredit@i-55.com 


SPORTS  EDITOR  needed  for  20,000  AM 
daily  in  the  heart  of  NASCAR  territory  in 
Southside  Virginia.  We  need  a  hands-on 
editor  who  can  cover  a  game,  edit  the 
copy,  paginate  the  section,  manage  a 
two-person  staff  and  be  part  of  a  great 
newsroom  team  that  thrives  on  team 
players  and  local  sports. 

REPORTER  also  needed  to  cover  gov¬ 
ernment  and  general  assignment  news 
and  feature  stories.  Experience  preferred 
but  new  grads  and  weekly  reporters  also 
should  apply. 

Send  resume  and  clips  tO: 

Ginny  Wray,  Editor,  Martinsville  Bulletin 

RO.  Box3711,  Martinsville,  VA 241 15 
Or  call  (800)  234-6575  before  4p.m. 


SPORTS  WRITER 

The  Herald,  a  32,000  circulation  daily 
in  Rock  hill.  South  Carolina,  has  an 
immediate  opening  for  a  sports  writer  to 
cover  college  football  and  basketball,  the 
Charlotte  Hornets  of  the  NBA  and  other 
general  assignments.  The  position 
includes  some  desk  duty.  Experience 
preferred,  but  entry  level  candidates  will 
be  considered.  Send  cover  letter,  writing 
samples  and  references  to: 

Gary  McCann,  Sports  Editor 
The  Herald 

RO.  Box  11707,  Rock  Hill,  SC  29731 
E-mail:  gmmcann@heraldonline.com 
Fax:  (803)329-4021 
EOE 
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SPORTS  DESK  AND  LAYOUT  OPENING 
Position  includes  daily  layout,  special 
editions,  special  pages  at  The  Press  of 
Atlantic  City  (NJ).  Candidate  needs  to  be 
creative  and  have  strong  editing  and 
layout  skills  for  challenging  desk 
opportunity  on  newspaper  that 
emphasizes  local  sports  blended  with 
regional  pro  and  local  college  coverage. 
Send  resume  to; 

Michael  Shepherd,  Sports  Editor 
1000  W.  Washington  Avenue 
Pleasantville,  NJ  08232 
Or  E-mail;  mhs@pressplus.com 


REPORTER 

The  Daily  Item  is  seeking  an  experienced 
reporter  to  join  our  team  of  community 
journalists  at  28,000-daily  in  central 
Pennsylvania.  A  great  opportunity  to 
focus  on  quality  work  for  newspaper  and 
Web  at  www.dailyitem.com.  Send  clips 
and  resume  by  October  15  tO; 

David  Hilliard,  The  Daily  Item 
200  Market  Street,  Sunbury,  PA  17801. 
No  phone  calls,  please. 

Equal  Opportunity  Employer. 


SPORTS  REPORTER 

The  Daily  Item,  a  30,000  circulation 
regional  newspaper  in  Central  Pen¬ 
nsylvania,  is  seeking  a  sports  reporter. 
Join  an  exciting  team  of  award-winning 
reporters  covering  high  school  and  col¬ 
lege  sports,  outdoors  and  recreation. 
Sports  writing  experience  essential.  Send 
resume  and  clips  to; 

Sports  Reporter  Search,  The  Daily  Item 
200  Market  Street,  Sunbury,  PA  17801 
No  phone  calls,  please  EOE 


REPORTERS 

Want  to  work  in  one  of  America's  most 
beautiful  places?  The  Island  Packet  on 
beautiful  Hilton  Head  Island  has  three 
openings; 

•  GENERAL  ASSIGNMENTS  REPORTER 

•  FEATURES  REPORTER 

•  BUSINESS  REPORTER 

The  Packet,  a  fast-growing  McClatchy 
paper,  offers  a  competitive  pay  and 
benefits  package. 

Candidates  should  have  at  least  a  year 
of  experience  in  a  daily  news  environ¬ 
ment.  Clips  must  show  enterprise  and 
strong  writing  ability. 

Send  cover  letter  and  resume  to; 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax;  (843)  706-3070 
E-mail;  fmcaden@islandpacket.com 


THE  DAILY  COMMERCIAL,  an  award¬ 
winning  newspaper  in  Central  Florida, 
seeks  night  news  editor  to  edit,  work 
with  reporters  and  build  pages.  No.  2 
editorial  position.  Experience  needed. 
Also  seek  editor  to  design  feature  pages. 
Resume,  clips  to  Managing  Editor  John 
Pastor,  The  Daily  Commercial,  212  E. 
Main  Street,  Leesburg,  FL  34749. 

E-mail;  editor4@dailycommercial.com 
Or  Fax;  (352)365-1951 

www.editorandpublisher.com 


SPORTS  WRITER/EDITOR 
Sports  writer/editor,  including  reporting, 
editing,  composing  pages.  6,000  circula¬ 
tion  daily.  State-of-the-art  equipment. 
Challenging  work  and  great  opportunity; 
pleasant  working  conditions.  11- 
member  newsroom.  Family-owned  and 
operated.  Small-town  atmosphere. 
Opportunity  for  advancement.  Profit  shar¬ 
ing  plan,  paid  vacation,  medical/dental 
insurance  plan,  and  401(k).  Send  letter, 
resume  and  clips  to; 

Scott  Bowlen,  Managing  Editor 
Kechikan  Daily  News 
501  Dock  Street,  Ketchikan,  AK  99901 


REPORTER 

The  Billings  Gazette  is  seeking  a  reporter 
ready  to  assume  a  key  role  at  the 
region’s  largest  newspaper.  We  need 
someone  who  can  juggle  daily  news 
demands  with  features  and  enterprise 
projects.  Applicants  should  have  a  work¬ 
ing  knowledge  of  government  agencies 
and  institutions  and  not  be  afraid  to 
tackle  complex  issues;  a  degree  in  jour¬ 
nalism  or  related  field;  and  excellent 
spelling  and  grammar  skills.  Billings,  a 
hub  of  commerce  and  health  care  and 
the  gateway  to  Yellowstone  National 
Park,  is  a  dynamic  city  with  amazing 
recreational  opportunities  at  every  turn. 
Mail  your  resume,  cover  letter  and  non- 
returnable  clips  by  10/9  to; 

Human  Resources  -  GAR 
Billings  Gazette,  RO.  Box  36300 
Billings,  MT  59107-6300 
Equal  Opportunity  Employer 


THE  ANNISTON  STAR 
We  are  your  dream  of  a  newspaper  — 
aggressive,  creative,  coliegial.  Great 
careers  start  here.  American  Journalism 
Review  recognized  us  as  one  of  the  last 
of  the  good  independents.  Time  twice 
named  us  one  of  the  best  small  papers 
in  the  nation.  We  mount  foreign  report¬ 
ing  projects.  At  the  same  time  we  are 
known  for  community  involvement  at 
home.  Recruits  love  us  for  the  freedom 
to  spread  professional  wings  and  soar 
with  good  writing  and  presentation. 
There’s  no  waiting  for  a  choice  assign¬ 
ment  until  someone  retires,  no  formula- 
journalism  dictates  from  a  corporate 
headquarters.  Join  us  in  reporting  and 
copy  editing/design  positions.  Please 
apply  to; 

Chris  Waddle,  Executive  Editor 
The  Anniston  Star 
RO.  Box  189,  Anniston,  AL  36202 
Or  Email;  cwaddle@annistonstar.com 
and  visit  www.annistonstar.com  online 


TOP  EDITOR  WANTED 
Like  to  take  charge?  Good  at  juggling 
and  matching  people  and  work?  Got  a 
nose  for  a  good  story?  Do  scoops  give 
you  shivers  of  excitement?  Here’s  the 
perfect  job — Editor  of  The  Independent, 
an  award-winning  community  newspa¬ 
per  in  Columbia  County,  NY.  Manage  an 
editorial  staff  of  a  dozen  in  putting  out  a 
10,000-plus  circulation  twice-weekly. 
Solid  journalism  and  management  expe¬ 
rience  required.  Send  clips,  resume, 
salary  history  to;  Tony  Jones,  Publisher, 
RO.  Box  246,  Hillsdale,  NY  12529. 


EDITORIAL 


TECH  REPORTERS 

Investor’s  Business  Daily  continues  to 
expand  its  high-tech  coverage  to  meet 
the  needs  of  a  large  and  growing 
national  audience  (now  over  300,000 
circulation).  We’re  seeking  experienced 
journalists  with  a  deep  desire  to  learn 
and  a  keen  interest  in  the  Internet,  com¬ 
puting  trends,  leading  industry  players 
and  up-and-coming  companies.  Op¬ 
portunities  are  available  in  San  Fran¬ 
cisco,  Silicon  Valley,  Seattle,  Los 
Angeles,  San  Diego,  New  York  and 
Washington,  DC.  We  offer  competitive 
salaries,  room  to  grow  and  strong 
rewards  for  excellence.  Send  a  cover  let¬ 
ter,  resume  and  writing  samples  tO; 

Technology  Editor  Mike  Krey 
1270  Oakmead  Parkway,  Suite  215 
Sunnyvale,  CA  94086 
Or  E-mail;  mike.krey@investors.com 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to; 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


NEWSPAGE  DESIGNER 
The  Billings  Gazette,  Montana’s  largest 
and  best-designed  daily  newspaper,  is 
seeking  a  creative  individual  to  help  lead 
the  paper  into  the  21st  century.  This 
designer  will  work  closely  with  editors, 
reporters,  artists  and  photographers  to 
design  and  paginate  news  page  that 
grab  and  hold  reader’s  attention.  A 
demonstrated  ability  to  work  in  a  team 
setting  and  make  solid  njws  decisions 
on  deadline  is  a  must.  Experience  on  a 
daily  newspaper  and  familiarity  of  QuarkX¬ 
Press  and  MS  Word  are  essential.  The 
Gazette  provides  challenging 
opportunities,  competitive  compensation 
and  state-of-the-art  news  design  and 
imaging  equipment.  Please  send  a  cover 
letter,  resume,  professional  references 
and  salary  history  along  with  examples 
of  your  work  by  1 0/9  to; 

Human  Resources-ND 
Billings  Gazette 
RO.  Box  36300 
Billings,  MT  59107-6300 
Equal  Opportunity  Employer 


ELECTRICAL  MAINTENANCE 

MAINTENANCE  TECHNICIAN 
(Electrical) 

The  East  Valley  Tribune,  located  in 
sunny  Mesa,  Arizona  is  seeking  an  expe¬ 
rienced  maintenance  technician  for  our 
8  unit  Goss  Metrollner.  Must  know 
Fincor  drives.  Requires  the  ability  to 
read  and  understand  electronic, 
electrical  and  mechanical  drawings. 
Must  be  able  to  get  the  press  off  by  any 
means  when  electrical  problems  occur. 
Will  be  on  call  24/7.  Must  know  how  to 
use  an  OHM  meter  and  other  tools  of  the 
trade  and  be  able  to  set  all  units  and 
folders  to  manufacturer’s  specifications. 
We  offer  a  competitive  salary  and 
excellent  benefits.  Relocation  assistance 
available.  Interested  candidates  should 
submit  a  resume  with  cover  letter  and 
salary  requirements  to  Kathy  Thorne, 
The  Tribune,  120  West  1st  Avenue, 
Mesa,  AZ  85210  or  FAX  to  (480)-898- 
6401. 

Email  address;  kthorne@aztrib.com 


FREELANCE 


FREELANCERS  WANTED 
Nevada  Internet  news  digest/magazine 
needs  several  proven  free-lance  writers 
specializing  in  issues  specific  to  the 
state,  including,  mining,  government, 
education,  land  use,  taxes  and  water. 
Knowledge  of  Nevada  history,  trivia  and 
folklore  is  desirable.  Fax  resume  with 
three  clips  to;  (702)938-1028. 


INFORMATION  SYSTEMS 


APPLICATION  SUPPORT  ANALYST 
Publishing  Business  Systems,  the  pre¬ 
mier  provider  of  advertising  and  circula¬ 
tion  management  software  applications, 
is  looking  for  individuals  to  assist  in  its 
support  organization. 

This  is  a  terrific  opportunity  for  those 
individuals  who  would  like  to  work  with 
a  variety  of  clients  to  help  them  better 
use  the  number  one  set  of  business 
system  products  in  the  newspaper  indus¬ 
try.  We  have  grown  impressively  over 
the  past  few  years  and  there  are  many 
opportunities  for  advancement  for  the 
right  individual.  The  ideal  candidate 
would  have  at  least  three  years  of  expe¬ 
rience  using  circulation  or  advertising 
business  systems,  and  a  real  plus  would 
be  if  you  had  experience  supporting  such 
applications. 

Please  send  your  resume  with  cover  let¬ 
ter  indicating  salary  requirements  tO; 

humanresources@pbs.com 
Or  mail  to; 

Human  Resources  Department 
Publishing  Business  Systems 
2611  Hamline  Avenue  North 
St.  Paul,  MN  55113 
Phone;  (651)639-0662 
Fax;  (651)639-0306 


CLASSIFIED  ADVTRTISING  DEADLINES 

In-Column  Advertisements:  Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue 
Classified  Display:  Friday  5pm  (EST)  8  days  prior  to  publication 

SEPTEMBER  25,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cll 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  ~  Fax  :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELPWANTED- 


INFORMATION  SYSTEMS 


DESKTOP  MANAGER 
The  Worcester  Telegram  &  Gazette,  a 
New  York  Times  Company,  is  looking  for 
a  key  member  of  its  IT  team.  The 
Desktop  Manager’s  position  will  require 
the  candidate  to  be  familiar  with  all 
aspects  of  common  PC  hardware  and 
software  including  installation,  trou¬ 
bleshooting  and  maintenance.  The 
Desktop  Manager  will  play  a  critical  role 
in  the  development  and  execution  of  a 
desktop  management  solution  for  the 
entire  Telegram  enterprise.  Working  with 
the  other  IT  team  members,  this  essen¬ 
tial  position  will  require  an  individual 
with  excellent  customer  service  skills, 
the  ability  to  create  detailed  docu¬ 
mentation  and  the  knowledge  to  trou¬ 
bleshoot  complex  issues  with  little  or  no 
supervision.  Prefer  candidates  with  2  + 
years  desktop  support  or  desktop  man¬ 
agement  experience.  Ideal  candidates 
will  have  some  additional  knowledge  of 
networking  and  systems  administration. 
Excellent  salary  and  benefits  package  for 
the  right  candidate.  Resumes  to: 

it@telegram.com 
Orfax  to  (508)793-9458 


MAILROOM 


MAILROOM  SUPERINTENDENT 
The  Blade  is  seeking  a  proven  leader  to 
oversee  our  mailing/inserting  operation. 

We  are  a  seven-day,  morning  paper  that 
operates  a  Heidelberg  630  and  a  1472 
using  ICON  II  software.  Hall  and  TMSI 
stackers,  and  Dynamic  and  Power  Strap 
strapping  equipment. 

This  position  reports  to  the  Director  of 
Production  and  leads  a  management 
team  that  oversees  a  unionized 
workforce  of  54  full-time  and  approxi¬ 
mately  75  part-time  employees.  We  are 
looking  for  five  years  management  expe¬ 
rience  with  strong  organizational 
supervisory,  problem-solving  and  mech¬ 
anical  skills.  Knowledge  of  PC’s  and  use 
of  Word  and  Excel  required.  Bachelor’s 
degree  preferred. 

You  must  be  willing  to  work  nights  and 
weekends  as  needed. 

The  Blade  offers  an  outstanding  benefit 
and  compensation  package  that  includes 
medical,  dental,  and  vision,  matched 
401(k),  pension,  paid  vacation,  and 
more. 

Please  send  your  resume  and  salary  his¬ 
tory  tO: 

The  Blade 

Human  Resources  Department 
541  North  Superior  Street 
Toledo,  OH  43660 
Fax:  (419)  724-6080 
Or  E-mail:  hr@toledoblade.com 
Equal  Opportunity  Employer 


MAILROOM 


ASSISTANT  MAILROOM  MANAGER 
The  Pulitzer-prize  winning  St.  Paul 
Pioneer  Press  is  seeking  an  experienced 
individual  to  assist  with  managing  the 
Mailroom.  This  individual  will  be 
responsible  for  assisting  with  managing 
the  insertion  of  local  sections  and  pre¬ 
printed  material  into  the  daily  and  Sun¬ 
day  newspapers,  including  selection, 
training,  and  scheduling  employees; 
ensuring  safety  and  diversity  standards; 
selecting  vendors;  scheduling  equipment 
maintenance  and  repairs;  and  monitor¬ 
ing  quality  in  the  mailroom. 

This  position  requires  3-5  years  experi¬ 
ence  in  packaging  or  newspaper  distribu¬ 
tion  and  2  years  supervisory  experience. 
The  successful  candidate  must  be  able 
to  exhibit  outstanding  management  skills, 
including  problem  resolution,  team  lead¬ 
ership,  organization,  and  communication. 
A  B.S.  degree  is  preferred 
To  apply,  please  send  your  resume  to: 

Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street,  St.  Paul,  MN  55101 
Fax:  (651)228  5197 
E-mail:  resumes@pioneerpress.com 


MARKETING 


MARKETING  PROJECTS  MANAGER/ 
NEWSPAPER  RELATIONS 
PARADE,  the  Sunday  newspaper  maga¬ 
zine,  is  seeking  a  Marketing  Projects 
Manager  for  the  Newspaper  Relations 
Department  with  3-1-  years’  solid  promo¬ 
tion  writing  and  program  coordination 
experience.  Strong  writing  abilities, 
excellent  organizational  and  interpersonal 
skills,  and  the  ability  to  perform  under 
tight  deadlines  required.  Responsibilities 
include:  developing  newspaper  marketing 
programs;  preparing  weekly  promotional 
materials  and  posting  materials  to  Web 
site;  writing  copy  for  brochures,  sell 
sheets  and  presentations;  coordinating 
national  photo  exhibit  program. 

Candidate  must  be  extremely  proficient 
on  the  Macintosh  including  MS  Word, 
QuarkXPress,  PowerPoint  and  have 
knowledge  of  Internet.  Prior  newspaper 
industry  experience  a  plus.  Writing  sam¬ 
ples  preferred.  Please  send  resume  and 
salary  requirements  to: 

Human  Resource  Director 
PARADE  Publications 
711  Third  Avenue 
New  York,  NY  10017 
Or  Fax:  (212)450-7200 
Equal  Opportunity  Employer 


@  visit  our  website  (a) 
www.editorandpubiisher.com 


MARKETING  RESEARCH 


MARKETING  RESEARCH  MANAGER 
The  Tribune-Review  Publishing  Company 
seeks  a  marketing  professional  to  contract 
local  market  research  and  integrate 
results  with  other  marketing  departments. 
Qualified  candidates  will  have  computer 
proficiency,  2-5  years  research  experience 
and  a  B.S.  degree.  We  offer  a  competitive 
salary  and  benefits  package.  Submit 
resume  and  salary  requirements  to: 

Andrea  Mroz,  Advertising  Director 
Re:  Marketing  Research  Manager 
Pittsburgh  Tribune-Review 
D.L.  Clark  Building 
503  Martindale  Street,  3rd  Floor 
Pittsburgh,  PA  15212 


MARKETING  RESEARCH  MANAGER 
The  News  Tribune  in  Tacoma,  Washing¬ 
ton  has  an  immediate  opening  for  an 
experienced  Research  Manager  to 
manage  a  four-person  staff.  Located  just 
35  miles  from  Seattle  in  the  South  Puget 
Sound,  The  News  Tribune  is  #1  news¬ 
paper  in  the  South  Sound. 

Direct  knowledge  of  standard  research 
tools  including  Microvision,  Mapinfo 
Access,  ImMEDIAte  and  Excel  are 
required.  The  successful  candidate 
should  be  very  comfortable  in  creating 
and  making  major  presentations  before 
large  and  small  groups.  They  should  also 
be  able  to  organize  and  bid  out  major 
studies  on  a  fairly  regular  basis,  be  able 
to  faciliate  focus  groups  and  have  strong 
training  skills.  Periodic  travel  will  occur. 
This  position  reports  directly  to  the 
Advertising  Director,  however  it  is 
responsible  for  supporting  all  depart¬ 
ments. 

The  News  Tribune,  a  McClatchy  Com¬ 
pany  newspaper,  is  the  third  largest 
newspaper  in  the  State  of  Washington. 
Please  send/E-mai'  resume  and  salary 
history  tO: 

John  W.  Kelly 
Advertising  Director 
The  News  Tribune 
1950  Soutn  State  Street 
Tacoma,  WA  98405 
E-mail:  john.kelly@mail.tribnet.com 


PRESSROOM 


LEAD  WEB  PRESS  OPERATOR  needed 
in  Frisco,  Colorado.  Growing  company 
with  awesome  benefits.  Excellent 
opportunity  for  advancement.  A  new  20 
unit  press  will  be  installed  in  the  spring 
of  or  in  a  "state  of  the  art’’  production 
facility. 

Applicants  must  have  extensive  4/color 
experience,  knowledge  of  stripping  in  all 
formats,  rapid  and  clean  work  habits, 
and  a  sense  of  humor.  Send  resume 
with  salary  history  tO: 

RO.  Box  329,  Frisco,  CO  80443 
Attention:  Production  Manager 
Equal  Opportunity  Employer 


SHIFT  SUPERVISOR  or  experienced 
operator  for  Goss  or  Harris  offset.  Reply 
to  The  News  Chief,  RO.  Box  1440, 
Winter  Haven,  FL  33882  or  E-mail  to: 
dwilk@newschief.com 


PRESSROOM 


OPERATIONS  SUPERVISOR 
PRESSROOM 

Supervise  the  operations  of  the  pressroom 
to  ensure  the  production  of  a  quality 
product  while  meeting  established 
deadlines.  Communicate  with  other 
supervisors  to  cover  routine  operations 
and  solve  problems  as  they  arise. 
Develop  teamwork  and  encourage  involve¬ 
ment  among  employees.  Interview,  hire, 
counsel,  and  discipline  employees. 
Monitor  and  adjust  standards  and  proce¬ 
dures  to  meet  production  schedules, 
improve  workflow  and  improve  quality. 
Evaluate  the  performance  of  employees. 
Seeking  candidates  with  experience  on 
Goss  Metro  offset  presses  and  knowledge 
of  production  processes  including  pre¬ 
press,  press  and  post-press  activities. 
Must  have  proven  supervisory  skills  and 
track  record,  excellent  written  and  verbal 
communication,  and  strong  organizational 
skills.  Prefer  some  computer  knowledge 
(Windows  and  Excel).  Send  Resume: 
Job#144-00/JM 
The  San  Diego  Union-Tribune 
RO.  Box  120191 
San  Diego,  CA  921 12-0191 
An  Equal  Opportunity  Employer 


PRESS  MACHINIST 

There  is  presently  an  opening  for  a 
newspaper  printing  press  machinist  at 
the  Akron  Beacon  Journal.  The  suc¬ 
cessful  candidate  will  possess  a 
technical  background  in  mechanical 
repairs  and  maintenance  on  a  major 
daily  newspaper  line.  Five  years  experi¬ 
ence  is  a  must,  as  well  as,  the  ability  to 
work  all  shifts  at  our  24/7  operation. 

The  individual  in  this  position  should  be 
able  to  make  repairs,  machine  parts  and 
perform  preventive  maintenance  on 
newspaper  presses  and  related  equip¬ 
ment.  We  seek  a  team  player,  as  well 
as,  someone  who  can  work  with  little  or 
no  supervision.  Also  must  be  capable  of 
dealing  with  the  nightly  pressure  to  com¬ 
plete  the  production  run  on  time. 

We  offer  a  competitive  wage  and  benefit 
package  in  a  challenging  and  rewarding 
atmosphere.  Individuals  interested  in  join¬ 
ing  our  team  should  send  their  resume  tO: 

Michael  Dean 

Building  and  Facilities  Manager 
Akron  Beacon  Journal 
44  E.  Exchange  Street,  Akron,  OH  44309 
Equal  Opportunity  Employer 


PRODUCTION/TECH 


NEWSPAPER  PRODUCTION  DIRECTOR 
The  Valley  Independent,  an  18,000 
daily  located  in  Zone  2,  is  seeking  an 
experienced,  quality  conscious  Produc¬ 
tion  Director.  Responsibilities  include 
press,  pre-press,  mailroom,  commercial 
printing,  and  building.  We  are  seeking  a 
leader,  with  excellent  communication 
and  organization  skill  and  experience. 
Knowledge  of  Goss  Community  Web 
Press  as  well  as  basic  prepress  systems 
and  equipment  is  important.  Qualified 
candidates  should  send  letter  and 
resume  including  salary  requirements  to: 

Barbara  A.  Raitano,  General  Manager 
Valley  Independent 
Eastgate  19,  Monessen,  PA  15062 

www.editorandpublisher.com 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com - 
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Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING 


~  Fax  :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


-HELP  WANTED- 


PRODUCTION/TECH 


PRODUCTION  MANAGER/DIRECTOR  for 
combined  23,000  and  13,000  circula¬ 
tion  daily  newspapers.  We  are  In  process 
of  building  a  new  facility,  purchasing  a 
new  press  for  a  centralized  and  auto¬ 
mated  facility.  Applicant(s)  should  have 
a  degree  in  printing  or  college  degree. 
Must  possess  an  excellent  understanding 
of  newspaper  production,  workflow,  Mac 
based  computer  systems  and  should 
have  a  strong  background  in  press  oper¬ 
ations.  Strong  people  person,  cost  con¬ 
scious  and  extremely  conscious  of  qual¬ 
ity  production.  We  offer  a  competitive 
salary,  commensurate  with  experience. 
This  IS  an  opportunity  to  be  in  on  the 
ground  floor  of  a  substantial  building 
project,  press  purchase  and  start  up  of  a 
new  facility.  Qualified  candidates  should 
send  resumes  to: 

Box  01361,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER  with  extensive  sales  and 
marketing  background  in  newspaper  and 
trade/consumer  magazines  seeking  op¬ 
portunity  on  East  coast.  Strong  ability  to 
generate  sales.  Very  proficient  at  balanc¬ 
ing  editorial  and  sales  functions.  Experi¬ 
enced  in  profit  &  loss  responsibility. 

Call  Michael  at  (770)  973-4918 


From  the 
newsrooms 

to  the 

r»RESSRC>01VlS 

to  tlie 

boardrooms  - 

no  one  covers  tlie 
newspaper  hnsiness  like 
I^clitor  <&  Publisher 


visit  our  website  iit 
w  w  w. eel i  to rii n  cl p II b  j  i s  he  r.  c (> III 


The  invention  of  television  e:tn  be  eomp;ired  to  the  intnKluetion  of  indoor  plumbing. 
Fund;iment.illy  it  brought  no  ehange  in  the  puhlit  s  htihit.s.  It  simply  elimintitetl  the  nee- 
eessity  of  leaving  the  house." 

-.■\lfred  Hiteheoek.  British  filmmaker.  19hS 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.00 

1  week . 

..  $11,00 

2  weeks . 

.  $11.18 

2  weeks . 

....  $9.70 

3  weeks . 

. $9.80 

3  weeks . 

....  $8.50 

4  weeks . 

. $8.25 

4  weeks . 

...  $7,25 

1 2  weeks . 

. $7.90 

1 2  weeks . 

....  $6.40 

26  weeks . 

. $7,10 

26  weeks . 

....  $5.60 

39  weeks . 

. $6,80 

39  weeks . 

....  $5.30 

52  weeks . 

. $6.45 

52  weeks . 

....  $4.95 

POSITIONS  WANTED 

1  week . $6.00 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3.70 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  1 33-line  same  size  velox  print. 

Electronic  submission;  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager, 

per  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 
Iweek . $131  12  weeks .  $102 

2  weeks . $119  26  weeks . $97 

3  weeks . $113  39  weeks .  $92 

4  weeks . $109  52  weeks . $86 


ORDERS  AND  PAYMENT' 


Ads  running  for  12  weeks  or  tTTore  nnay  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Mondoy  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  ad  copy  must  be 
submitted  in  writing  via  mail,  email, or  fax. 

We  reserve  the  right  to  reject  any  ad. 


EXRRESS 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
intormation;  1.  Name,  2.  Company,  3.  Mailing  Address,  4,  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpubiisher.com 

Please  contact  us  for:  display  ad  copy  specificatkDns  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  fl.,  New  York,  NY  10003 
FAX:  (646)654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL: 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorondpublisher.com 


www.editorandpublisher.com 
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Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  morel 

Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  www.editorandpublisher.com 


We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


■  I  P 


For  75  years  marketers  have  iLsed  the  citP  MARKET  Cil  'IDE  as  a  planning 
t<x)l.They  have  come  to  rely  on  the  demographic  and  economic  tables 
with  actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  CiUIDE  hxs  also  been  a  highh  recommended  source  of 
rekK’ation  tlata.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  communire  life. 

Now,  in  our  76th  anniversar>'  printing,  the  MARKET  (iUlDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 


Relocation  info  now  includes  rankings  of 
quality  of  life  data  including; 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Kiiri 


Indrestries,  t;hain  Outlets,  Retail  Outlets,  LtK'ation  — . 

of  Markets,  Newspapers  Serving  the  .Market,  Retail  Sales  Data,  ana'*®* 
much,  much  more! 

It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-M,SA  markets  in  the  U.S.  and  Canada  . . .  plus  critical  market  data 
for  more  than  1,6(M)  cities  and  all  3,141  U.S.  counties. 

UKICl.Nfi 

The  print  copy  of  the  E&P  MARKET  (iUIDE  is  just  $140.  It  s  also  available 
on  CD-ROM  for  windows.  Pricing  for  the  Cl>RO,M,  which  includes  the 

- printed  .Market  fiuide,  is  just  $495.  (CA,  DC,  FL,  IL, 

MA.  MD,  NJ.  NY,  OH  and  TX  residents  please  add 
appntpriate  sales  ta,\.  (itnada  residents  plta.se  add  GST) 


Demographic  data  now  includes: 

•  Graduation  levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  'YEARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

ULUS  ... 

. . .  these  regular  features:  Population  by  Age, 
Ethnic  Breakdowns,  Number  of  Hou.seholds, 
Income  per  Household  and  per  (iapita.  Principal 


MARKET 

GUIEffi 
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2000 


OKDIiK  T()l>.\'» ! 

Please  send  payment  to:  EDITOR  &  PUBLISHER 
DIRECTORIES,  C.irculation  Dept.,  770  Broadway, 
New  York,  NY  1(K)03.  Phone:  (888)  612-7095. 
E-.Mail:  edpub@mediainfo.com.  Place  vour  order  on  mir 

Web  site:  vv\v\v.c(litomn(lpiibli.slH'r.coni 

(dick  on  the  store  icon)  Or  contact  us  at  the 
number  above  for  more  information. 


EDITORS’ PUBLISHER 

V^lxre  You’ll  Find  tlje  Powers  of  tlie  Press'' 


YEAR  B(K)K 


YEAR  BOOK 


YKAR  IMK)K 

VMION  WHERE 


EDITORfc^  PUBLISHER 

INTERNATIONAL 


E&P’s  Internatliiffl 
need  to  reach  and! 


DAILIES 


>  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


>  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.com 


i 


1 


I 

\ 


EDITORef 

PUBLISHER 


Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Conadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  dato, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  informotion...exclusive  economic  and  demographic  projectians  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  foster  service 
or  for  information  on  our  CD-ROMs,  coll  1-888-612-7095. 
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_1YES!  Pleose  rush  my  order  for  the  Internathnal  Yea  Book  in  the  formot  and  version  I  hove  chosen. 

Name _ Your  6usi"e$$  (Check 

_  I  1.  J  NevKspoper 

- 2.  J  Newspaper 

Company _ 

3.  _1  Syndicate/ 

Address _ News  Servke 

4.  J  Ad  Agency 

City - Slofe - - Zip -  5.  J  Public  Relations 

QTY" 

(  )  3-Volume  Set:  S200  each  -*  Chetl*  Amount  Enclosed  S _  A.  □  Legal  firm 

(  )  Volumes  1  &  3:  Si  50  for  both  '« S"*,";  “5  i 

,  .  ,  ,  I  /»!  or  I  (-otiada  shipping  and  bondling  odd  $12;  foreign  odd  $45)  J  '  wnerol 

(  )  Volume  1  only:  SI 25  eoch  9.  j  Mfr  Auto 

(  )  Volume  2  only:  SI  09  eoch  ^Heniy.  -I  VISA  _IMC  JAMEX 

(  ) Volume 3 only: S50 each  Account# - Exp.  Dote — _  10._1  Mfr.  Food 

(  )  CO-ROM  version  of  the  Signoture _ n.J^rvke  Industry 

;nterflot.oiio/TeorBoo*.-S895  _  SSary 

(Purchase  mcludes  Vols.l  &  3  of  ,3  j  Financial 

the  printed  edition)  -  14._l  Retail 

Payment  must  occompony  all  orders.  CA,  CO,  DC,  FL.  IL,  MA,  MO  NJ,  NY.  OH  i  r  |  pyUjf 
ond  TX  residents,  ple^  odd  appropriate  sales  tox.  Conodo  residents,  pleose  i^wrUDiK 
For  licensinQ  information,  coll  shipping  to  PO  boxes  Ail  CD-ROM  sales  are  final.  Transportation 

1-800-336-4380  ext.  172.  16.  J  Individual 


J  Check  Amount  Enclosed  S _ 

(Payable  to  EtStor  i  PiABsher  Year  Book  in  US  dollors  only. 

U.S.  and  Conoda  shipping  and  hondling  odd  $12;  foreign  odd  $45) 

Chorgemy:  _IVISA  _IMC  JAMEX 

Account  # _ Exp.  Dote  _ 

Signoture _ 

Phone  # _ 


PoymenI  must  accompany  oil  orders.  CA,  CO,  DC,  FL,  IL,  MA,  MO  NJ,  NY.  OH 
ono  TX  residenis,  pleose  odd  oppcopriole  soles  tox.  Conodo  residents,  please 
odd  GST.  No  shipping  to  PO  boxes  All  CD-ROM  soles  ore  final. 


one  category  only). 

17.  J  Publishing  other 

than  Newspaper 

18.  J  Real  Estate 

20.  J  Food:  Rest./ 

Whkle 

21.  J  Insurance 

22.  J  Media 

23.  J  Non-profit 

24.  J  Recruiter/ 

Empl.  Agency 

25.  J  Mktg./Re$earch 

26.  J  Utility 

27.  J  Entertainment 

28.  J  8oalc  Okt. 

29.  J  Franchise 

30.  J  School/Univ. 

31.  J  Supermarket 

32.  J  Drug  Store 
33  J  Hospital 

34.  J  Graphic  Arts/ 
Printing 

1 9.  J  Other: 


EDITORS 

PUBLISHER  MARKET  GUIDE 

JYES!  Please  rush  my  order  for  the  E(Stor  i  Publisher  Market  Guide 
in  the  format  I  hove  chosen. 


)  2000  Market  Guide 
at  si  40  each 

)  CD-ROM  version  of 
the  2000  Market  Guide 
at  S495  eoch. 


J  Check  Amount  Enclosed  S _ 

(Payable  to  EtStor  i  PobBsher  Market  Gaide  in  US  doHors  only. 
U.V  ond  Canoda  shipping  ond  hondling  odd  $12;  foreign  odd  $45) 

Charge  my:  J  VISA  J  MC  J  AMEX 

Account  # _ Exp.  Date. 

Signoture _ 

Phone  # _ 


Payment  must  actompony  oil  orders.  CA.  CO,  DC,  FL,  IT  MA.  MO,  NJ,  NY  OH 
and  TX  cesideots,  please  odd  oppropriote  soles  tox.  Conodo  residents,  please 
odd  GST  No  shipping  to  PO.  boxes.  All  CD-ROM  soles  ore  finol- 


Your  Business 
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4.  J  Ad  Agency 

5.  J  Public  Relations  firm 
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8.  J  Mfr.  -  General 

9.  J  Mfr.  -  Auto  &  Truck 
to.  J  Mfr.  -  Food 

11.  J  Service  Industry 

12.  J  University/ 

PuUk  Library 

13.  J  Financial 

14.  J  Retail 

15.  J  Pubik  Transportation 

16.  J  Individual 

17.  J  Publishing  other 

than  Newspaper 

18.  J  Real  btate 

19.  J  Other: 
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TECHNOLOGY 


Newspaper  mailroom  machinery  manufacturer  has  consistently 
posted  record  quarterly  net  income 

BY  JIM  ROSENBERG 

HE  COMPANY  THAT  ACQUIRED  MOST  OF  HaLL  PrOCESS- 

ing  Systems’  business  seven  years  ago  is  now  consid¬ 
ering  its  own  sale.  It’s  just  one  of  several,  otherwise 
unspecified  possibilities  Quipp  Inc.  will  entertain  as 
a  successful  supplier  in  a  healthy  and  competitive 
newspaper  mailroom  systems  market. 

Miami-based  Quipp,  whose  Quipp  Systems  Inc.  makes  equip¬ 
ment  that  processes  newspapers  from  press  folders  to  truck-loading 


docks,  announced  last  Monday  that  it 
formed  a  committee  of  its  directors  led  by 
board  chairman  Richard  H.  Campbell  “to 
consider  various  strategic  alternatives  in¬ 
cluding  a  possi¬ 
ble  sale  of  the 
company.”  It 
hired  invest¬ 
ment  bankers 
hazard  Freres  & 

Co.  to  assist  its 
decision. 

Quipp  Presi¬ 
dent  and  CEO 
Anthony  P.  Peri 
Sciid  it  was  “pre¬ 
mature  to  say  too 
much  now”  other 
than  that  the 
committee  will 
“explore  different  ways  to  maximize  share¬ 
holder  value”  and  that  the  action  did  not 
result  from  any  shareholders’  pressure. 

Production  executives  at  large,  relatively 
recent  customers  across  the  country  said 
Quipp  had  not  communicated  with  them 
separately  and  that  they  learned  of  its 
move  on  the  day  it  was  announced. 

Quipp  has  posted  record  net  income 
quarter  after  quarter  for  at  least  the  last 
two  years.  Quipp  shares  have  traded  be¬ 
tween  $14'V2  and  $25  on  the  Nasdaq  Na- 


j  tional  Market,  where  it  closed  at  24  after 
I  reaching  25V2  the  day  of  the  company’s 
j  announcement.  Quipp’s  market  capital- 
I  ization  is  $47,350,000. 

The  company 
finished  1999  em¬ 
ploying  142  full 
time  workers.  To¬ 
tal  sales  last  year 
came  to  $31.6  mil¬ 
lion  (94.3%  to 
U.S.  newspapers). 
Sales  were  $27.1 
million  in  1998 
and  $27.0  in  1997 
(88.3%  and 
82.5%,  respective¬ 
ly,  in  the  U.S.). 
Latin  America 
was  Quipp’s 
I  largest  foreign  market  in  1999  and  1998; 
j  Canada  and  East  Asia  were  its  biggest  for- 
j  eign  markets  in  1997- 
i  Quipp  manufactures  gripper  and  other 
!  conveyors  systems,  stackers,  bottomwrap- 
j  pers,  automatic  cart-loading  systems,  au- 
j  tomatic  palletizers,  and  related  equipment 
i  —  products  are  used  by  newspapers  of  al- 
j  most  all  sizes,  including  some  of  the 
largest  metro  dailies.  It  does  not  make  in¬ 
serters  or  preprint  buffer/storage  systems. 

In  a  transaction  finalized  Dec.  21, 1993, 


Quipp  bought  most  of  the  products  and 
inventory  of  Hall  Processing  Systems, 
Westlake,  Ohio.  It  acquired  rights  (in¬ 
cluding  patents)  to  Hall's  stackers,  bot- 
tomwrappers,  floor  conveyors,  horizontal 
and  vertical  tray  distribution  conveyors 
and  belt  stream  conveyors. 

It  also  acquired  Hall's  spare  parts  and 
rights  to  service  existing  equipment. 
Hall’s  gripper  conveyor  systems  were  not 
included  in  the  arrangements. 

Also  in  the  last  decade,  Quipp  saw  an 
end  to  two  legal  squabbles,  affecting  each 


Quipp’s  System's  automatic  cart  loading  system 


I  end  of  the  packaging  operation  —  moving 
j  single  copies/sections  and  moving  bundles, 
i  In  the  beginning  of 1995,  a  federal  ap¬ 

peals  court  reversed  a  U.S.  district  court 
ruling  that  the  Quipp-Gripp  single-grip¬ 
per  conveyor  infringed  a  Ferag  AG  patent. 
Quipp  estimated  it  had  lost  more  than  $5 
million  in  revenue  while  “shut  out  of  this 
type  of  conveyor  business.” 

By  fall  of  1998,  Quipp  Systems  settled  a 
1997  patent-infringement  lawsuit  it 
brought  against  Cannon  Equipment  Co., 
Rosemount,  Ill.,  for  infringing  a  Quipp 
patent  covering  an  automatic  system  for 
loading  newspaper  bundles  on  carts.  The 
j  companies  said  only  that  the  suit  was  “re- 
I  solved  amicably.”  Terms  of  the  settlement 
I  were  confidential.  Cannon  proceeded 
with  cart  loader  installations  {The  Couri¬ 
er-Journal,  Louisville,  Ky.,  and  Dayton 
(Ohio)  Daily  News,  as  did  Quipp  (Los  Ve¬ 
gas  Review- Journal). 

That  same  year.  Peri  arrived  at  Quipp 
after  serving  as  an  executive  on  the  other 
side  of  the  newspaper-supplier  business 
at  longtime  editorial  and  advertising  sys¬ 
tems  developers  Harris  Publishing  Sys¬ 
tems  and  CText.  He  replaced  Louis  D. 
Kipp,  a  Quipp  co-founder  and  president 
in  the  1980s,  Quipp  Systems  president  in 
!  the  1990s,  and  current  Quipp  director.  11 


The  Washington  Post  bought  Quipp  Systems  palletizer 
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PREPRESS 

CNI  CoRP.,  Newton,  Mass. 

Offers  AdDesk  to  manage  customer- 

supplied  electronic  ads  so  that  _ 

they  arrive  prepared  to  specifi-  - 

cation  and  can  flow automati-  a 

cally  into  production  without  IwSlP ES K. 

such  typical  headaches  as 
missing  fonts  and  RGB  graph- 
ics.  The  Internet-based  cus- 
tomer-service  system  provides 
information  that  ad  designers 
need  and  gives  customers  a 
single  method  of  sending  ads 

Advertiser  information  and 
instructions  reside  on  a  news- 
paper’s  AdDesk  Web  page  H||j|||j| 

(along  with  media  kits,  upsell 
banners/animations,  etc.),  af- 
fording  access  to  technical  re- 
quirements  and  deadlines.  yyj,3j.  j 

Designers  working  with  any 
popular  program  are  guided  through  prop¬ 
er  creation  of  Portable  Document  Format 
files  and  use  of  compression.  AdDesk  also 


automatically  checks  for  viruses,  decom¬ 
presses  files,  and  preflights  each  ad  for 
problems.  Each  AdDesk  submission  in¬ 
cludes  ad  jacket  information  to  match  ma¬ 
terials  with  an  insertion  order.  AdDesk 
gathers  all  information  needed  for  an  ad  as 


produces  fast,  accurate  color  proofs  on 
newsprint  using  large-format  inkjet  print¬ 
ers.  Features  include  remote  proofing  with 
ICC  profiles.  Real  Dot  Technology  (which 
reproduces  the  actual  dot  from  the  proof), 
plate  changes  for  different  editions,  and 
cross-platform  access. 


The  Newspaper 


ADVERTISER  SERVICES  &  AD  DELIVERY 


Our  Readers 


The  Newspaper  and  Our  Market 

The  NeYvsparer  is  or»e  of  Amenca's  okJest  condnuously  publisbed 
newspaper  ar>d  the  #1  PuhCer  pnze-winmng  newspaper  in  Ore  USA  K 
reaches  373.400  readers  on  Sundays  and  234,600  dal^  •  a  readership 
mat  r^eserts  one  of  the  most  affluerrt  and  educated  in  the  counoy  iTs 
me  Pest  medium  in  the  state  to  deliver  voor  adverpsind  message 


Greater  Hoosvllle 


Here  are  some  statistics  about  the  Hoosville 

•  k  ranks  dm  arnong  the  ^30  DMAs  in  the  percentage  of  adults  eiho  a 
coHege  graduates 


kianks  isi.^ri'C-ngthetop^DMAsinmep«<centageofaduQswho 


What  an  advertiser  might  see  on  a  newspaper’s  AdDesk  Web  | 


it  arrives.  For  production,  it  stores  each  ad 
in  its  own  folder  and  e-mails  the  customer 
to  confirm  its  receipt. 


PRESSROOM 

Dauphin  Graphic  Machines 

I  Elizabethville,  Pa. 

Finished  installing  a  nine-unit 
DGM  850  press  with  DGM 1030  and 
1050  folders  at  the  DeKalb  (Ill.)  Dai¬ 
ly  Chronicle.  It  also  installed  six 
DGM  435  units  (a  four-high  tower 
and  two-high  stack)  with  and  a  DGM 
1035  folder  in  the  recently  expanded 
plant  at  Lakes  Offset  (DL  Printing 
Co.  until  Aug.  1),  Detroit  Lakes, 
Minn.  The  coldset  printer  of  publica¬ 
tions,  directories,  books,  and  manu¬ 
als  in  everything  from  digest  to 
__r  broadsheet  formats  is  one  of  three 
,gg  commercial  printing  sites  belonging 
to  Forum  Communications,  publish¬ 
er  of  the  the  Forum,  Fargo,  N.D.,  and 
Moorhead,  Minn. 


The  Proven 
Professional. 


Richard  L. 
Hare 


‘  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  25  years 
’  Market  wise  in  50  states  and 
Canada 


NeoMedia  Technologies  Inc. 

Fort  Myers,  Fla. 

Announced  Version  3.0  of  its  PaperClick 
PC  software  that  provides  direct  customer- 
routable  links  between  printed  information 
or  objects  and  Internet  content.  Download¬ 
able  from  www.paperclick.com,  the  new 
version  includes  full  support  for  AOL  (4.0, 
5.0  users),  allows  viewing  in  a  browser  rath¬ 
er  than  a  separate  window,  support  for  ad¬ 
ditional  common  industry-standard  bar 
codes,  and  automatic  scaimer  configuration. 

Enhanced  for  easier  print-to-Web  link¬ 
ing,  PaperClick  now  supports  scanned  and 
keyboard  input.  It  also  enables  users  to 
quickly  import,  export,  append,  or  entirely 
replace  code  lists.  With  Version  3,  NeoMe¬ 
dia  has  certified  PaperClick  ToGo  for  Palm 
OS  for  use  with  the  Handspring  Visor. 


Printers’  Service,  Newark,  NJ. 

Introduced  Frisco  Quantum  pressroom 
chemistry  for  computer-to-plate  applica¬ 
tions.  Products  include  fountain  solution 
concentrates  and  plate  cleaners  intended  to 
stretch  image  life  and  press  latitude  with 
baked  and  unbaked  laser-imaged  plates. 


POST-PRESS 

FerAG  AG,  Hinwil,  Svaitzerland 
Introduced  the  MultiSert  Drum  Com¬ 
pact  with  ergonomic  workstation  for  small 
and  midsized  newspapers.  The  inserter 
takes  main  jackets  from  the  press  or  from 
disc  storage.  Inserts  go  to  a  pacing  convey¬ 
or  and  precollector.  Sites  can  combine  two 
sets  of  three  stations  for  up  to  six  inserts  or 
supplements.  The  system  was  demonstrat¬ 
ed  at  Drupa  inserting  a  Sunday  supple¬ 
ment  into  the  Rheinische  Post. 


Expert  manager,  trainer 
Executive  recruiter 
’  Successful  broker  and  appraiser 


Hare  Associates^  Inc. 


62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 


Celebrating  Twenty-Five  Years 
of  Professional  Service 


OUTPUT 

Graphic  Enterprises  Inc. 

North  Canton,  Ohio 

Sold  its  new  BiackMagic  News  Extra  col¬ 
or  management  to  The  New  York  Times  (17 
systems).  The  Hartford  Courant,  The  Wash¬ 
ington  Times,  and  Southeastern  News¬ 
papers.  Automating  proofing  of 
high-resolution  screened  bitmaps  before 
film  or  plate  output,  BiackMagic  News  Ex¬ 
tra 


BUSINESS  SYSTEMS 

PurchaseSoft  Inc. 

Westborough,  Mass. 

Automates  purchasing  and  inventory 
management  at  the  new  Chicago  Sun-Times 
production  plant  with  Java-  and  HTML- 
based  online  business-to-business  procure¬ 
ment  software,  already  in  use  at  Pacific 
Press,  another  Southam-Hollinger  opera¬ 
tion,  in  Vancouver,  B.C.  Using  Source- 
Smart,  the  paper  also  can  incorporate 
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Hold  the  phone:  Newspaper  helped  finger  sus¬ 
pect  in  obscenity  case,  Gene  Oldakowski  (left) 

Editorial  entrapment  ? 


THE  POST-CRESCENT 


W  caller  let  his  fingers  do  the 

walking  through  the  birth  an¬ 
nouncements  of  a  Wisconsin  newspaper, 
he  didn’t  count  on  the  editors  joining 
forces  with  the  police  to  stop  him. 

Did  the  newsroom  do  the  right  thing? 
Or  was  it  a  case  of  good  cop,  bad  newspa¬ 
per?  “There’s  a  certain  duty  we  had,”  ar¬ 
gues  Bill  Harke,  editor  of  The  (Appleton, 
Wis.)  Post-Crescent. 

The  Appleton  Police  Department  con¬ 
tacted  the  newspaper  after  learning  that  a 
man  had  studied  the  daily  birth  an¬ 
nouncements  in  the  Post-Crescent  to  learn 
the  names  of  dozens,  possibly  hundreds,  of 
new  mothers.  He  called  them,  struck  up 
conversations  about  their  babies  and  then 
went  on  obscene  rants. 

The  police  asked  the 
newspaper  to  temporarily 
avoid  writing  a  story 
about  the  calls.  Harke 
agreed,  but  he  balked 
when  investigators  asked 
him  to  run  a  fake  birth  an¬ 
nouncement  as  part  of  a 

^  . .  sting  operation  to  trap  the 

supplied  the  We  thought  that 

birth  notices  would  be  a  violation  of 
ethics,”  Harke  told  E&P. 
He  did  agree,  however,  to  give  police  an 
advance  look  at  the  birth  announcements 
on  the  days  before  they  ran.  (The  paper 
carries  as  many  as  20  birth  announce¬ 
ments  a  day.)  The  police  used  the  an¬ 
nouncements  to  warn  the  mothers  listed. 
Within  two  weeks,  the  suspect  called  one 
of  these  new  moms  and  she  contacted  po¬ 
lice.  Investigators  found  and  arrested  the 
suspect,  a  43-year-old  maintenance  work¬ 
er  named  CJene  N.  Oldakowski.  He  now 


HEN  AN  OBSCENE  PHONE 


Editor  Harke 
supplied  the 
birth  notices 


^'Have  ijou  met  me?  Do  /  look  like  a 
icho’d  he  xcorking  at  corporate  headcptarters?'' 

-  PHIL  BRONSTEIN,  ‘SAN  FRANCISCO  EXAMINER’  EDITOR 


RICK  MCFARLAND,  ARKANSAS  DEMOCRAT-GAZETTE,  SEPT.14 

The  rolling  stones  sang,  “paint  it  black,”  and  that’s 
just  what  a  predawn  protester  did.  Here,  painter  Ernie 
White  with  Eller  Media  of  Little  Rock  restores  personal 
injury  attorney  Peter  Miller’s  grin  to  its  whitest  white  after  the 
prankster  blacked  out  a  tooth  on  a  billboard  along  Interstate  630. 
The  billboard  exhorts  viewers  to  “call  the  man  with  the  smile.” 
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faces  numerous  charges. 

“It’s  not  like  we  were  giving  them  copies 
of  stories  we’re  writing  about  the  police 
department,”  Harke  says.  But  an  ethics  ex¬ 
pert  asserts  that  the  newspaper  put  its 
credibility  on  the  line  by  agreeing  to  work 
with  the  police. 

“When  you  allow  someone  to  come  in 
and  preview  the  news,  or  pre-empt  your 
reporting  on  the  news,  you’re  giving  up 
some  of  your  independence,”  says  Keith 
Woods,  who  teaches  media  ethics  at  the 
Poynter  Institute.  He  is  a  former  city  edi¬ 
tor  at  The  (New  Orleans)  Times-Picayune. 
“Today,  it  might  make  you  look  like  a 
strong  citizen  of  the  community  —  and  to¬ 
morrow,  it  might  make  you  look  like  a 
threat  to  the  security  of  information  given 
to  the  newspaper.  That’s  the  balance  they 
need  to  think  about.”  —  Randy  Dotinga 


DETROIT  FREE  PRESS,  SEPTEMBER  15 


The  images  were  hard  to  miss  on  the  Sept.  15  front 
page  of  The  Detroit  Free  Press.  At  the  top,  7-month-old 
Miracle  Jackson’s  tiny  smile  peered  out  at  the 
with  the  innocent  look  only  an  infant  could  muster.  Directly 
below,  however,  a  much  larger,  much  more  gruesome  photo 
appeared  —  a  medical  examiner  holding  a  plastic  bag  that  con¬ 
tained  Miracle’s  murdered  body.  It  looked  like  someone  return¬ 
ing  from  the  7-Eleven  with 
a  loaf  ofbread.  j 

As  you  might  expect,  jl 

many  readers  (the  photo 
also  appeared  on  the  Web) 
were  not  pleased.  And  they  ^ 

let  the  paper  know  it.  ^ 

Executive  Editor  Robert  HEy.' 

McGruder  had  to  pen  a  |H||y 
Page  One  letter  to  readers 
defending  use  of  the  photo. 

“The  picture  was  a  shock  ^ - 

to  some,”  he  told  E^P.  “Some  people 
said  the  way  [the  body]  looked  in  the 
bag  dehumanized  it.”  ! 

Nearly  200  phone  calls,  e-mails 
and  letters  were  directed  to  Free 
Press  editors,  ranging  from  one  that 
called  use  of  the 
photo  a  “dis¬ 
gusting  lack  of  1 
ethics”  to  anoth-  j 
er  saying  it  | 

reduced  the  | 
baby  to  “kitchen  j 
trash.”  Among  j 
the  letters  was  a 
note  from  a 
local  high  school 
journalism  teacher  who  said  the 
photo  prompted  discussion  in  her 
class  and  caused  one  student  to  leave 
the  room  in  tears.  Another  opinion, 
from  the  local  chief  medical  examin¬ 
er,  expressed  “shock  and  outrage.” 

But  not  all  the  responses  were  negative. 

Some  readers  wrote  that  the  photo 
helped  drive  home  the  brutality  of  child 
abuse,  while  others  said  it  showed  the 
difficulty  of  being  a  medical  examiner. 

“They  said  it  was  the  truth  and  that  we 
showed  them  the  truth,”  said  Picture 


camera 


Motown  sounds  off: 
Little  Miracle 
Jackson  (left)  and 
employee  of  Wayne 
County  coroner’s 
office  carrying  body 
from  an  empty  lot. 


Innovative  editor 


Although  copy-desk  openings 
have  long  been  among  the  tough¬ 
est  spots  to  fill  at  any  newspaper, 
few  publications  have  gone  to  the  lengths 
of  the  San  Jose  (Calif.)  Mercury  News: 
placing  a  $5,000  bounty  on  the  head  of 
each  new  copy  editor  who  lasts  at  least  six 
months.  “It  has  been 
wildly  successful,”  Mer- 
E  cury  News  Executive  Edi- 

[  <i«  tor  David  Yarnold  said 

about  the  bounty  system. 
“It  has  been  hard  to  re¬ 
cruit  [for  that  position].” 

Initially,  a  $1,000 
bonus  was  offered  for 
staffers  who  helped  fill 
any  newsroom  opening. 
The  incentive  proved  suc¬ 
cessful  with  at  least  20  of 
the  78  newsroom  hires  so  far  this  year  re¬ 
sulting  ft-om  bounty-related  referrals.  Re¬ 
cently,  the  payoff  increased  to  $5,000  for 
copy  editors,  advertising  sales  managers, 
and  financial  analysts.  “It’s  now  for  the 
most  elusive  positions,”  Yarnold  said.  “Be¬ 
cause  of  the  cost  of  living  here,  we  have  to 
cast  the  net  wider,  and  because  of  our 
standards,  we  are  selective.”  —  Joe  Strupp 


A  “lack  of 
ethics”  or 
simply 
showing 
readers 
the  truth? 


Bounty  man 
David  Yarnold 
of  San  Jose 


Editor  Nancy  Andrews.  “It  is  always  great 
to  have  that  talk  with  readers.” 

In  hindsight,  McGruder  said  it  was 
proper  to  run  the  picture,  but  perhaps 
with  an  accompanying  reader  explana¬ 
tion.  “Sometimes  it  is  helpful  to  tell 
readers  beforehand  why  you  do  things,” 
he  said.  —  Joe  Strupp 
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Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 

Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 

Make  Your  Listing  in  SRDS  Current  and  Interactive! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS 
subscribers  even  faster.  SRDS  updates  the  online  version  continually 
so  your  latest  listing  information  is  always  available.  Include  your 
e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers 
can  immediately  contact  you  or  access  additional  information.  Fax 
changes/additional  information  anytime  to  847-375-5383  or  call 
June  Levy  at  800-851 -SRDS  ext.  5183. 

How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 

Call  now  to  give  your  paper  the  competitive  edge! 


Sell  More  Ads  with  Increased  Exposure! 

Since  subscribers  use  both  versions,  advertising  and  listing 
enhancement  packages  include  exposure  in  both  the  print  and 
online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 
your  paper,  highlight  your  readership,  communicate  your  competitive 
advantages,  address  competitive  situations  and  attract  qualified, 
interested  buyers. 


To  subscribe,  call  800-232-0772,  ext.  8023 


30  - 


Shoptalk 


Will  you  still  need  me,  will  you  still  read  me,  when  I’m  sixty-four? 


IT  WAS  A  GREAT  RELIEF  TO  HEAR  THAT  RiCHARD  HaRRING- 

ton  settled  his  age-discrimination  lawsuit  against  The 
Washington  Post  on  apparently  favorable  terms. 

Harrington,  53,  the  rock  critic  for  the  Post's  “Style”  sec¬ 
tion  since  the  age  of  the  LP  (1980),  had  been  put  out  to 
the  pasture  of  part-time  work  in  February,  his  pay  and  hours  cut 
in  half.  He  was  replaced  by  David  Segal,  36,  who  had  covered  le¬ 
gal  issues  at  the  paper. 

Harrington  sued,  and  in  mid-August  settled  with  the  Post.  As 


E&P’s  Todd  Shields  re¬ 
ported,  details  of  the  set¬ 
tlement  remain 
hush-hush,  but  Harring¬ 
ton  has  returned  to  work 
full-time,  and  a  Post  at¬ 
torney  said  the  paper  was 
“very  pleased”  to  resolve 
their  “misunderstand¬ 
ing.” 

Coincidentally,  the 
American  Journalism 
Review's  July-August  is¬ 
sue  carried  a  long  feature 
by  its  29-year-old  assis¬ 
tant  managing  editor, 

Lori  Robertson,  about 
the  graying  and  balding  of 
rock  criticism,  asking  the  question,  “Can 
fiftysomethings  relate  to  hip-hop  and 
Limp  Bizkit?” 

I  can  relate  to  the  question. 

Until  six  years  ago,  I  was  a  rock  critic 
for  almost  all  of  my  quarter  century  in 
journalism. 

I  started  the  day  in  1968  when  the  edi¬ 
tor  of  the  Bard  College  newspaper  opened 


a  box  of  rock  albums  that 
had  arrived  in  the  mail. 
“Music  critics  get  free 
records,”  he  said. 

For  25  years,  I  never 
looked  back.  I  dropped 
out  of  school  for  a  year, 
did  the  hippie  jaunt  to 
California,  and  reviewed 
a  Rolling  Stones  concert 
for  the  Berkeley  Barb.  I 
studied  journalism  at  the 
University  of  Colorado 
and  practiced  journalism 
at  the  Colorado  Daily. 

With  a  vibrant  alter¬ 
native  press,  it 
was  an  accessible,  wide- 

open  field.  I 

graduated  with  a  portfolio  of  clippings 
from  Rolling  Stone,  The  Village  Voice, 
and  counterculture  publications  both 
memorable  and  forgotten.  For  a  few 
years,  I  survived  writing  for  an  assort¬ 
ment  of  publications  from  Creem  (where  I 
was  briefly  editor)  and  Crawdaddy 
(where  EfJP  Features  Editor  Greg 


Mitchell  was  managing  editor)  to  Zoo 
World  and  Zygote. 

By  1975, 1  found  myself  back  in  Long 
Island,  N.Y.,  where  I  grew  up,  as  the  rock 
critic  for  Newsday.  But,  around  1993, 
having  covered  everything  from  Sinatra  to 
the  Sex  Pistols,  from  punk  to  funk  and 
from  disco  to  death  rock,  I  felt  my  biologi¬ 
cal  clock  ticking.  I  was  43  years  old.  I 
looked  ahead  for  the  first  time  —  and  did 
not  like  what  I  saw. 

Even  with  earplugs,  my  hearing  had  tak¬ 
en  a  battering.  More  important,  I 
didn’t  feel  the  same  passion  for  rock  music 
as  I  did  when  I  was  a  teen-ager.  Although 
on  some  newspaper  beats  you  can  get  by 
on  intellect  or  habit,  even  the  most  cerebral 
rock  demands  an  emotional  connection. 

I  remember  when  a  friend’s  12-year-old 
son,  thrilled  to  hear  I  had  personally  met 
many  rock  stars,  asked  if  I  knew  Billy 
Joel.  I  had  met  Joel,  Long  Island’s  rock  ’n’ 
roll  favorite  son,  many  times.  I  told  the 
boy  a  few  anecdotes  before  I  noticed  him 
staring  at  me  blankly. 

“No,  not  Billy  Joel,”  he  said.  “Billy  Joe. 
From  Green  Day.” 

There  may  have  been  other  people  in 
their  mid-40s  who  would  have  loved 
writing  and  thinking  about  Green  Day, 
but  not  me. 

It  wasn’t  just  the  new  acts  in  hard  rock 
and  hip-hop  that  were  eluding  my  gut:  It 
was  the  constant  series  of  retread  pop 
stars  making  comebacks. 

When  the  refrigerator-size  phenome¬ 
non  of  “Paradise  by  the  Dashboard  Light” 
fame  returned  to  the  limelight,  I  decided 
I’d  rather  write  about  meatloaf  than  Meat 
Loaf,  so  I  joined  Newsday’s  food  staff. 

How  I  got  from  there  to  here  is  another 
story.  I  never  stopped  loving  music.  I  even 
write  about  it  occasionally.  I  do  it  for  the 
fun  of  it. 

But  music  is  no  longer  the  story  line 
guiding  the  narrative  of  my  journalism 
career.  In  the  A7i?  piece.  New  York  Times 
critic  Jon  Pareles,  46,  said  that  “rock  ’n’ 
roll  is  an  endless  extension  of  high 
school.” 

Which  is  exactly  why,  after  25  years, 

I  came  to  realize  that  it  was  time  to 
graduate.  1) 


Robins  is  an  associate  editor for  Editor  & 
Publisher. 
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^^roauctionManagerPro  is  the  greatest  time  and 
money  saver  yet,  resulting  in  fewer  "make 
foods'',  fewer  missed  deadlines,  and  helping 
create  a  more  efficient  ad  productb||pK>rkflow. 


As  you  build  an  ad  (in  QuarkX|P^,  Multi-/ 
Creator^,  or  Adobe  lnDesicg|P^>duction- 
ManagerPro  keeps  trad^flln  ^e  elements  of 
an  ad  —  photos,  logos,^Wh  —  and  gathers 
them  together  in  an  easy  to  find  location. 


ProductionManagerPro  will  not  only  store  all 
your  ad  files,  it  will  help  you  search  through 
them  too.  You  can  make  queries  as  general  as 
"all  ads  for  tomorrow's  paper,"  or  as  specific  as 
"all  ads  assigned  to  an  ad  taker  with  the  status  ^ 
of  'needs  correction.'"  '  J 


With  fewer  costly  errors  you  will  save  time 
ind  money. 


For  more  information  on  ProductionManagerPi^ 
or  Baseview's  other  publishing  solutions,  please 
call  or  visit  our  Web  site  at  vAvw.baseview.com. 
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